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A poor England per-
formance in the 
FIFA World Cup 
may not only de-
press fans, it may 

also depress the stock market. 
Alex Edmans, Professor of 
Finance at London Business 
School, said a loss by the Eng-
land national football team in 
the Russian tournament had 
the potential to wipe £12 billion 
off  the England stock market.

“Sport is an emotional topic 
for millions of people, includ-
ing professional and personal 
investors. Their trading deci-
sions are aff ected by mood, so 
the performance of a national 
team in an international com-
petition can have major fi nan-
cial repercussions that reach 
far beyond the playing fi eld,” 
Professor Edmans said.

“A Three Lions elimination 
from the upcoming World Cup 
could have a signifi cantly nega-
tive eff ect on fi nancial markets.”

Professor Edmans’ observa-

tions stem from his own re-
search on sport sentiment and 
stock returns. In a study car-
ried out with Diego García and 
Øyvind Norli, and published in 
the prestigious Journal of Fi-
nance, the trio found evidence 
that billions of pounds could 
disappear from a country’s 
stock market due to the emo-
tional turmoil of a loss by a na-
tional team at an international-
level sporting tournament.
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Employment up by 
0.4% in both the euro 

area and the EU28
See on p. 6
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The Quest of 
Finding Blue Money

By SELAM PETERSSON
ISET

Do you happen to 
have some 1.7 tril-
lion USD to spare? 
Somewhere be-
tween 2 and 10% 

of the Georgian population 
suff ers from lack of basic 
access to drinking water 
(Global High-level Panel on 
Water and Peace, 2017; The 

Global Water Partnership 
and OECD, 2015). Globally, 
1 in 4 people will be aff ected 
by shortages of fresh water 
by the year 2050 (United Na-
tions, 2018). It is therefore 
necessary to look at fi nancial 
instruments that could help 
safeguard the supply of fresh 
water. Here, we will look at 
examples of such fi nancial 
instruments, which have, 
for instance, been reported 
by OECD (2018) as well as 

Global High-level Panel on 
Water and Peace (2017). 
Both reports highlight fi -
nancial tools that could help 
fund major infrastructural 
projects in water manage-
ment, something in which 
both governments and, per-
haps even more importantly, 
the private sector could en-
gage. 

Continued on p. 4

The Age 
Gap in 
Religion 
Around the 
World
The FINANCIAL – In the 
United States, religious con-
gregations have been graying 
for decades, and young adults 
are now much less religious 
than their elders. Recent sur-
veys have found that younger 
adults are far less likely than 
older generations to identify 
with a religion, believe in God 
or engage in a variety of reli-
gious practices.

But this is not solely an 
American phenomenon: 
Lower religious observance 
among younger adults is com-
mon around the world, ac-
cording to a new analysis of 
Pew Research Center surveys 
conducted in more than 100 
countries and territories over 
the last decade.

Overcrowded and under-
occupied dwellings

The FINANCIAL 

I n the European Union 
(EU), 16.6% of the popu-
lation were living in over-
crowded households in 
2016, meaning they did 

not have the number of rooms 
appropriate to the size of the 
household.

On the other hand, more 
than one in three persons 
(34.8%) in the EU were living 
in under-occupied dwellings, 
meaning that the dwellings 
were deemed to be too large, 
in terms of excess rooms and 
more specifi cally bedrooms, 

for the needs of the occupant 
household.

Across Member States, al-
most half the population in 
Romania (48.4%) were living 
in overcrowded households in 
2016. This was also the case 
for around two in every fi ve 
persons in Latvia (43.2%), 
Bulgaria (42.5%), Croatia 
(41.1%), Poland (40.7%), 
Hungary (40.4%) and Slova-
kia (37.9%), and for around 
one in four in Greece (28.7%), 
Italy (27.8%) and Lithuania 
(23.7%).

Continued on p. 6

Continued on p. 6

Annual growth in labour 
costs at 2.0% in euro area
The FINANCIAL – Hourly 
labour costs rose by 2.0% in 
the euro area (EA19) and by 
2.7% in the EU28 in the fi rst 
quarter of 2018, compared 
with the same quarter of the 
previous year. In the fourth 
quarter of 2017, hourly la-
bour costs increased by 1.4% 
and 2.3% respectively. These 
fi gures are published by Euro-
stat, the statistical offi  ce of the 
European Union.

