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T wo years have passed since for-
mer Prime-Minister of Georgia, 
billionaire Bidzina Ivanishvili, 
made the announcement about 
multi-million investments 

in BitFury’s data centres which now 
process Bitcoin transactions. Despite 
doors being closed off  to the wider 
public, many Georgians were encour-
aged by Ivanishvili’s digital business 
plan and started investment in small 

cryptocurrency minings. Meanwhile, 
others have used the opportunity of-
fered by Liberty Bank’s operated 
eMoney company to trade with crypto-
currencies. However, rules not to com-
municate with the public remain un-
changed. Last week The FINANCIAL 
was asking fi nancial institutions, CEOs 
and local miners about their plans and 
investments in cryptocurrencies.

Shota Siradze, 28, has a technical 
education. He’s been involved in cryp-
tocurrency mining since 2010. He has 
committed himself fully to this fi eld 

for the last four years. His outlook on 
the fi eld is overwhelmingly optimistic 
as he thinks that, sooner or later, of-
fi cial/fi nancial relationships between 
two persons will no longer require a 
middle man.

Shota believes that devoting himself 
to the cryptocurrency business has had 
a positive impact on his life: “I myself 
am happy with my decision to commit 
fully to this fi eld.
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Reporting has increased but 
domestic violence remains the 
least reported crime in Georgia

Is ISET’s new 
BA program 
winning the fight 
for best brains in 
Georgia?

By DAVIT KESHELAVA and 
GIORGI MZHAVANADZE

ISET 

It is no secret that the global com-
petition for best brains is as in-
tense as ever. Having adequate 
human capital can put a country 
on the trajectory of perpetual 

growth, assert economists.  The 
‘brain wars’ typically play out in the 
setting of national and multinational 
companies competing for talent, but 
some of the most intense fi ghts hap-
pen between universities struggling 
to recruit and retain the best young 
minds on the planet. 

Rise of Cryptocurrency 
Encouraging Georgians to Get 
Involved in the Digital Gold Rush

Debt is growing faster than the economy, report

Singapore 
the top expat 
destination 
for third 
year in a row
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By DAVIT KESHELAVA and 
GIORGI MZHAVANADZE

ISET 

It is no secret that the global 
competition for best brains is 
as intense as ever. Having ad-
equate human capital can put a 
country on the trajectory of per-

petual growth, assert economists.  
The ‘brain wars’ typically play out 
in the setting of national and mul-
tinational companies competing 
for talent, but some of the most 
intense fi ghts happen between 
universities struggling to recruit 
and retain the best young minds 
on the planet. Even the elite in-
stitutions such as Harvard, MIT, 
Stanford, Oxford and Cambridge 
are only as good as the quality of 
their last freshmen class. To grow 
and maintain the existing repu-
tation, these universities need to 
attract the best students on the 
international level. 

Yet, the brain wars are as in-
tense on the national level, here in 
Georgia, as they are anywhere in 
the world.  

For over a decade, Internation-
al School of Economics at Tbilisi 
State University (ISET) has had 
a remarkable success attracting 
the best minds in Georgia who 
wished to study economics on the 
Masters level. The program pro-
pelled almost 300 Masters gradu-
ates on to fascinating careers in 
academia, the government and 
the private sector. Thanks to the 
growing reputation in the Cauca-
sus region1 , ISET was able to ex-
pand its student base, as well as 
launch a new Bachelor program in 
economics in 2017. 

But just as Harvard and Cam-
bridge, ISET’s success rests on the 
quality of its incoming class. This 
year a total of 53 students have 

embarked on the four-year jour-
ney to earn ISET’s fi rst BA degree2. 
So, how do new ISET BA students 
compare to other economics BA 
hopefuls in Georgia? How com-
petitive is ISET program? Our 
team analyzed a trove of unique 
data from the cohort entering 
Georgian universities this year. 

According to the National As-
sessment and Examination Cen-
ter (NAEC), around 39,000 pu-
pils participated in the Unifi ed 
National Examination (UNE) this 
year. Furthermore, 28,176 pu-
pils became university students. 
Only 50 students among this huge 
number of candidates became IS-
ET’s BA students. 

Gender and 
Regional 

Distribution 
of Students 

If we look at the distribution 
of the newly enrolled university 
students and their scaled scores 
by gender, we will discover that 
both of these variables are gen-
der-balanced. According to the 
NAEC data, 51% of the entrants in 
2017 were female and the average 
scaled score for females was only 
slightly higher than for males. In 
the case of ISET, the gender distri-
bution was a little bit more skewed 
towards male students, as 27 stu-
dents out of 50 (54%) were males. 
Furthermore, the average scaled 
score for female participants was 
a little bit higher than for males.   

Despite the more or less equal 
distribution of students’ gen-

der, regional variation is notably 
skewed towards the capital of 
the country. As expected, Tbilisi 
was the most successful region 
in terms of the scores, followed, 
unexpectedly, by Gagra3, Rustavi, 
Akhalgori, Sukhumi and Kutaisi. 

In the case of ISET BA pro-
gram, Tbilisi dominates as well 
(accounts for 80% of the incom-
ing students). The remaining stu-
dents are from Kutaisi (6), Sam-
tredia (3) and Terjola (1). 

Comparison of the diff er-
ent economic programs – the 
Demand side.

In our investigation we com-
pare diff erent educational pro-
grams in economics based on 
the number of applicants and 
average scores in the UNE. There 

Continued on p. 17

Is ISET’s new BA program 
winning the fight for best 
brains in Georgia?

IN 2005 ACCORDING TO THE RESOLUTION OF GEORGIAN GOVERNMENT THE OLD SOVIET 
SYSTEM OF ENTRANCE EXAM WAS REPLACED BY NEW UNIFIED NATIONAL EXAMINATION (UNE) 
SYSTEM. THE NEW SYSTEM IS BASED ON THE STANDARDIZED SELECTION AND TRIES TO ASSESS 
SKILLS AND KNOWLEDGE OF HIGH SCHOOL GRADUATES. 
ALL ENTRANTS HAVE TO TAKE THREE COMPULSORY EXAMS - GEORGIAN LANGUAGE AND 
LITERATURE, FOREIGN LANGUAGES AND ABILITY TEST. ACCORDING TO THE DEMANDS FROM 
DIFFERENT UNIVERSITY DEPARTMENTS ENTRANTS HAVE TO TAKE AN EXAM IN THE FOURTH 
ELECTIVE SUBJECT (MATHEMATICS, BIOLOGY, LITERATURE, GEOGRAPHY, PHYSICS, CHEMISTRY 
AND ETC.) . 
ALLOCATION OF ENTRANTS IN UNIVERSITIES AND PROVISION OF THE GOVERNMENT GRANT ARE 
DETERMINED BY THE SCALED SCORE THAT IS COMPUTED BASED ON THE INDIVIDUAL SCORES OF 
THESE FOUR EXAMS. 
P.S. THE IMPLEMENTATION OF THE NEW MODEL FOR ENTRANCE EXAMS WAS GOOD WAY TO 
SOLVE THE CORRUPTION PROBLEM IN THE EDUCATION SYSTEM AND IS STILL CONSIDERED AS 
ONE OF THE MOST SUCCESSFUL REFORMS IN THE HISTORY OF INDEPENDENT GEORGIA.
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The FINANCIAL — South Korea 
will step up inspections of virtual-
currency exchanges and has banned 
so-called initial coin off erings, join-
ing in a widespread cryptocurrency 
crackdown, according to Wall Street 
Journal report.

Initial coin off erings—the sale of 
bitcoin-like “tokens” to fund new 
businesses—have come under intense 
scrutiny this year from regulators 
world-wide who see cybersecurity and 
fraud risks in the red-hot market. Ko-
rea’s Financial Services Commission 
cited a rise in criminal cases involving 
cryptocurrencies. In addition to ICOs, 
the regulator said it would ban coin 
margin transactions—buying virtual 
currencies with borrowed money.

The penalties for illegal acts will be 
“stern,” it added.

“South Korea is following China, 
the U.S. and Singapore to tighten 
regulations on ICOs and shares the 
view of other countries about the risks 

associated with trading virtual cur-
rencies,” the regulator said. “The FSC 
is concerned that ICOs would lead to 
fraudulent transactions and is con-
cerned about the market becoming 
overheated.”

The U.S. Securities and Exchange 
Commission said this week it had 
established a cyber unit to target in-
ternet-related misconduct, including 
violations of market rules involving 
ICOs and distributed-ledger tech-
nology, also known as a blockchain, 
which underpins cryptocurrencies, 
according to Wall Street Journal re-
port.

China banned fundraising through 
ICOs this month as part of a wider 
crackdown on bitcoin trading. Fi-
nancial regulators in Hong Kong and 
Singapore have said in recent months 
that they would regulate ICOs like 
any other fundraising, citing fraud 
concerns as well as the risk of money 
laundering and terrorist fi nancing.

South Korea Joins 
Cryptocurrency Crackdown

Businesses 
involved in 
cryptocurrency 
choosing to 
remain silent 
to the press

Dato ALEXIDZE and Mary 
BLAGONRAVOVA

The FINANCIAL 

T wo years have passed since 
former Prime-Minister of 
Georgia, billionaire Bidzina 
Ivanishvili, made the an-
nouncement about multi-

million investments in BitFury’s data 
centres which now process Bitcoin 
transactions. Despite doors being 
closed off  to the wider public, many 
Georgians were encouraged by Ivan-
ishvili’s digital business plan and 
started investment in small crypto-
currency minings. Meanwhile, oth-
ers have used the opportunity off ered 
by Liberty Bank’s operated eMoney 
company to trade with cryptocur-
rencies. However, rules not to com-
municate with the public remain un-
changed. Last week The FINANCIAL 
was asking fi nancial institutions, 
CEOs and local miners about their 
plans and investments in cryptocur-
rencies.

Shota Siradze, 28, has a techni-
cal education. He’s been involved in 
cryptocurrency mining since 2010. 
He has committed himself fully to 
this fi eld for the last four years. His 
outlook on the fi eld is overwhelm-
ingly optimistic as he thinks that, 
sooner or later, offi  cial/fi nancial re-
lationships between two persons will 
no longer require a middle man.

Shota believes that devoting him-
self to the cryptocurrency business 
has had a positive impact on his life: 
“I myself am happy with my decision 
to commit fully to this fi eld. I have 
more time to spare than I would 
if I were working a full-time job. I 
am fascinated by and believe in the 
technology it is built on and I’ve im-
proved my fi nancial standing.