The two main components 
of labour costs are wages & 
salaries and non-wage costs. 
In the euro area, the cost of 
wages & salaries per hour 

worked grew by 1.8% and 
the non-wage component by 
2.6%, in the fi rst quarter of 
2018 compared with the same 
quarter of the previous year. In 
the fourth quarter of 2017, the 
annual changes were +1.6% 
and +0.8% respectively. In 
the EU28, the cost of hourly 
wages & salaries rose by 2.7% 
and the non-wage component 
by 2.9% in the fi rst quarter of 
2018. In the fourth quarter 
of 2017, annual changes were 
+2.4% and +1.9% respectively.

World Cup elimination will 
wipe billions from markets
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CURRENT PRICES ON GASOLINE AND DIESEL  18 JUNE, 2018, GEORGIA

Prices in GEL
G-Force Super 2.55
G-Force Premium 2.37
G-Force Euro Regular 2.30
Euro Regular 2.25
G-Force Euro Diesel 2.49
Euro Diesel 2.44
CNG 1.46

Prices in GEL

Eko Super 2.59
Eko Premium 2.47
Eko Diesel 2.46
Euro Diesel 2.43
Euro Regular 2.38
Diesel Energy 2.38

Prices in GEL

Super Ecto 100 2.60
Super Ecto 2.50
Premium Avangard Ecto 2.30
Euro Regular 2.20
Euro Deasel 2.30

Prices in GEL

Nano Super 2.58
Nano Premium 2.45
Nano Euro Regular 2.33
Nano Diesel 2.33
Nano Euro Diesel 2.45
GNG 1.45

Prices in GEL

Efi x Euro 98 2.60
Efi x Euro Premium 2.46
Euro Regular 2.38
Efi x Euro Diesel 2.45
Euro Diesel 2.38

GASOLINE PRICES PRESENTED BY 
BUSINESSTRAVELCOM
HOTEL AND AIRTICKET BOOKING: 
2 999 662 | SKY.GE

I n May 2018, VEGETABLE 
prices decreased for the sec-
ond consecutive month, and 
the m/m decline in prices 
(-11.1%) dropped to their low-

est value since last July. As a re-
sult, the y/y change in VEGETA-
BLE prices, after a small upward 
change in April, shrank again and 
was reduced to negative 9.8%. 
Interestingly, the y/y change was 
positive until the end of 2017, but 
remained negative from the be-
ginning of the current year.

On the product level, all of 
the prices of greens, which the 
AGRIndex tracks, increased; 
green haricot beans prices in-
creased the most. This legume 
vegetable price added almost 
one-fourth to its May 2017 value 
in the last 12 months’ time, which 
is consistent with the 35% decline 
of green haricot bean production 
in 2017 (2,900 tons, GeoStat), 
compared to 2016 (4,500 tons, 
GeoStat). The same logic, but the 
opposite result, is also true for 
garlic. The price of garlic dropped 
by 22%, the largest drop since the 
last May, while production in-
creased by 20.7% (2,900 tons in 
2016, and 3,500 tons in 2017, ac-
cording to GeoStat).

On the other hand, the overall 

y/y change are mostly due to the 
drop in tomato (-19%), eggplant 
(-14%), and cucumber (-11%) 
prices. It should be noted that the 
lower prices of these seasonal veg-
etables in May 2018, compared to 
the same month of the last year, 

are not the result of increased pro-
duction, but rather of a prolonged 
winter at the beginning of 2017. 
The prolonged winter shifted the 
active harvesting season for sea-
sonal products later, resulting 
in somewhat higher prices, than 

usual at the end of spring 2017.
For the details of VEGETA-

BLE price dynamics, see the chart 
below.

Data source: The Ministry of 
Environment Protection and Ag-
riculture of Georgia

THE UNEXPECTED VIRTUES OF A PROLONGED WINTER

The Quest of Finding Blue Money
See on p. 4

The FINANCIAL 

“Generally speaking, please tell 
me if you are very satisfi ed, rather 
satisfi ed, rather unsatisfi ed, or not 
at all satisfi ed with the sports fa-
cilities in your city, such as sport 
fi elds and indoor sport halls?” 
This was the question asked to the 
inhabitants of 109 European cities 
in 2015.