“With an initial 80-100 thousand 
dollar investment, around 2,500 dol-
lar monthly electricity fee and con-
stant updates to my equipment which 
cost in the region of USD 8,000-

10,000 a year, I can generate 3,5-4 
Bitcoins; 35-40 Ethereum; and 8-12 
Zcash coins a month,” Shota told us.

Temur Kurtskhalia, 21, studies 
informatics and control systems. 
Innovative tech is within his fi eld of 
interest, so he naturally decided to 
fi nd out what cryptocurrencies were 
all about. Upon closely examining 
the opportunities Blockchain tech-
nology presents, he was swift to de-
cide he wanted to be knowledgeable 
in this sphere and be a participant in 
its meteoric rise.

Temur particularly values the fact 
that the Blockchain system is decen-
tralized. Anybody can participate in 
this business, either through pur-
chasing coins directly or by investing 
in mining equipment.

“I started mining around four 
months ago, the initial investment 
fi gure was around USD 4.000, but 
the entry fee can be much lower, with 
a respective outcome, naturally. Due 
to the specifi cs of my equipment, I 
prefer to mine Zcash and I think that 
it’s a promising investment.”

Temur, like many other min-
ers, decided to borrow money from 
a bank to get his equipment. He 
expects to cover the costs in 7-8 
months, however, instead of waiting 
out the results he decided to upgrade 

his equipment, for a more far-sight-
ed outlook.

Besides the fi nancial input, 
Temur has to dedicate around 3-4 
hours daily to supervising equip-
ment, keeping updated on the news 
and trade on the market. He, at the 
same time, shares his enthusiasm 
and knowledge with peers who have 
decided to jump into the cryptocur-
rency madness pond.

“I invested a symbolic sum in 
cryptocurrency, as the price of cryp-
tocurrency depends on specula-
tions and there are no mechanisms 
to determine its cost, at least I have 
not found any,” George Arveladze, 
Deputy CEO at Georgian Health-
care Group, told The FINANCIAL. 
George is the former CEO at Liberty 
Bank; the only bank in Georgia en-
abling trade with cryptocurrencies 
through an eMoney system.

A request by The FINANCIAL to 
provide an evaluation of their cryp-
tocurrencies’ turnover and eff ect on 
the national currency, also to dis-
close the volume of transactions at 
eMoney, was left unanswered.

A bank representative said that 
some changes related to the trade 
with cryptocurrencies are being pro-
cessed, after that the offi  cial position 
of the banks will be announced.

There was no response from Bit-
fury representatives either.

We asked the National Bank of 
Georgia about how cryptocurrencies 
can infl uence the national currency 
and how the bank is going to moni-
tor transactions.

“NBG is monitoring developments 
related to the cryptocurrency busi-
ness, including those taking place in 
other countries,” The FINANCIAL 
was told at NBG.

“NBG can’t initiate legislation 
changes, but in certain circumstanc-
es it will get involved in discussions 
and preparing legislation changes.”

“Cryptocurrencies have a minor 
infl uence on traditional currencies. 
However, rapid growth of market 
capitalisation and the popularity of 
cryptocurrencies may change the sit-
uation. That is why we monitor the 
situation and are ready to intervene.

“Most of the participants will lose 
money, because all things crypto are 
very risky and highly volatile,” com-
mented Zurab Abuashvili, CEO at 
Investment Capital. “There are many 
such things, which can become even 
more, and it’s nearly impossible to 
forecast who will be the ultimate 
winners,” he said.

“We make investments in U.S. 
public company stocks. Our business 

model contradicts general trading 
strategies, including cryptocurren-
cies, because we do not understand 
how to value these things. If we 
do not understand, can’t analyze 
and value asset, we do not invest,” 
Abuashvili said.

Levan Khutsishvili, CEO and 
Founder of Winery Khutsuri, told 
The FINANCIAL that some of his 
colleagues, but not him, had got in-
volved in the trade of cryptocurren-
cies.

“I do not think that we should 
legally accept cryptocurrency pay-
ments in Georgia. It is too early to 
talk about its legalization, as the 
market of cryptocurrencies is new 
and we are not aware of any risks 
related to this asset,” said Givi Ad-
eishvili, Economic Analyst at Society 
and Banks.

“The national currency of any 
country is strengthened by certain 
factors, and under conditions where 
up to 1,000 diff erent cryptocurren-
cies are issued with ‘unknown guar-
antees’, their asset value is still unsta-
ble and is not a saving opportunity. 
We can consider investors who are 
looking for high income and high risk 
as their customer. In the case of legal-
ization, the state may increase its rel-
evance and encourage the growth of 
demand. In the case of a small shock, 
it is uncertain what kind of loss we 
will get under a legalization policy.”

“If the Lari remains the only pay-
ment option in the territory of Geor-
gia, which it is still up to this date, 
the impact of cryptocurrency on the 
monetary policy of Georgia will not 
be substantial. With its functional-
ity, cryptocurrency will be limited to 
consumers only by collecting / sav-
ing and payment function in coun-
tries where it will be legalized.”

“The development of cryptocur-
rencies will be inconceivable without 
the involvement of central banks, 
since monetary policy implementing 
institutions should have control over 
the money supply process,” Adeish-
vili noted.

“Predicting what policies the Cen-
tral Bank of any country chooses is 
diffi  cult, but in the event of their in-
volvement it is expected to increase 
the value of cryptocurrencies. If cen-
tral banks do not legalize, cryptocur-
rency will remain part of the shadow 
economy. Cryptocurrency is a vola-
tile asset for a banking sector prone 
to stability.”

Rise of Cryptocurrency 
Encouraging Georgians to Get 
Involved in the Digital Gold Rush

One-Fifth of the 
World’s Internet 
Users Are in 
China, and They 
Are Spending 
Close to $1 
Trillion Online

The FINANCIAL 

T he Chinese online market 
has joined that of the US as 
one of the two engines driv-
ing the global internet econ-
omy. The number of Chinese 

internet users has grown at 25% per 
year over the past 15 years, to reach 
710 million in 2016—20% of the 
world total. Online spending in the 
country has increased by 32% per 
year in the last fi ve years, reaching 
$967 billion in 2016. Still, only 52% 
of China’s population uses the in-
ternet, leaving signifi cant room for 
growth. 

Over the last three years, Ali-
baba has become the world’s larg-
est retailer, and mobile payments 
in China have reached $8.5 tril-
lion—70 times more than in the 
US. In April 2017, Ant Financial’s 
Yu’ebao became the world’s big-
gest money market fund, with 
$165.6 billion in assets under 
management. And three technolo-
gies developed by Baidu, including 
autonomous driving, were selected 

by MIT Tech Review among “the 
10 Breakthrough Technologies in 
2017.”

Although China lags the US in 
terms of total connectivity, more 
Chinese go online using mobile 
phones (90% versus 78%). Mo-
bile internet users in China love 
to try new apps, but lose interest 
quickly: the typical user has 38 
apps, 43% of which are used only 
once.

Overnight success is more likely 
in China than in the US. On average, 
it takes only four years for a Chinese 
startup to become a unicorn (valued 
at over $1 billion), compared with 
seven years for a new company in 
the US.

One-Fifth of the World’s Internet Users 
Are in China, and They Are Spending 
Close to $1 Trillion Online

Continued on p. 13
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U.S. is at 
the top 
of The 20 
Richest 
Countries 
for the 
first time

The FINANCIAL 

2016 was politically a very turbulent 
year, but private wealth shrugged it 
off : After a weaker 2015 (+4.7 per-
cent), fi nancial assets grew again by 
7.1 percent last year, more or less 
matching the post-crisis average. 
Worldwide, fi nancial assets climbed 
to a new record high of almost 170 
trillion euros. Almost 70 percent of 
asset growth last year was attribut-
able to changes in the value of port-
folios, only 30 percent was due to 
original savings; the year before, it 
was the other way round, according 
to Allianz’s latest report.

The composition of fresh savings is 
quite surprising. Private savers sold 
more securities than they bought 
but poured as much as two-thirds 
of fresh funds into banks – a new 
record high. “The saving behavior 
of private investors is still decidedly 
risk-averse”, said Michael Heise, 
chief economist of Allianz. “While 

fi nancial assets grew over the last 
few years mainly thanks to the good 
performance on securities markets, 
new money is mostly put into bank 
accounts, not least in industrialized 
countries. But here, they not only 
generate no returns but actually suf-
fer real losses: In 2016 alone, savers 
are thought to have lost around 300 
billion euros owing to infl ation; this 
year, with rising infl ation, the fi gure 
might be twice as high. For decision 
makers in the fi nancial industry, the 
economy and politics, solving this 
paradox is one of the biggest chal-
lenges in the coming years: How can 
we create the backdrop that house-
holds not only save, but invest, with 
a long-term horizon and decent 
returns? Against the backdrop of 
the necessary build-up of old-age 
provisions on the one hand and the 
need to increase real investments in 
our economy on the other, we are 
not making the most of the chances 
global fi nancial wealth off ers.”

Asset growth 
accelerates in 
industrialized 
countries

Last year’s acceleration in growth 
came mostly from industrialized 
countries, where asset growth dou-
bled to 5.2 percent. However, Asia 
(excluding Japan) was once again 
the uncontested leader in 2016, with 
growth of 15 percent. In a long-term 
comparison, too, Asia (excluding 
Japan) is the dominant region, par-
ticularly when infl ation is also taken 

into account. Gross per capita fi nan-
cial assets in Asia (excluding Japan) 
grew by almost 11 percent per year in 
real terms in the last decade.

The other two emerging regions, 
Latin America and Eastern Europe, 
achieved growth of only about 5 per-
cent, which was still more than twice 
as fast as the growth rates in North 
America (+2.1 percent real growth 
since 2006) and Western Europe 
(+1.4 percent).

As a consequence, the three regions 
of Latin America, Eastern Europe and 
Asia (excluding Japan) accounted for 
just under 23 percent of global gross 
fi nancial assets in 2016. This share 
has more than doubled over the last 
ten years. Emerging markets have an 
even bigger weighting when it comes 
to asset growth, with 42 percent of 
the last decade’s growth attributable 
to this group of countries. However, 
this is largely due to the development 
in China, which alone accounted for 
roughly 30 percent of global growth 
since 2006.

Debt is 
growing 
faster than 
the economy

Global household liabilities in-
creased by 5.5 percent in 2016, the 
highest rate of growth since 2007. 
That means that debt also rose faster 
than nominal economic output for 
the fi rst time since 2009, and the 
global debt ratio increased by almost 
1 percentage point to 64.6 percent. 
The picture varied widely between 

individual regions.
Growth accelerated slightly – 

starting from a moderate level – in 
Western and Eastern Europe and in 
North America. Latin America expe-
rienced a further decline in growth. 
In Asia (excluding Japan), on the 
other hand, debt growth rose sharply 
by a further four percentage points to 
just under 17 percent; at the top were 
Chinese households which ratcheted 
up their liabilities by a whopping 23 
percent. That means that this region 
accounts for almost 20 percent of 
global private liabilities of just under 
41 trillion euros, compared with less 
than 7 percent ten years ago.