Münster and 
Oulu head 
the 109 cities 
surveyed

Among the cities surveyed, 
Münster in Germany and Oulu in 
Finland came on top with 85% of 
their inhabitants responding that 
they were very or rather satis-
fi ed with their city’s sports facili-
ties. They were followed by three 
other EU cities where the satis-
faction rate was 84% – Antwerp 
(Belgium), Luxembourg (Luxem-
bourg) and Helsinki (Finland). 
Iceland’s capital, Reykjavík, 
also scored 84%. The informa-
tion for this news item is based 

on perception survey indicators 
produced by the European Com-
mission.

Among EU 
capitals: 
inhabitants of 
Luxembourg 

and Helsinki 
most satisfied

The population’s satisfaction 
rate with sports facilities in the 
EU’s capital cities ranges from 
38% to 84%.

At least 70% of inhabitants 
were very or rather satisfi ed with 
their city’s sports facilities in 

Luxembourg and Helsinki (both 
84%), Amsterdam (76%), Prague 
and Dublin (both 75%) and Paris 
(71%).

In contrast, only 38% of inhab-
itants in Sofi a found their city’s 
sports facilities good enough. 
Less than half of the population 
of Bratislava (43%), Bucharest, 
Valletta and Athens (all 44%) and 
Vilnius (46%) were satisfi ed with 
sports facilities of their city.

Satisfi ed with your city’s sports facilities?
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The Quest of Finding Blue Money
By SELAM PETERSSON

ISET

Do you happen to have 
some 1.7 trillion USD to 
spare? Somewhere be-
tween 2 and 10% of the 
Georgian population 

suff ers from lack of basic access to 
drinking water (Global High-level 
Panel on Water and Peace, 2017; 
The Global Water Partnership and 
OECD, 2015). Globally, 1 in 4 people 
will be aff ected by shortages of fresh 
water by the year 2050 (United Na-
tions, 2018). It is therefore neces-
sary to look at fi nancial instruments 
that could help safeguard the supply 
of fresh water. Here, we will look at 
examples of such fi nancial instru-
ments, which have, for instance, 
been reported by OECD (2018) as 
well as Global High-level Panel on 
Water and Peace (2017). Both re-
ports highlight fi nancial tools that 
could help fund major infrastruc-
tural projects in water management, 
something in which both govern-
ments and, perhaps even more im-
portantly, the private sector could 
engage. 

What’s the 
Issue…?

Today, 148 countries are share 
286 transboundary lakes and river 
basins and only 84 of them have 
joint transboundary water coopera-
tion with their riparian neighbors 
(Global High-level Panel on Water 
and Peace, 2017). According to the 
Global Panel, many of them need 
to be strengthened by, for instance, 
improving existing institutions that 
carry out the duties linked to coop-
eration. Locally, Georgia and Azer-
baijan have both committed to align 
with the principles of the EU Water 
Framework Directive, 2000/60/EC 
OECD (2013). Furthermore, joint 
cooperation between the two coun-
tries regarding a transboundary co-
operation agreement is expected to 
further deepen commitments relat-
ed to the improvement of Kura River 
conditions. An inventory investi-
gation conducted by OECD shows 
that transboundary management of 
the Kura River has faced challenges 
linked to issues such as water pollu-
tion, over-abstraction of groundwa-
ter, and an intensifi ed hydropower 
sector OECD (2013). Recently, the 
National Environmental Monitor-
ing Department of the Ministry of 
Ecology and Natural Resources in 
Azerbaijan monitoring report ac-
knowledged the severe pollution 
in the Kura River. According to the 
announcement, pollution from the 
failing waste water treatment in sur-
rounding industries and homes are 
many times beyond the norm. The 
exact fi nancial loss for the Georgian 
government will lose due to unsafe 
drinking or inadequate sanitation 
facilities is perhaps diffi  cult to envis-
age. What is possible, though, is to 
have a quick look at estimates of life 
years lost per 100,000 persons due 
to lack of access or improved sources 
of drinking water (Figure 1), as well 
as the consequences of unsafe sani-
tation (Figure 2).  

The Global Water Partnership and 
OECD (2015) reports that economic 
losses linked to insuffi  cient sanita-
tion and water supply could be as 
high as $260 billion per year. What’s 
more, in both Turkey and Azer-
baijan, both of which share rivers 

with Georgia, an estimated one to 
two percent share of GDP accounts 
for economic losses linked to inad-
equate water supply and sanitation. 
For Georgia, economic losses per 
capita are mainly causing impacts 
for agriculture followed by impacts 
of fl ooding and on inadequate water 
supply and sanitation (The Glob-
al Water Partnership and OECD, 
2015). 

Inevitably, this leads to the ques-
tion of what relevant fi nancial in-
struments are available today for 
Georgia to help address this pressing 
challenge.

A mix of 
financial 
instruments

Most fi nancial support available 
today derives from public funds, but 
it does not cover the cost of scaling 
up the management of transbound-
ary infrastructure and ensuring wa-
ter for consumption and safe sanita-
tion. What is needed is a sustainable 
fi nancial system in which there is a 
thrust for inclusion of social, gover-
nance and most importantly - envi-

ronmental factors. These are the so 
called ESG principles (Global High-
level Panel on Water and Peace, 
2017). Major banks, such as the 
World Bank Group teaming up with 
other major banks such as HSBC, 
have devoted specifi c funds to invest 
in various climate actions. However, 
there are other wide-ranging instru-
ments at hands that are applicable 
on a governmental as well cross-
sectorial level. One of these fi nancial 
instruments is the International Wa-
ters Program of the Global Environ-
mental Facility (working specifi cally 
with recipient and non-recipient 
countries where tensions relating 
to water could arise). Their fi nances 
are channeled through international 
agencies such as the UNFCCC. Other 
convention funding mechanisms 
covering institutional capacity build-
ing of transboundary organizations, 
or funding small to medium sized 
infrastructure projects aimed at de-
veloping monitoring facilities, use 
funds from both multilateral and bi-
lateral organizations. The advantage 
of these instruments is their inten-
tion to build up legal as well as insti-
tutional structures, and to also cover 
necessary trainings and organiza-
tional costs. Small to medium sized 
projects may be more appealing to 
countries that struggle with large 
time-and-money intensive infra-

structure projects, something that 
signifi es large water infrastructure 
projects (Global High-level Panel 
on Water and Peace, 2017; OECD, 
2018). Another benefi t to these in-
struments is the inclusion of sec-
tors such as the private sector (this 
goes specifi cally for the small to me-
dium sized projects covering costs 
for the development of monitoring 
stations, for instance). One disad-
vantage of these conventional fund-
ing instruments, as projected by the 
Water Panel, is the lack of inclusion 
of development and infrastructure 
projects that could help elevate the 
conditions for millions of people and 
their surroundings. Funding from 
major multilateral development 
Banks (MDBs) is not conditioned 
on riparian countries to reach out to 
one another. Yet another disadvan-
tage is the continuing absence of pri-
vate sector investments. 

As mentioned at the start of this 
article, there is a lack of funding to 
cover the costs of the future supply 
of water, especially on a large-scale 
infrastructure level that requires 
cross-national cooperation. One 
example of a sustainable fi nancial 
instrument, one that the Global 
High-level Panel on Water and 

Figure 1. From this year’s Environmental Performance Index - Georgia lost 49 years per 100,000 persons during 
2016 caused by lack of access to water. Source: EPI, 2018. Original data from Institute for Health Metrics and 
Evaluation.

Figure 2. According to this year’s Environmental Performance Index, lack of unsafe sanitation caused 46 years 
lost per 100,000 persons during 2016. Source: EPI, 2018. Original data from Institute for Health Metrics and Evalu-
ation.

Continued on p. 13

The FINANCIAL -- The Ukrainian The FINANCIAL -- The Ukrainian 
airline YanAir will operate new airline YanAir will operate new 
fl ights on the Zhytomyr-Batumi fl ights on the Zhytomyr-Batumi 
route from July 30. The offi  cial in-route from July 30. The offi  cial in-
formation on the fl ights between formation on the fl ights between 
Ukrainian and Georgian cities ap-Ukrainian and Georgian cities ap-
peared on the air carrier’s website.peared on the air carrier’s website.