Despite the steep rise in debt, net 
fi nancial assets – gross fi nancial as-
sets minus debt – reached a new 
global record high of 128.5 trillion 
euros at the close of 2016. That rep-
resents an increase of 7.6 percent 
year-on-year. Although this is slight-
ly below average for the years since 
the crisis, it is well above the previ-
ous year’s growth of 4.8 percent.

U.S. at the 
top for the 
first time

At the top of the list of the 20 rich-
est countries (net fi nancial assets 
per capita, see table), a changing of 
the guard occurred in 2016, with the 
United States capturing the top spot 
from Switzerland. However, its lead 
is razor-thin and some of the credit 
goes to a stronger dollar.

Japan managed to retain the 
third position – thanks to a statis-
tical revision which reduced house-

hold debt by almost a fi fth.Other-
wise, the list gives the now usual 
picture, with Scandinavian and 
Asian countries dominating. There 
is in fact only one country from the 
eurozone still included in the Top 
10 in both lists (net and gross): the 
Netherlands.

Global wealth 
distribution 
slowly 
evening out

Development of global wealth dis-
tribution since the turn of the mil-
lennium has been defi ned by one 
phenomenon in particular: rampant 
growth in the global wealth middle 
class. The number of people belong-
ing to this category has more than 
doubled during this period, from 
around 450 million in 2000 to over 
1 billion today. The vast majority of 
those joining the middle class have 
come from the wealth lower class, 
with almost 600 million people 
making the leap since 2000.

Despite the emergence of a new 
global wealth middle class, the world 
as a whole is still a long way from a 
“fair” distribution of wealth. If we 
divide the population of the coun-
tries we have analyzed into global 
population deciles based on net per 
capita fi nancial assets, it becomes 
clear that the richest 10 percent of 
the world together own 79 percent 
of net fi nancial assets. Nevertheless, 
the concentration of wealth was still 
as high as 91 percent in 2000.

Debt is growing faster 
than the economy, report
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The FINANCIAL -- Around 
the world, tourism is driv-
ing the economic engines 
of growth and development. 
Since 2009, international 
travel and spending by 
overnight visitors to cities 
have grown faster than real 
GDP.

To help cities understand 
key drivers and unlock the 
value of tourism, Mastercard 
on September 26 released its 
annual Mastercard Destina-
tion Cities Index.

The Index is more than 
just a ranking of the 132 top 
destination cities of today 
and tomorrow. Based on 
visitor volume and spend for 
the 2016 calendar year, the 
in-depth analysis also pro-
vides a forecast for growth in 
2017, insight on the fastest 
growing destination cities, 
and a deeper understand-
ing of why people travel and 
how they spend around the 
world.

The Global 
Top 10 
Destination 
Cities

International overnight 
visitors to the Top 10 desti-
nation cities were up in 2016 
overall. Forecasts for con-
tinued growth in 2017, with 
Tokyo expecting the largest 
growth in visitors among the 
Top 10.

Spending 
Power: 
Destination 
Cities as 
Engines of 
Economic 
Growth

Since 2009, more than 
half of the top destination 
cities reported an increase 
in spend by overnight visi-
tors consistent with or 
greater than GDP growth. 
These cities benefit great-
ly from tourism and are 
primed to be engines of 

broad economic growth for 
countries.

Destination 
Cities of 
Tomorrow

Globally, international 
overnight visitor arrivals 
across all 132 destinations 
have grown by 55.2 percent 
since 2009, significantly 
outpacing real GDP growth 
during the same period. The 
fastest growing destinations 
continue to demonstrate 

the importance of watching 
Asia/Pacific and the Middle 
East for future destination 
leaders.

Insights 
into 
Purpose 
of Travel 
and Local 
Spend

Across the Top 20 desti-
nation cities, the majority of 
travel is conducted for leisure 
purposes, except in Shanghai 
where nearly half (48.4 per-
cent) of visitors are travel-
ling on business. Conversely, 
Kuala Lumpur has the great-
est percentage of visitors, 
92.2 percent, there on vaca-
tion.

The Index has identified 
expenditure categories that 
illustrate how people are 
spending when they visit 
the Top 20 destination cit-
ies:

Dining consumes the 
greatest percentage of visi-

tor spend in Istanbul (33.6 
percent), & Prague (29.3 per-
cent)

People spend more on 
shopping while in Seoul (56.5 
percent), London (46.7 per-
cent), Osaka (43.4 percent) & 
Tokyo (43.1 percent)

Lodging can be the most 
expensive part of the trip 
when visiting Paris (44.8 per-
cent), Milan (40.4 percent) & 
Rome (40.4 percent)

With effi  cient transport 
systems in place, less budget 
is spent on transit in London 
(4.3 percent), Singapore (4.6 
percent), & Hong Kong (4.6 
percent)

“We are seeing more peo-
ple than ever visiting cit-
ies for business or leisure. 
At the same time, we know 
that people expect their ex-
periences when traveling to 
be both seamless and per-
sonal,” said Carlos Menen-
dez, president of enterprise 
partnerships at Mastercard. 
“The call to action is clear. 
Cities that apply technol-
ogy to simplify services and 
connect people with their 
passion points can become 
true destination cities and 
realize the benefits of in-
creased visitors and greater 
spending.”

Defining What Makes 
a City a Destination

The FINANCIAL 

Diseases of the 
circulatory sys-
tem were the 
cause of death 
for 1.833 mil-

lion people in the Euro-
pean Union (EU) in 2014. 
This constituted over a 
third (37%) of all deaths in 
the EU.  Women (994 600 
deaths) were slightly more 
aff ected than men (838 
100). In addition, fatal 
heart diseases and strokes 

were responsible for 40% 
of all deaths of the EU 
population aged 65 and 
over, and for below a quar-
ter (22%) for the younger 
population (those aged 
less than 65).

Heart attacks remained 
the main type of fatal heart 
diseases in the EU and 
led to the death of almost 
623 100 people (equal to 
34% of all deaths caused 
by diseases of the circula-
tory system), while strokes 
killed nearly 422 000 peo-
ple (23%).

Highest 
share of 
deaths due 
to heart 
diseases 
and strokes 
in Bulgaria, 
lowest in 
Denmark 
and France

Heart diseases and 
strokes were the cause of 
two-thirds of all deaths 
in Bulgaria (66%) and 
of more than 1 in 2 of all 
deaths in Romania (59%), 
Latvia (57%), Lithuania 
(56%), Estonia (53%) and 
Hungary (50%).

In contrast, diseases of 
the circulatory system ac-
counted for a quarter or 
less of all causes of death in 
Denmark (24%) and France 
(25%), and for less than a 
third in the United King-
dom (27%), the Netherlands 

(28%), Belgium (29%), Ire-
land and Spain (both 30%) 
as well as Luxembourg and 
Portugal (both 31%).

In nearly every EU 
Member State, diseases 
of the circulatory system 
killed more women than 
men. Slovenia (60%), Es-
tonia (59%), Latvia, Lithu-
ania, Austria (all 58%) and 
(57%) were the EU Mem-
ber States which recorded 
the largest percentages 
of women among all fatal 
heart diseases and strokes 
in 2014.

Heart diseases and strokes cause 
over 1.8 million deaths in the EU
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Asian Develop-
ment Bank has 
increased the fore-
casted economic 
growth index for 

Georgia from 3.8% to 4.2%. 
In 2018, the ADB is expect-
ing 4.5% economic growth in 
Georgia.

Georgia is ahead of such re-
gional countries as Armenia, 
Azerbaijan, Kazakhstan, Kyr-
gyzstan and others, according 
to the ADB report. 

The increased forecasted 
growth indicator by the ADB 

is conditioned upon the in-
creased funding of infrastruc-
tural projects in Georgia as 
well as the increased tourist 
fl ows, money transfers and 
improved export indicators.

The Deputy Minister of 
Economy and Sustainable De-
velopment, Nino Javakhadze, 
states that the ADB report 
positively evaluated the on-
going economic processes in 
Georgia.

“Georgia, compared to 
other countries of the region, 
has better handled the for-
eign shocks of the previous 
years and it is due to the right 
policy and the fl uctuating ex-

change rate. The document 
also deals with the ongoing 
reforms in Georgia aimed at 
improving of transport and 
logistical competitiveness, 
which will ultimately increase 
the export growth and reduce 
the current defi cit,” – Nino 
Javakhadze stated.

The revised forecast also 
covered the Georgia’s neigh-
boring countries and a de-
crease of 1.3% is determined 
for Azerbaijan while Arme-
nia’s economic growth is esti-
mated to be of 3.8%, accord-
ing to Ministry of Economy 
and Sustainable Development 
of Georgia.

Asian Development 
Bank Increased Georgia’s 
Forecasted Economic 
Growth Index
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August 2017: Georgian Consumer 
Confi dence Continues to Recover 
on Strong Tourism Performance

Georgian Con-
sumer Confi -
dence (CCI) 
continued to 
improve in Au-

gust 2017, gaining almost 5 
index points over the previ-
ous month (July 2017) and 
more than 12 points over 
August 2016. Ignoring the 
rather wild pre- and post-
election swings in the in-
dex, the CCI appears to 
be on a steady upward 
trend since bottoming out 
in fall 2015. In August, the 
CCI climbed to -16.5 points, 
which is almost 25 index 
points above its value in 
September 2015. This in-
crease was driven by rough-
ly equal improvements in 
both consumers’ expecta-
tions and their assessment 
of the present situation. 
Still, the CCI remains well 
below the peak achieved in 
fall 2013.

It’s all 
about 
tourism, 
stupid!

The recent surge in con-
sumer optimism appears 
to be refl ecting very strong 
growth in Georgia’s tour-
ism and hospitality sec-
tor. According to the Geor-
gian National Tourism 
Administration (GNTA), 
5.06mln international trav-
elers visited Georgia in Jan-
Aug 2017, an increase of 
19% over the same period 
of 2016. 

Even more impressive is 
the 29.4% (!) increase in 
the number of tourists 
(visitors staying longer than 
24h), who currently account 
for almost a half of all inter-
national arrivals (2.4 out of 
5.06mln). These numbers 
are certainly a boon for the 
Georgian economy, im-
mediately translating into 
many (seasonal) jobs, high-
er wages, profi ts, foreign 
currency earning and tax 
revenues. In the medium 
term, the tourism sector at-
tracts a lot of investment in 
real estate, hotels, hospital-
ity businesses and their sup-
ply chains. 

One source of concern 
for the future of Georgia’s 
tourism industry is the very 
strong seasonal variation 
in the number of interna-
tional arrivals and, particu-
larly, tourists. Arrivals are 
extremely concentrated in 
the three summer months: 
50% and 54% of the total in 
2016 and 2017. The gains 
in arrivals (and tourism) 
that we observe in 2017 are 
also very concentrated in 
the summer. The negative 
implications of summer 
over-tourism are obvious: 
congested transport and 
hospitality infrastructure, 
over-pricing and under-
delivery of services, and 

mounting pressures on the 
environment. The fl ip side 
is also quite negative: a lot 
of under-utilized capacities 
and under-employed labor 
during the long low season.

Nevertheless, judging by 
the CCI, the Georgians ap-
pear to be busy celebrating 
all the way to the bank, and 
are not particularly con-
cerned about the low season 
ahead. 

Tbilisi vs. 
Rest-of-
Georgia

Late summer and early 
fall is the best time for 
Georgia’s rural population, 
for which agriculture and 
tourism are key sources of 
income. In August, rest-
of-Georgia edged ahead 
of Tbilisi by 1.6 CCI index 
points; its relative gains 
are particularly impressive 
when compared with the 
cold winter months. In Feb-
ruary 2017, the gap between 
rest-of-Georgia and Tbilisi’s 
CCI reached a historical 
maximum of almost 10 in-
dex point (-25.9 for Tbilisi 
compared to -35.4 for rest-
of-Georgia). 

Consumer 
Confidence: 
Young vs. 
Old

 
When splitting the sam-

ple into “young” and “old” 
(above 35) categories, we 
notice a strong increase in 
both, however, most of the 
gains for the young have 
been observed already in 
July, whereas it took until 
August for the older Geor-
gians to grow in optimism. 
Since June, the young and 
old groups gained 9.8 and 
7.7 index points, respec-
tively. Breaking down the 
August date, we can see 
some additional nuances. 
Perhaps not surprisingly, 
younger Georgians are more 
optimistic when it comes to 
their personal ability to save 
and make major purchases. 
Older Georgian, however, 
are more positive in their 
assessment of Georgia’s eco-
nomic future as a country.  

GORBI is a regional hub 
for partner organizations 
and international clients. 
Since 2003, GORBI remains 
an exclusive member of Gal-
lup International research 
network for its two decades of 
experience in survey research 
in post-Soviet Union coun-
tries, as well as Mongolia and 
Iraq. This data was provided 
exclusively to the Financial.  

MERAB PACHULIA, GORBI

Source: GNTA
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WITHOUT A VERDICT

FactCheckFactCheck

Giorgi 
Kvirikashvili:

CONCLUSION
ACCORDING TO THE WORLD ECONOMIC FORUM’S 2016-2017 GLOBAL 
COMPETITIVENESS INDEX REPORT (REFLECTING THE SITUATION IN 2015) GEORGIA 
OCCUPIES THE 40TH PLACE WITH 5.24 POINTS IN TERMS OF ITS MACROECONOMIC 
ENVIRONMENT. ACCORDING TO THE 2011-2012 REPORT (REFLECTING THE 
SITUATION IN 2010), IT WAS 137TH WITH 3.7 POINTS. THEREFORE, GEORGIA’S POSITION 
IMPROVED BY 97 PLACES. CHANGES IN METHODOLOGY HAVE ALSO POSITIVELY 
CONTRIBUTED TO THE IMPROVEMENT OF GEORGIA’S POSITION.
THE 2017-2018 GLOBAL COMPETITIVENESS INDEX REPORT (REFLECTING THE 
SITUATION IN 2016) WAS PUBLISHED AFTER THE PRIME MINISTER MADE HIS 
STATEMENT. ACCORDING TO THIS REPORT, GEORGIA DECLINED BY EIGHT PLACES 
IN THE RANKING IN TERMS OF ITS MACROECONOMIC ENVIRONMENT. GEORGIA’S 
BACKSLIDING WAS STIPULATED BY A GROWTH IN THE BUDGET DEFICIT AND THE 
STATE DEBT AS WELL AS A DECREASE IN THE NATIONAL SAVINGS. ALL OF THESE 
ARE A DIRECT RESULT OF THE GOVERNMENT OF GEORGIA’S PERFORMANCE AND 
HIGHLIGHT THE NECESSITY TO CUT THE BUDGET DEFICIT AND DECREASE THE STATE 
DEBT.
AS A RESULT OF THE CHANGE OF CIRCUMSTANCES AFTER GIORGI KVIRIKASHVILI’S 
STATEMENT, FACTCHECK LEAVES THE PRIME MINISTER’S STATEMENT WITHOUT A 
VERDICT.

The views expressed in this website are those  of  FactCheck.ge and  do not refl ect the views of 
The FINANCIAL or the supporting organisations

PRIME MINISTER OF GEORGIA

“According to the 
macroeconomic environment 
indicator, we were 137th fi ve 
years ago, whilst today we 
occupy the 40th place.”

Valeri KVARATSKHELIA
FactChek

T he Prime Minister of 
Georgia, Giorgi Kviri-
kashvili stated at an 
international confer-
ence organised by the 

McCain Institute and EPRC 
International: “According to 
the World Economic Forum’s 
macroeconomic environment 
indicators, we were in the 137th 
place fi ve years ago. Today, we 
are in the 40th place, meaning 
that we have improved our po-
sition by 97 places.”

The World Economic Fo-
rum publishes country rank-
ings according to the macro-
economic environment. This 
assessment of country mac-
roeconomic environments 
is part of the Global Com-
petitiveness Index. The latest 
Global Competitiveness Index 
Report was published on 27 
September 2017. At the time 
of the Prime Minister’s state-
ment, the latest available re-
source was the 2016-2017 re-
port published in September 
2016. According to this report, 
Georgia was indeed in the 40th 
place in the world based on 
macroeconomic environment 
indicators. Five years ago, ac-

cording to the 2011-2012 re-
port, Georgia was in the 137th 
place in terms of the macro-
economic environment.

One important factor has 
to be taken into account. The 
2011-2012 report refl ected 
the macroeconomic envi-
ronment of 2010 whilst the 
2016-2017 report refl ected 
the macroeconomic environ-
ment of 2015. According to 
the 2011-2012 report, Georgia 
was 137th among the world’s 
142 countries in terms of 
macroeconomic environment 
as a result of its high budget 
defi cit (4.8% of the GDP) 
and the high level of infl ation 
(7.1%) whilst the total na-
tional savings was low (5.2% 
of the GDP). Of note is that 
the impact of the 2009 world 
fi nancial crisis was strong in 
2010. According to the 2013-
2014 report (refl ecting 2012), 
Georgia moved upwards to 
the 61st place in terms of its 
macroeconomic environment 
because the budget defi cit 
was cut to 1% with, instead 
of infl ation, Georgia having 
a 1% defl ation rate. The total 
national savings also grew to 
14.9% of the GDP.

According to the 2016-2017 
report, the budget defi cit was 
1.2% of the country’s GDP, 

the infl ation rate was 4% 
and the total national sav-
ings amounted to 21.7% of the 
GDP. Several methodological 
changes have also taken place. 
For instance, in the 2011-2012 
report, a measurement of in-
terest rates (Georgia was 129th 
according this indicator) was 
used to evaluate the macro-
economic environment which 
is absent in the previous re-
ports.

According to the 2017-
2018 Global Competitiveness 
Index Report which refl ects 
situation in 2016, the abso-
lute mark given to Georgia’s 
competitiveness – 4.3 points 
has not changed. However, as 
a result of the improved per-
formance of other countries, 
Georgia’s position worsened 
for the fi rst time in the last 
few years and dropped to the 
67th place. In regard to the 
macroeconomic environment 
as discussed in this article, 
Georgia stepped backwards 
by eight places and at this 
time holdsthe 48th position. 
This decline by eight places 
came as a result of the budg-
et defi cit (1.6% of the GDP) 
growth, a decrease in national 
savings (to 19.4% of the GDP) 
and a growth in the state debt 
(up to 44.9% of the GDP). 

Period 2011-12 2012-13 2013-14 2014-15 2015-16 2016-17 2017-18
Global 
Competitiveness 
Report

Points 4.0 4.1 4.2 4.2 4.2 4.3 4.3
Ranking 
Place 88 77 72 69 66 59 67

Macroeconomic 
Environment

Points 3.7 4.4 4.9 5.1 5 5.2 5.1
Ranking 
Place 137 88 61 48 51 40 48

Table 1:  Global Competitiveness Index

Source:  World Economic Forum

The FINANCIAL 

In the fourth quarter of 
2016, the gross weight of 
goods handled in the main 
ports of the European 
Union (EU) stood at over 

950 million tonnes.  This was 
an increase of 1.4 % compared 
with the same quarter of 2015 
(close to 940 million tonnes).

Despite continued growth 
since the second quarter of 
2013, the weight of goods 
passing through the ports in 
the fourth quarter of 2016 
was still lower than the vol-
umes seen before the start of 
the economic downturn in 
Europe.

The 
Netherlands 
leads 
maritime 
freight 

transport, 
with 
Rotterdam 
top EU port

In the fourth quarter of 
2016, four Member States 
handled more than 100 mil-
lion tonnes of goods in their 
main ports. These were the 
Netherlands (150 million 
tonnes), the United Kingdom 
(117 million tonnes), Spain 
(116 million tonnes) and Italy 
(110 million tonnes).

Compared with the same 
quarter of the previous year, 
the Netherlands (+2%), Spain 
(+1%), and Italy (+3%) record-
ed an increase in main port 
activity in the fourth quarter 
of 2016. On the other hand, 
the volume of goods handled 
in the main ports of the Unit-
ed Kingdom decreased by 4%.

With the exception of ‘Roll 
on - Roll off ’ mobile units, 

Rotterdam was the largest 
European port for all other 
types of cargo, handling 109 
million tonnes of goods. It 
was followed by Antwerp, 
Belgium (49 million tonnes), 
Hamburg, Germany (29 mil-
lion tonnes), Amsterdam, 
the Netherlands (25 million 
tonnes) and Algeciras, Spain 
(21 million tonnes).

Russia, first 
maritime 
partner

In the fourth quarter of 
2016, Russia was the EU’s 
largest maritime transport 
partner in terms of the to-
tal gross weight of goods (74 
million tonnes). Russia was 
followed by the United States 
(41 million tonnes), China 
and Norway (both around 30 
million tonnes), Turkey (29 
million tonnes) and Brazil (25 
million tonnes).