The fi rst fl ight will be carried out The fi rst fl ight will be carried out 
on July 30. The plane departs from on July 30. The plane departs from 
Zhytomyr at 4:00 and arrives in Ba-Zhytomyr at 4:00 and arrives in Ba-
tumi at 7:30. In the opposite direc-tumi at 7:30. In the opposite direc-
tion, the departure from Georgia is tion, the departure from Georgia is 
at 8:30, and the arrival in Ukraine at 8:30, and the arrival in Ukraine 
– at 10:10. The ticket costs UAH – at 10:10. The ticket costs UAH 
4,965.60.4,965.60.

The fl ight from Zhytomyr to Ba-The fl ight from Zhytomyr to Ba-
tumi was announced by YanAir in tumi was announced by YanAir in 
early 2016.early 2016.

YanAir to 
launch regular 
flights between 
Zhytomyr and 
Batumi in July

BRUSSELS/FRANKFURT/PARIS 
(Alliance News) - The European mar-
kets opened slightly higher Friday but 
ended the session fi rmly in negative 
territory.

A day after the European Central 
Bank announced plans to end its 
bond purchases, markets tumbled on 
renewed concerns over a global trade 
war.

US President Donald Trump has 
announced plans to impose a 25% 
tariff  on USD50 billion worth of Chi-
nese goods that contain “industrially 
signifi cant technologies.”

Trump attributed the new tariff s to 
China’s theft of intellectual property 
and technology and its other unfair 
trade practices.

Trump claimed he would impose 
additional tariff s on Chinese goods if 
China retaliates by imposing new tar-
iff s on US goods or services, raising 
non-tariff  barriers, or taking punitive 
actions against American exporters.

China’s Commerce Ministry has 
accused Trump of launching a trade 
war and promised to impose tariff s 
matching the scale and intensity of 
the US tariff s.

The pan-European Stoxx Europe 
600 index weakened by 0.84%. The 
Euro Stoxx 50 index of eurozone 
bluechip stocks decreased 0.63%, 
while the Stoxx Europe 50 index, 
which includes some major UK com-
panies, lost 0.85%.

The DAX of Germany dropped 
0.74% and the CAC of France fell 
0.48%. The FTSE 100 of the UK de-
clined 1.70% and the SMI of Switzer-
land fi nished lower by 0.55%.

In Frankfurt, Commerzbank fell 
3.76% and Deutsche Bank dropped 
1.50% as government bond yields ex-
tended declines on the back of dovish 
signals from the ECB.

In Paris, Dassault Systèmes rose 
0.61% after the company said it is ini-
tiating a 2018-2023 plan to double its 
non-IFRS earnings per share.

In London, Glencore dropped 
4.32% after settling a legal dispute in 
the Democratic Republic of Congo.

Indivior sank 28.17% after the US 
FDA approved Dr. Reddy’s Labora-
tories’ generic version of Indivior’s 
Suboxone.

Tesco rallied 2%. The retailer deliv-
ered positive like-for-like sales growth 
for a tenth consecutive period in the 
fi rst quarter.

Rolls Royce Holdings soared 7.61%. 
The jet-engine manufacturer said that 
it is well-placed to exceed free cash 
fl ow of 1 billion pounds by 2020.

Novartis gained 0.13% in Zurich. 
Its unit Sandoz has announced 
the presentation of two long-term, 
Phase III studies: one each for bio-
similar Zessly or infl iximab and bio-
similar Erelzi or etanercept.

EUROPEAN 
MARKETS DROP 
ON RENEWED 
US-CHINA TRADE 
WAR WORRIES

Continued on p. 2
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I n the European Union 
(EU), 16.6% of the popu-
lation were living in over-
crowded households in 
2016, meaning they did 

not have the number of rooms 
appropriate to the size of the 
household.

On the other hand, more 
than one in three persons 
(34.8%) in the EU were living 
in under-occupied dwellings, 
meaning that the dwellings 
were deemed to be too large, 
in terms of excess rooms and 
more specifi cally bedrooms, 
for the needs of the occupant 
household.

Overcrowding 
rate highest 

in Romania, 
lowest in 
Cyprus

Across Member States, al-
most half the population in 
Romania (48.4%) were living 
in overcrowded households in 
2016. This was also the case 
for around two in every fi ve 
persons in Latvia (43.2%), 
Bulgaria (42.5%), Croatia 
(41.1%), Poland (40.7%), 
Hungary (40.4%) and Slova-
kia (37.9%), and for around 
one in four in Greece (28.7%), 
Italy (27.8%) and Lithuania 
(23.7%).