Maritime freight 
transport in the EU

The FINANCIAL -- In 2016, the European The FINANCIAL -- In 2016, the European 
Union (EU) imported almost 3 million tonnes Union (EU) imported almost 3 million tonnes 
of coff ee from abroad, 10% more than 10 years of coff ee from abroad, 10% more than 10 years 
ago. The imports were worth €6.9 billion.ago. The imports were worth €6.9 billion.

Most of the coff ee imported in 2016 from Most of the coff ee imported in 2016 from 
non-EU countries came from two countries: non-EU countries came from two countries: 
Brazil (915 000 tonnes exported to the EU, Brazil (915 000 tonnes exported to the EU, 
or 31%) and Vietnam (728 000 tonnes, 25%). or 31%) and Vietnam (728 000 tonnes, 25%). 
They were followed by Colombia (193 000 They were followed by Colombia (193 000 
tonnes, 7%), Honduras (192 000 tonnes, 6%), tonnes, 7%), Honduras (192 000 tonnes, 6%), 
India (141 000 tonnes, 5%), Indonesia, Ugan-India (141 000 tonnes, 5%), Indonesia, Ugan-

da and Peru (each of which exported around da and Peru (each of which exported around 
120 000 tonnes, 4%) as well as Ethiopia (80 120 000 tonnes, 4%) as well as Ethiopia (80 
000 tonnes, 3%).000 tonnes, 3%).

These imports were mainly destined for These imports were mainly destined for 
Germany (with 1.1 million tonnes import-Germany (with 1.1 million tonnes import-
ed, or 37% of the EU imports) and Italy ed, or 37% of the EU imports) and Italy 
(560 000 tonnes, 19%), ahead of Belgium (560 000 tonnes, 19%), ahead of Belgium 
(269 000 tonnes, 9%), Spain (229 000 (269 000 tonnes, 9%), Spain (229 000 
tonnes, 8%), France (183 000 tonnes, 6%) tonnes, 8%), France (183 000 tonnes, 6%) 
and the United Kingdom (173 000 tonnes, and the United Kingdom (173 000 tonnes, 
6%). 6%). 

Where does your 
coff ee come from?
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Between 2007 and 
2015, the number 
of trips made by EU 
tourists for personal 
purposes (leisure, hol-

idays or visiting friends and 
relatives) remained roughly 
stable at around 1 billion trips 
per year. On the other hand, 
the number of business trips 
declined, possibly because of 
a reduction in travel budgets 
and because more sustain-
able, time and cost effi  cient 
means of communicating are 
now widespread. Between 
2007 and 2015, the number 
of business trips dropped by 

40% (or -6.3% on average 
per year), from 206 million in 
2007 to 123 million in 2015.

EU 
residents 
travel as 
tourists 
mainly in 
July and 
August

The travel seasons diff er 
according to the reason for 

travelling. EU residents trav-
el as tourists mainly in July 
and August, with a quarter 
of all annual trips made for 
personal purposes carried 
out in these two months. The 
popularity for taking holidays 
in July and August is highest 
for Greek tourists (account-
ing for over half of their an-
nual trips) and lowest for 
Germans (19.9%). From the 
28 EU Member States, only 
Croatian residents prefer to 
travel for personal purpose 
in June.

On the other hand, busi-
ness trips take place mainly 
in March and June, closely 
followed by September and 
November.

How did the 
economic crisis 
hit tourism?

Life 
expectancy 
for 80 year-
olds rose from 
8.4 years in 
2005 to 9.2 
years in 2015

The FINANCIAL 

27.3 million people aged 80 
and over (“elderly people”) 
were living in the European 
Union (EU) in 2016, 7 million 
more than ten years ago. The 
growing share of elderly peo-
ple in the EU (from 4.1% in 
2006 to 5.4% in 2016) means 
that, in 2016, one in every 20 
persons living in the EU was 
aged 80 and over. The ageing 
of the population structure is, 
at least partly, the result of 
an increasing life expectancy. 
This increase has meant that 
life expectancy for 80 year-
olds rose from 8.4 years in 
2005 to 9.2 years in 2015.

One in Every 
20 Persons 
Living in the 
EU is Aged 80 

and Over
Although the proportion of 

women in the population aged 
80 and over shrank between 
2006 and 2016, they still 
accounted for around two-
thirds (64%) of elderly people 
in the EU. All Member States 
have an over-representation 
of women among people aged 
80 and over.

Highest 
proportion of 
elderly people 
in Italy and 
Greece

The share of elderly people 
tended to be higher in the 
southern Member States, 
with the highest percentages 
registered in 2016 in Italy 
(6.7%), Greece (6.5%), Spain 
(6.0%) and Portugal (5.9%). 
Germany followed with 5.8% 
of its population aged 80 and 
over. In contrast, Ireland 
(3.1%), Slovakia (3.2%) and 
Cyprus (3.3%) registered the 
lowest proportions of elderly 
people in their population.

Compared with 2006, the 
share of people aged 80 or 
over rose by 2016 in all Mem-
ber States, except Sweden. 
The largest increase was reg-

istered in Greece (from 4.1% 
in 2006 to 6.5% in 2016, or 
+2.4 percentage points - pp), 
ahead of Lithuania (+2.1 pp), 
Portugal (+1.9 pp), Estonia, 
Latvia and Slovenia (all +1.8 
pp), Spain, Croatia and Ro-
mania (all +1.7 pp) as well as 
Italy (+1.6 pp).

People aged 
80 can expect 
to live longest 
in France, 
Spain and 
Luxembourg

At EU level, the average 
life expectancy at the age of 
80 stood at 9.2 years in 2015. 
People aged 80 in 2015 could 
expect to live ten and a half 
years more in France, and 
about ten years more in Spain 
(9.9 years), Luxembourg (9.8 
years), Italy and Finland 
(both 9.5 years).

At the opposite end of the 
scale, the lowest life expec-
tancy at the age of 80 was 
recorded in Bulgaria (6.9 
years), followed by Croatia 
and Romania (both 7.4 years), 
Hungary (7.6 years) and Slo-
vakia (7.7 years). In every EU 
Member State, life expectancy 
at the age of 80 was higher for 
women than for men.

People aged 80 can 
expect to live longest 
in France, Spain 
and Luxembourg

Key Success 
Factors for 
Foreign 
Players

Why have so many global gi-
ants failed to crack China’s in-
ternet market? The report iden-
tifi es four critical success factors 
that point to why some compa-
nies thrive and others fade:

Localization Capability. Chi-
nese consumers have unique 

needs and demand patterns 
that refl ect their economic, so-
cial, and cultural environment.

Quick Market Response. 
The rapid change and volatil-
ity of China’s internet land-
scape demand the ability to 
respond and innovate quickly.

Online/Offl  ine integra-
tion. Companies must be able 
to capitalize on the relative 
strengths of online and offl  ine 
channels and use them to 
complement each other.

A Strong Ecosystem. The 
existing ecosystems of China’s 
online leaders are a formida-
ble barrier to outsiders hop-
ing to break in. Ecosystems 

built elsewhere in the world 
may not work in China.

Looking Forward: Can Chi-
na maintain its online growth 
and momentum? All signs 
point to yes. The country has 
a massive supply of available 
capital, 850 million people 
under the age of 40 (internet 
users skew young here), a 
low-cost talent pool of science 
and engineering grads, and 
ongoing investments by the 
Chinese government in in-
frastructure—in areas such as 
broadband, mobile internet, 
and cloud computing—with 
the goal of providing ubiqui-
tous internet access.

One-Fifth of the World’s Internet Users Are in China, 
and They Are Spending Close to $1 Trillion Online
Continued from p. 4
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The FINANCIAL -- Fitch Ratings 
has affi  rmed Georgia’s Long-Term 
Foreign Currency Issuer Default 
Rating at ‘BB-’ with a Stable Out-
look. 

“Georgia’s ratings balance fa-
vourable governance and business 
environment indicators compared 
with rated peers and resilience 
to recent macroeconomic shocks 
with weak external fi nances, in-
cluding large current account defi -
cits, high net external debt and low 
external liquidity”, agency said.

In April the Georgian govern-
ment and the IMF agreed a three-
year arrangement under the ex-
tended fund facility (EFF) for 
an amount of around USD285.3 
million to support the Georgian 
authorities’ reform agenda. The 
overall objectives of the pro-
gramme are to ensure fi scal con-
solidation over the medium-term; 
implementing structural reforms 
aimed at improving domestic sav-
ings, investment and competitive-
ness; and unlocking bilateral and 
multilateral support to fi nance in-
frastructure investment and build 
foreign exchange reserves.

In Fitch’s view, the new IMF 
programme will provide an anchor 
to macroeconomic policy, poten-
tially increasing confi dence in the 
authorities’ reform eff ort. At the 
same time, the diffi  culties faced 
by the previous IMF programme 
(linked to a stand-by agreement) 
are a reminder of the potential 

challenges posed by multi-year 
programmes.

“Georgia’s recent macroeco-
nomic performance has been resil-
ient to the shocks aff ecting the re-
gion. Over fi ve years, GDP growth 
has averaged 4% (BB median of 
3.6%). GDP growth accelerated in 
1H17 to 4.9% year-on-year, due to 
both an improvement in economic 
conditions among Georgia’s main 
trading partners (eurozone coun-
tries, Turkey and Russia) and do-
mestic demand. We expect real 
GDP growth to average around 
4.5% this year, and similar growth 
over the next two years.

Infl ation has risen this year due 

to increased excise duties and 
higher international prices for 
food. Infl ation rose to 7.1% in June 
from 1.8% in December 2016, be-
fore falling back. We expect in-
fl ation to average 5.6% this year, 
before falling towards the policy 
target, averaging 3.5% in 2018 and 
3% in 2019.

External fi nances remain a key 
rating weakness. The current ac-
count defi cit (CAD) was 13.5% 
of GDP in 2016, up from 12% in 
2015, driven by a worsening of the 
primary income defi cit. We expect 
this to unwind to some extent, so 
that the CAD falls to 11.3% this 
year. Over the next two years, we 

expect improvements in remit-
tances to further shrink the CAD, 
to 10.2% by 2019. Foreign direct 
investment (FDI) fl ows remain 
a crucial source of funding for 
the CAD. In 2016, inward equity 
FDI (according to IMF data) was 
around USD1.4 billion (around 
9.6% of GDP),” Fitch Ratings re-
ported.

Net external debt was estimated 
at 66% of GDP at end-2016, more 
than four times the ‘BB’ median. 
Despite a favourable composition 
of the debt stock, with a share of 
both concessional debt and inter-
company loans, estimated exter-
nal debt service is substantially 

higher than peers. Georgia’s exter-
nal liquidity position is also weak, 
with FX reserves at around three 
months of import cover, and a li-
quidity ratio below 100% (vs. BB 
median of over 150%).

“The budgetary process for 2018 
is in its early stages. We do not 
currently expect signifi cant devia-
tions from the tax and spending 
changes introduced in 2017 and 
the medium-term fi scal frame-
work underpinned by the IMF 
programme. We expect the defi -
cit to narrow this year to 3.9% of 
GDP, from 4.1% in 2016 (against 
the original budgeted 3%). Current 
expenditure restraint, in the con-
text of higher public investment, 
is expected to result in a fall in the 
spending-to-GDP ratio, and thus a 
smaller defi cit of 3.5% in 2018 and 
3.4% in 2019,” Fitch Ratings said.

General government debt was 
44.6% at end-2016, somewhat be-
low the ‘BB’ median of 51%. Our 
public fi nance projections envis-
age the public debt ratio remain-
ing at around 45% through 2019. 
Georgia has a very high share of 
foreign currency-denominated 
debt (around four-fi fths) and its 
public fi nances are therefore vul-
nerable to exchange rate shocks. 
However, most of the foreign-
currency debt is on concessional 
terms, implying moderate debt 
maturities and low interest rates 
(the weighted average interest on 
external debt is 2%).”

Fitch Affirms Georgia 
at ‘BB-’; Outlook Stable
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Singapore has again been 
rated by expats as the best 
country in the world to live 
and work, in the new HSBC 
Expat Explorer survey. 

Singapore saw off  competition 
from Norway, which rose four plac-
es to come second. Culturally very 
diff erent yet both highly-regarded, 
Singapore and Norway off er expats 
a stable economic and political en-
vironment while giving them a ful-
fi lling experience and an improved 
family life.

Now in its tenth year, the HSBC 
Expat Explorer survey is the world’s 
largest and longest running study 
of expat life, asking more than 
27,500 expats about their experience 
abroad. As well as unveiling the best 
places in the world to live as an expat, 
the survey also found that life abroad 
typically increases expats’ income by 
25%, with the average expat earning 
just under USD100,000 a year. Far 
from compromising their wellbeing, 
expats seem to fi nd the right bal-
ance. Four in ten (41%) expats adopt 
a more positive outlook on life after 
moving abroad, with 44% becoming 
more physically active.

Expat 
Explorer 
league table

The Expat Explorer overall league 
table ranks each country or terri-
tory using a score that summarises 
expats’ views on economics, experi-
ence and family life aspects in their 
host country.

Singapore, 
balancing all 
aspects of 
expat life

Confi dence in the political stabil-
ity (83%) and local economy (73%), 
a great quality of life (64% say it is 

better than at home) and a positive 
experience for families are among 
the reasons why Singapore has 
topped the Expat Explorer league 
table again.

Indeed, 73% say the country off ers 
better earning prospects than their 
home country and two-thirds (65%) 
enjoy more disposable income. Ex-
pats moving to Singapore report an 
average 42% increase in their an-
nual income compared to home, to 
almost USD118,000.

Not only is Singapore a land of 
economic opportunity, it is also a 
top destination to raise a family. 
Four in fi ve expats (82%) feel safer 
there than at home and 72% of expat 
parents rate the quality of educa-
tion and the health and well-being 
of their children better than in their 
home country. This compares with 
49%, 44% and 50% globally.

But expat life in Singapore can 
come at a price. Expats are less 
likely to see an improvement in their 
work/life balance than those in other 
destinations (47% compared to 53% 
globally). More than four in fi ve ex-
pat parents (84%) fi nd that the cost 
of raising children in Singapore is 
more expensive than at home.

Norway, meanwhile, is up four 
places in the league table and nar-
rowly misses out on the top spot. 
The majority (90%) of expats in 
Norway say that their work/life bal-
ance has improved and 78% that the 
job security is better than at home 
(compared with 53% and 41% glob-
ally). Furthermore, 82% of expat 
parents say that their children’s 
overall quality of life is better than at 
home, compared with 59% globally. 
These much appreciated upsides are 
typical of the Nordic model, char-
acterised by a fl exible yet secure 
employment market as well as free 
education and universal healthcare.

Top expat 
destinations 
for Economics, 
Experience 
and Family

In addition to the overall coun-
try league table, the Expat Explorer 
report ranks countries in three sub 
league tables - Economics looks at 
the impact moving abroad has on ex-
pats’ wealth, Experience focuses on 
health and quality of life, and Family 
looks at the best places in the world 
to bring up a child.

Expat 
Economics: 
European 
countries lead 
the way

European countries head this 
year’s Economics league table, with 
Switzerland coming top for the third 
year in a row. The strong Swiss econ-
omy and stable political environ-
ment are appreciated by expats. The 
vast majority (89%) of expats feel 
confi dent about the economy, while 
78% say their earning prospects are 
better than at home.

Switzerland is not the only Eco-
nomics hot spot, however. Germany 
performs well for career develop-
ment, with 62% of expats in the 
country saying it is a good place to 
progress their career, compared with 
54% globally.

Expat 
Experience: 
New Zealand 
and Spain 
praised for the 
quality of life

New Zealand comes top in the Ex-
perience league table. Almost three in 
fi ve expats (58%) moved to the ‘land 
of the long white cloud’ to improve 
their quality of life, compared to just a 
third (34%) of expats globally. Almost 
three-quarters (72%) are integrating 
well with the local people and culture.

New Zealand is followed by Spain 
(2nd) and Portugal (3rd), with Sin-

gapore and Australia completing the 
top 5. Spain and Portugal are lauded 
by expats for their healthy lifestyles. 
Almost three-fi fths of expats in Spain 
(58%) and in Portugal (57%) say 
their physical health is better as a re-
sult of the move, compared to a glob-
al average of 36%. Mexico has moved 
up seven places from 20th to 13th, 
with 81% of expats there enjoying 
immersing themselves in the local 
culture, compared with 62% globally.

Expat 
Family: The 
Netherlands 
is the new 
hotspot

The Netherlands has overtaken 
Sweden as the best place to raise 
a family, rising nine places in one 
year. More than three-quarters 
(76%) of expat parents in the Neth-
erlands say the health and wellbeing 
of their children is better than it was 
at home. Expat parents also praise 
the quality of education and child-
care, with 72% and 65% respectively 
saying it is better than at home.

Last year’s winner, Sweden, ranks 
as the second best country to raise a 
family. Nearly three-quarters (72%) of 
expat parents rate the quality of child-
care as better than at home and 71% 
said the process of arranging a school 
for their children was straightforward.

Other country 
moves in 
the Expat 
Explorer 
league table:
#10 UAE: 
Back for good

A renowned destination for expats, 
the UAE is back in the top 10 and is 
living up to its promise. More than 
half (56 %) say they moved there to 
improve their earnings, compared 

with 22% of expats globally. The ben-
efi ts of expat life in the UAE are not 
limited to fi nances. More than half 
(55 %) say their work/life balance is 
better than at home and more than 
three in fi ve (62 %) say their overall 
quality of life has improved. The same 
goes for families, with 66% of expat 
parents saying their children’s quality 
of life is better since the move.

#14 India: 
Best ever 
ranking

Driven by strong ratings across a 
range of economic, experience and 
family measures, India shines in this 
year’s league table, moving up 12 
places. Expats rated India as an im-
proved destination for being a good 
place to progress your career (up 12 
percentage points to 63%), having the 
ability to save more (up 11 percentage 
points to 64%), having a better over-
all quality of life (up 12 percentage 
points to 43%) and integrating well 
with local people and culture (up 9 
percentage point to 67%).

#35 UK: Mixed 
sentiments 
with positive 
experiences

Down 13 places to 35th, the UK’s 
ranking has been aff ected by a 20 
percentage point drop in confi dence 
in the economy (43%) and a 22 
percentage point fall in confi dence 
in the country’s political stability 
(31%). However, expats still believe 
the UK off ers a positive experience. 
Almost seven in ten (68%) say the 
UK is a good place for expats who 
want to progress their career com-
pared with a global average of 54%, 
and 56% say that earning prospects 
are better than at home compared 
with 50% globally. Almost seven in 
ten expats are integrating well with 
the British people (69%) and enjoy 
immersing themselves in the local 
culture (68%).

Singapore the top expat 
destination for third year in a row
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were more than 10 universities of-
fering a variety of economics pro-
grams. For better comparison, we 
focused only on those programs that 
required mathematics as the fourth 
elective subject on the Unifi ed Na-
tional Exams. 

The demand for diff erent eco-
nomic programs, can be measured 
by the ratio of the number of ap-
plicants that made a particular eco-
nomics program the fi rst choice and 
the number of vacant places. As we 
can see, the leader in this regard is 
the Sukhumi State University with 
1.9 fi rst choice applications per va-
cant place. ISET’s BA program is 
among the leaders, occupying the 
fi fth position with 1.6 fi rst choice 
applications per vacant place. No-
tably, there were only 7 educational 
programs in economics that had 
more fi rst choice applications than 
places. Furthermore, if we observe 
the total number of applicants per 
vacant places, we will fi nd that the 
competition increases drastically. 
For instance, in case of ISET, this 
measure reaches to the 7 applicants 
per vacant place. 

The number of applicants per 
place is one of the most popular 
measures of programs’ competi-
tiveness. Yet, this measure tells 
nothing about the talent and/or 
the quality of enrolled students. 
For this purpose, it is important 
to compare programs based on 
the average scores of the Unified 
National Exam. The graph below 
shows the UNE scores for all of the 
educational programs in econom-
ics. It is not hard to notice that 
ISET’s BA program is a clear leader 
in this regard, followed by Tbilisi 

State University, Sukhumi State 
University, International Black Sea 
University and etc. 

If we enlarge the sample by adding 
the most successful educational pro-
grams in business administration 
(a fi eld neighboring economics), we 
will fi nd that there is only one pro-
gram (the Free University of Tbilisi) 
that outperforms ISET in terms of 
students’ average grades. It is worth 
mentioning that the average scaled 
score of the business administration 
programs is in general signifi cantly 
higher than that of economics pro-
grams.  

Distribution of 
the state study 
grants

The last, but not the least impor-
tant observation that we can make 
based on the NAEC’s data, is related 
to the allocation of the state study 
grants among newly enrolled stu-
dents.  In 2017 the structure of the 
grant distribution did not change 
much compared to the previous 
year. The number of students whose 
study was fully fi nanced was reduced 

to the 1009 students (1112 students 
in 2016), and stayed nearly the same 
for students with 70% and 50% state 
grants (1457 and 4081 students re-
spectively in 2017). In addition, this 
year 4051 students were enrolled in 
the free faculties4, while the same 
measure was around 3800 in 2016. 
Furthermore, there are two lead 
universities – Georgian Technical 
University and Tbilisi State Univer-
sity taking the vast majority of the 
students fully fi nanced by the free 
faculty system.    

In terms of the state grant distri-
bution, ISET’s BA program is one of 

the most successful, pointing to the 
high quality of the incoming class. 
Every single student of the fi rst in-
take received a government grant. 
Among them, 16 students managed 
to get a 100% grant from the state, 
while the number of students with 
70% and 50% government grants 
amounted to the 30 and 4 respec-
tively. 

Thus, the ISET community can 
confidently claim that the battle 
for best brains in Georgia wish-
ing to study economics has been 
won this year. We wish our incom-
ing class the best of luck. We are 
also very confident that the new 
BA program will earn the same 
reputation and recognition as the 
long-running Masters in Econom-
ics program.

1 ISET MA program has also attracted 
students from all over the world – notably 
from Ukraine, Belarus, and as far away as 
Nigeria, India, and even Japan. 

2 Of these, the majority (50 students) 
were enrolled through the Unifi ed Na-
tional Examination (UNE), while the 
others through internal mobility from 
diff erent programs of the Tbilisi State 
University.

3 Gagra and Sukhumi are town/city in 
Abkhazia, while Akhalgori is a town in the 
occupied part of South Ossetia. Majority 
of the students from these districts are 
refugees, living in the diff erent parts of 
Georgia. 

4 In 2013, Georgian government in-
troduced new system of providing full 
state grants for the students enrolled in 
a certain educational programs (mainly 
related to the professions that were char-
acterized by shortage of the qualifi ed 
workers). In the fi rst year of introduc-
tion, only 2450 students were enrolled in 
these programs, while this number nearly 
doubled by 2017. It worth mentioning 
that not only educational experts, but 
even current minister of educational and 
science of Georgia are skeptical about this 
system.

Is ISET’s new BA program winning the fight for best brains in Georgia?
Continued from p. 2

Electric 
vehicles 
cheaper than 
combustion 
models from 
2025

Electric and hybrid vehicles are 
likely to account for 58% of all new 
car sales in Europe, the USA and 
China by 2025, according to the lat-
est Digital Auto Report 2017 from 
Strategy& - PwC’s strategic consult-
ing team.

The FINANCIAL 

T his forecast comes on the 
back of a policy push by both 
the French and UK Govern-
ments to ban petrol and die-
sel new car sales by 2040, 

with the Scottish Government aim-
ing for 2032.

Customer spend on what is being 
termed as the ‘roboconomy’ - con-
nected and self-driving cars through 
to associated digital services - is also 
forecast to reach EUR €2.2 trillion 
annually by 2030. 

And as the Fourth Industrial Rev-
olution (4IR) continues apace across 
the auto industry, it’s expected that 
Europe, USA and China will collec-
tively be home to over 470 million 
connected cars by 2025,a ccording 
to PwC data.

“Our analysis shows that with a 
defi nitive breakthrough on elec-
tric vehicles only a few years away, 
sometime between 2025 and 2030, 
electric cars will become cheaper 
to run than petrol or diesel models, 
when you factor in traditional costs 

such as depreciation, fuel, servicing, 
taxes and insurance”, Cara Haff ey, 
PwC UK automotive leader said. 

“Alongside developments in the 
vehicle powertrain we are also seeing 
substantial increases in the level of 
vehicle connectivity. According to the 
report, over 85% of all new cars can 
already be classed as connected. As 
our recent study with SMMT shows, 
this can have a signifi cant impact 
on the social, educational, health 

and employability opportunities for 
young, old and disabled people.

Mobility as 
a service 
(MaaS)

By 2030, just over 20% of the 
profi t potential in the mobility mar-

ket will be occupied by “mobility as a 
service”, further increasing the pres-
sure on margins in the conventional 
car production segment. In future, 
barely 50% of sectoral value-added 
will be contributed from car produc-
tion or car sales – today, the fi gure 
is still around 85%. The remaining 
part will be played out in the fl eet 
management and digital services 
areas.

36% of all mileage in Europe will 

be in shared-use vehicles with 42% 
in self-driving vehicles.

Europeans are expected to show 
the greatest interest in privately 
owned self-driving cars (16%) com-
pared to 11% in the USA and 10% in 
China.

as road-based mobility improves, 
Europe, USA and China could see a 
23% increase in the number of miles 
driven (compared to 2017), with av-
erage household spending on mobil-
ity around 10% less.

rapid build-up of self-driving ve-
hicle fl eets will result in a 28% in-
crease in new car sales. In the long 
term, however, shared use will mean 
25% fewer cars travelling on the 
roads in Europe and the USA and in 
other mature markets, compared to 
today.

market volume in shared mobil-
ity will rise annually by 24% in Eu-
rope, the USA and China alone over 
the period to EUR 1.3 billion, with 
around 33% of all new vehicles used 
for shared mobility.

The 
‘roboconomy’

The fi rst “robot cars” (series-
ready, self-driving vehicles) are 
anticipated from 2023 (Level 4) or 
2028 (Level 5), and by 2030 there 
are set to be around 80 million such 
cars in circulation in these regions.

As this “roboconomy” develops, 
automotive manufacturers need 
to decide whether they want to 
be infrastructure operators with 
their own end-customer service, 
to adopt a role as intermediary be-
tween the mobility providers and 
end-customers, or to retreat to to-
day’s core competencies of vehicle 
development and of their integra-
tion capacity as a parts supplier 
network.

Fast and Furious:  Global mobility 
services set to top EUR 2 trillion by 2030

The Alda was a French automobile created by Fernand Charron of Charron, Girardot et Voigt (CGV). It was 
manufactured between 1912 and 1922. Cars were available with the Henriod rotary valve system; another ver-

sion featuring six cylinders was also offered. Post-World War I, the four was the only model offered, though it was 
rebored to 3,563 cc (217.4 cu in).
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nationalization of assets, and currency exchange risk.

GALT & TAGGART
Address: 79 D. Agmashenebeli Avenue, Tbilisi 0102, Georgia
Tel: + (995) 32 2401 111
Email: gt@gt.ge

marketsmarketsmarketsmarketsmarketsmarketsmarketsmarkets

Weekly Market Watch
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THE FINANCIAL BY GALT & TAGGART

Source: Bloomberg

*GWP 12/21 bonds are in Georgian lari

Source: Bloomberg Source: NBG
*Note: As of latest auction. 

Source: NBG\
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 Eastern European sovereign 10-year bond performance 

FIXED 
INCOME

Corporate Eurobonds: BGEO 
Group Eurobonds (BGEOLN) closed 
at 5.3% yield, trading at 103.4 (+0.1% 
w/w). Bank of Georgia GEL-denom-
inated Eurobonds (GEBGG) were 
trading at 100.0 (unchanged w/w), 
yielding 11.0%. GOGC Eurobonds 
(GEOROG) were trading at 106.1 
(-0.9% w/w), yielding 4.9%. Geor-
gian Railway Eurobonds (GRAIL) 
traded at a premium at 111.5 (-0.9% 
w/w), yielding 5.0%. 

Georgian Sovereign Euro-
bonds (GEORG) closed at 112.4 
(-0.3% w/w) at 3.1% yield to maturity.

EQUITIES

BGEO Group (BGEO LN) shares 
closed at GBP 32.60/share (-0.91% 
w/w and -5.29% m/m). More than 
216k shares traded in the range of 
GBP 32.02 – 32.97/share. Average 
daily traded volume was 54k in the 
last 4 weeks. FTSE 250 Index, of 

which BGEO is a constituent, gained 
1.77% w/w and gained 1.71% m/m. 
The volume of BGEO shares traded 
was at 0.55% of its capitalization.

TBC Bank Group (TBCG LN) 
closed the week at GBP 16.60 
(+1.28% w/w and +5.13% m/m). 
More than 126k shares changed 
hands in the range of GBP 16.00 – 
16.98/share. Averaged daily traded 

volume was 33k in the last 4 weeks.
Georgia Healthcare Group 

(GHG LN) shares closed at GBP 
2.95/share (-7.81% w/w and -15.81% 
m/m). More than 155k shares were 
traded in the range of GBP 2.95 – 
3.20/share.  Average daily traded 
volume was 41k in the last 4 weeks. 
The volume of GHG shares traded 
was at 0.12% of its capitalization.

MONEY MARKET
Re  nancing loans: National Bank of Geor-

gia (NBG) issued 7-day re  nancing loans of GEL 
1,000mn (US$ 412.0mn). 

Ministry of Finance Treasury Bills: 5-year 

GEL 20.0mn (US$ 8.1mn) T-Notes of Ministry of 
Finance were sold at the auction held at NBG on 
September 27, 2017. The weighted average yield 
was  xed at 7.871%.  The nearest treasury security 
auction is scheduled for October 4, 2017, where 
GEL 30.0mn nominal value 1-year T-Bills will be 
sold.

TBC Bank Group (TBCG LN) 

BGEO Group PLC (BGEO LN) 

Georgia Healthcare Group (GHG LN) 

 

Source: Bloomberg

Source: Bloomberg Source: Bloomberg

 

T-bills / T-notes, yield curve  Monetary policy rate 
 

ECONOMY
Real GDP 

grew 4.3% 
y/y in Au-
gust 2017

Georgia’s economy 
expanded 4.3% y/y 
in August 2017, after 
growing 3.8% y/y in 
previous month, ac-

cording to GeoStat’s 
rapid estimates. Over-
all, in 8M17 GDP 
growth was 4.7% y/y. 
Monthly rapid esti-
mates are based on 
VAT turnover,  scal 
and monetary statis-
tics.

NPLs at 
3.3% in Au-
gust 2017

In August 2017, the 

banking sector loan 

portfolio increased 

13.6% y/y after 

growing 13.1% y/y 

in previous month, 

excluding the ex-
change rate effect. 
In unadjusted terms, 
loan portfolio was 
up 19.8% y/y and 
0.9% m/m to GEL 
19.7bn (US$ 8.1bn). 
Deposits were up 
18.2% y/y excluding 
the exchange rate 
effect. In unadjust-
ed terms, deposits 
were up 22.2% y/y 
and up 5.0% m/m 
to GEL 17.8bn (US$ 
7.3bn). Deposit dol-
larization reached 
65.5% (-3.5ppts y/y 
and flat m/m). NPLs 
stood at 3.3% in Au-
gust 2017(-0.7% y/y 
and -0.1% m/m).

Georgia sovereign credit ratings  
 
 
 
 
 
 
 
 
 
 
 

Real GDP growth, % 

Loan and deposit dollarization 

Key macro indicators 
 
 8M17 2016 2015 

GDP (% change) 4.3% 2.7% 2.9% 

GDP per capita (ppp) … 10,044 9,601 

GDP per capita (US$) … 3,853 3,767 

Population (mn) 3.7 3.7 3.7 

Inflation (eop) 5.7% 1.8% 4.9% 

Gross reserves (US$ bn) 2.9 2.8 2.5 

CAD (% of GDP) … 13.5% 12.0% 

Fiscal deficit (% of GDP) … 4.1% 3.7% 

Total public debt (% of GDP) … 44.6% 41.4% 

International ranking, 2016-17 

Source: O   cial data, IMF Source: GeoStat Source: Rating agencies
Source: World Bank, Heritage 
Foundaition and World Economic Forum

Source: NBG
Note: Index growth means appreciation of exchange rate, decline means depreciation of exchange 
rate.

Source: NBG

Ease of Doing Business       
# 16 (regional leader) 

Economic Freedom Index  
# 13 (mostly free)

Global Competitiveness Index                                          
# 59 (improving trend)

Nominal Effective Exchange Rate and Real Effective Exchange Rate 

marketsmarkets
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hotelshotels|  places we strongly reccommend to visit  |

Tel.: 293 14 04, Fax: 299 93 11
info@betsyshotel.com
www.betsyshotel.com

Betsy’s Hotel

32-34 Makashvili Street, 
0108, Tbilisi, Georgia

Tel: 251 00 01
Fax: 253 00 44

info@zarapxana.ge
www.zarapxana.ge

15 Lubliana Str.

Hotel
“O. Galogre”

8, Vakhtang Gorgasali Str. Batumi, Georgia
 Tel: +995 422 27 48 45
info@hotelgalogre.com
www.hotelgalogre.com

Tel: +995 422 229000
E-maill: info.batumi@ sheraton.com

www.sheraton.com/batumi

The tickets are available at tbilisi 
international airport freedom square 4

courtyard marriott hotel, 1st fl oor
Tel: 2400 400;  2400 040

13 Shavteli Str.
Tel: 2439494

info@ambasadori.ge
www.ambasadori.ge

5 Chavchavadze Ave.

Tel.: 222 44 17
577 22 99 22

plasticsurgerygeo.com

Radisson Blu Iveria Hotel 
Rose Revolution Square 1 

Tel.: 240 22 00; Fax: 240 22 01 
info.tbilisi@radissonblu.com 
radissonblu.com/hotel-tbilisi 

6 Kavsadze Str.
Tel: 2 25 15 45

2 55 44 55
www.lottravel.ge

275 Agmashenebeli 
Ave.,

Kobuleti, Georgia
Tel: 2242400
Fax: 2242403GEORGIA PALACE

HOTEL

E-mail: info@gph.ge, www.gph.ge

4 Freedom Square
Tel: 2988 988, Fax: 2988 910

E-mail:gmt@gmt.ge, www.gmt.ge

Georgian Real Estate 
Management

The Green Building,
6 Marjanishvili Street, 

0102 Tbilisi

Tel: 243 30 77, Fax: 243 30 79
www.fi rstbrokerage.ge

E-mail: info@fi rstbrokerage.ge

26 May Square
Tel: 2300099

E-mail: info@hi-tbilisi.com
www.hi-tbilisi.com

4 Freedom Square,
Tel: +995 32 254 70 30
Fax: +995 32 254 70 40
tbilisi@citadines.com

Because life is about living

№ 1 Kheivani street 12/13; Tbilisi, Georgia
Phone: (+995 32) 2 24 23 21;
Phone: (+995 32) 2 24 23 22

E-mail: reservation@cronpalace.ge

Tel: 31 99 99
hotel@tifi lis.ge

addr:
#9 Grishashvili 

Str.

Divan Suites 
Batumi

Address: 
Jordania/Z. 

Gamsakhurdia 
Str. 8/15

(422)255 522

info.batum@divan.com

Addr: 11, Apakidze str.
Tel.: 2 300 777

 Best 
Western 

Tbilisi

Radisson Blu Hotel Batumi
1, Ninoshvili str., Batumi
Tel/Fax: 422255555

info.batumi@radissonblu.com 
radissonblu.com/hotel-batumi

45a M.Kostava St.,
0179 Tbilisi, 

Georgia;

Tel.:
(+995 32) 219 11 11
www.hotelcoste.ge

Address: 1/3 Melashvili Street 6000 
Batumi,Georgia | +995 422 225790
www.batumiworldpalace.com
info@batumiworldpalace.com

Tel: 277 00 
40/50

Addr: 20 
Metekhi str.

info@tbilisiinn.com 

http://www.tbilisiinn.com/
LEOGRAND HOTEL & CASINO

Tel: 0422 24 20 20; info@leograndhotel.com
Addr.Gogebashvili Str. 60; Batumi

Addr: # 14/14 
I.Kurkhuli Str.
Tel : 55 66 55

http://www.laerton-hotel.com/

13, Rustaveli Avenue.; 
Tel.: 2 779 200

www.TbilisiMarriott.com
tbilisi.marriott@marriotthotels.com

4, Freedom Square,
Tel: 2 779 100 

www.CourtyardTbilisi.com
courtyard.tbilisi@marriotthotels.com

P: (+995) 322 555 888
M: (+995) 596 555 885

E: info@vinotel.ge,
reservation@vinotel.ge

W: www.vinotel.ge

CITY AVENUE Hotel
Agmashenebeli Ave.140B; 0112, Tbilisi, 

Georgia; Phone: +995 32 2244 144
Email: info@cityavenue.ge; Web: www.cityavenue.ge

Tel:
2 50 50 25; 2 97 32 97

Fax: 2 50 50 26
Email:

info@hotelspreference.ge

HOTELS & 
PREFERENCE 

HUALING TBILISI

Addr: Hualing. Tbilisi Sea New City

HOTEL SPUTNIK BATUMI 

28, Shervashidze Ascent;  Batumi/Georgia 
Tel: +995 (422)  27 60 66;  +995 577 65 08 08

E mail: sales@hotel-sputnik.com; www.hotel-sputnik.com

For advertising 
please contact:
558 03 03 03

marketing@fi nchannel.com

Hotel River Side
+(995 32) 224 22 44;

Right bank of Mtkvari , Brosse Street Turn
info@riverside.ge

HOTEL
PUSHKIN

Bochorma street N 3
Tel: (+995 32)2 19 23 53
E mail: info@hotelpushkin.ge
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BUSINESSTRAVELCOM
HOTEL AND AIRTICKET BOOKING: 
2 999 662 | SKY.GE

For advertising 
please contact:
558 03 03 03

marketing@fi nchannel.com

For advertising 
please contact:
558 03 03 03

marketing@fi nchannel.com

BUREGERCLASICO

40, Chavchavadze Ave.   Tel: 229 42 30

24/24

Red Café - 
Bistro & Cafe

# 71 Vazha-
phavela Ave.
Tel: 2201 211

info@redcafe.ge

PREGO

84, Barnovi Str.
Tel: 225 22 58

15, Erekle II.
Tel: 293 14 11

2, MarjaniSvili Str. 
Tel: 2 999 723

41, Gamsakhurdia Str.
Tel: 237 96 88

SIANG-GAN

ENGLISH TEE 
HOUSE

5, Marjanishvili Str. 
Tel: 294 16 20

TWINS - gift 
store. 

Exclusive decor, 
designer Items 

from U.S.

25 Akhvlediani  str. Tbilisi

Tbilisi
13 Taktakishvili Street,

Tel.: (+995 595) 90 71 80
19 Petriashvili Street,

Tel.: (+995 595) 33 82 10
7 Pekini Street,

Tel.: (+995 591) 19 39 68
78 Chavchavadze Avenue (Bagebi),

Tel.: (+995 599) 09 56 70;47
Kote Apkhazi Str (Leselidze),

Tel.: (+995 599) 095670
12 Amaghleba street (Sololaki),

Tel.: (+995 599) 08 34 53
1 Ateni Street,

Tel.: (+995 591) 70 90 22
25 Gagarini street,

Tel.: (+995 591) 19 39 68
24A Pekini street,

Tel.: (+995 591) 96 19 90
7 Mtskheta Str.

Tel.: 599 21 53 83

Book 
Corner

13b, Tarkhnishvili Str.
Tel: 223 24 30

contact@bookcorner.ge

https://www.facebook.com/RespublikaGrillBar/

Respublika Grill Bar

Addr: 3 Vekua Street.
(Trade Center GTC)

Tel.: 2 93 61 38

CAFE 
CINEMA

4, Vashlovani Str.
Tel: 298 90 86

PICASSO

Literary cafe   “MONSIEUR JORDAN”
V. Gorgasali  st.,17
Tel.: 275-02-07

MEPETUBANI

Addr: 3 Erekle II square 
Tel: +995 598 77 09 68

1. 7 Sandro Euli St. Tel.595 99 22 77
hello@stradacafe.ge Each Day 10:00 – 01:00   

2.#5  Marjanishvili Str. 595 99 22 88

19 Pavle Ingorokva str. Tbilisi
+995 555 004151

LE MARAIS

32 Abashidze Str.  Tel: 222 40 83

34, Rustaveli Ave. 
Tel: (+995 32) 2923 592

Phone:
+995 599 27 60 

67 /
(032) 2 15 85 90

Addr:
Erekle II’s 
square 10

PROSPERO’S PROSPERO’S 
BOOKSBOOKS

37 Chavchavadze Ave.
Tel.: 291 30 26; 291 30 76

TEKLA PALACETEKLA PALACE

TIFFANY BAR AND TERRACETIFFANY BAR AND TERRACE

Address: Mari Brose Street, 
Open today · 11:30AM–11PM

Phone: 0322 24 22 44

diningdining|  places we strongly reccommend to visit  |

1 Brother
Kakabadze Str.

Tel: 292 29 45;
Fax: 292 29 46;

tk@mcdonalds.ge
Mrgvali Baghi Square; 7a Pekini Ave.34 Kote 
Afkhazi Str;125 David Aghmashenebeli Ave

Tel: +995 322 380802; info@lucapolare.com
www.lucapolare.com;   LucaPolareOriginal

La Brioche

Addr: Batumi, 
Georgia, Parnavaz 

Mepe №25

Tel.: 260 15 36
info@piazza.ge, www.piazza.ge

4, Besiki Str.

Tel: 2 519 966
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