At the opposite end of the 
scale, the lowest overcrowd-
ing rates were recorded in 
Cyprus (2.4%), Malta (2.9%), 
Ireland (3.2%), Belgium 

(3.7%), the Netherlands 
(4.0%) and Spain (5.4%). 
Overcrowding was also an is-
sue for fewer than 10% of the 
population in Finland (6.6%), 
Germany (7.2%), France 
(7.7%), the United Kingdom 
(8.0%), Luxembourg (8.1%) 
and Denmark (8.2%).

A large 
majority 
of under-
occupied 
dwellings 
in Ireland, 
Cyprus, 
Malta and 

Belgium
In 2016, over two-thirds 

of the population were living 
in under-occupied dwellings 
in Ireland (70.6%), Cyprus 
(69.6%), Malta (68.4%) and 
Belgium (67.0%). Under-
occupancy was also the case 
for around half the popula-
tion in Spain (55.7%), Lux-
embourg (54.1%), the United 
Kingdom (51.5%), the Neth-
erlands (51.4%) and Finland 
(48.0%).

In contrast, fewer than 
15% of the population were 
living in dwellings deemed 
to be too large in Romania 
(6.3%), Hungary (8.5%), Lat-
via (9.6%), Greece (10.2%), 
Croatia (10.4%), Bulgaria 
(10.5%), Slovakia (11.4%), 
Poland (14.2%) and Italy 
(14.9%).

Overcrowded and under-
occupied dwellings

The FINANCIAL – Hourly 
labour costs rose by 2.0% in 
the euro area (EA19) and by 
2.7% in the EU28 in the fi rst 
quarter of 2018, compared 
with the same quarter of the 
previous year. In the fourth 
quarter of 2017, hourly la-
bour costs increased by 1.4% 
and 2.3% respectively. These 
fi gures are published by Euro-
stat, the statistical offi  ce of the 
European Union.

The two main components 
of labour costs are wages & 
salaries and non-wage costs. 
In the euro area, the cost of 
wages & salaries per hour 
worked grew by 1.8% and 
the non-wage component 
by 2.6%, in the fi rst quarter 
of 2018 compared with the 
same quarter of the previous 
year. In the fourth quarter 
of 2017, the annual changes 
were +1.6% and +0.8% re-
spectively. In the EU28, the 
cost of hourly wages & sala-
ries rose by 2.7% and the non-
wage component by 2.9% in 
the fi rst quarter of 2018. In 
the fourth quarter of 2017, an-
nual changes were +2.4% and 

+1.9% respectively.

Breakdown 
by economic 
activity

In the fi rst quarter of 2018 
compared with the same 
quarter of the previous year, 
hourly labour costs in the 
euro area rose by 2.0% in in-
dustry, by 2.0% in construc-
tion, by 2.5% in the services 
and by 1.2% in the (mainly) 
nonbusiness economy. In the 
EU28, labour costs per hour 
grew by 3.1% in industry, 
by 3.6% in construction, by 
2.9% in services and by 2.1% 
in the (mainly) non-business 
economy.

In the fi rst quarter of 2018, 
the highest annual increases 
in hourly labour costs for the 
whole economy were regis-
tered in Romania (+12.7%), 
Latvia (+11.2%) and Hungary 
(+10.3%), while a decrease 
was recorded in Portugal 
(-1.5%).

Annual growth 
in labour costs at 
2.0% in euro area

The FINANCIAL 

Over 38 million 
people aged 18-24 
live in the Euro-
pean Union (EU). 
The vast majority 

of these young people are in 
education or training and/or in 
employment. In 2017, 40.4% 
of those aged 18-24 responded 
that they were in education, 
27.4% stated they were in em-
ployment and a further 17.8% 
that they were in a mix of edu-
cation and employment. This 
means that last year, 14.3% of 
young people aged 18-24 in 
the EU were NEET, meaning 
neither in employment nor in 
education or training.

Since 2012, in the EU, the 
proportion of young people 
aged 18-24 neither in em-
ployment nor in education or 
training has decreased con-
tinuously, from a high point 
of 17.2% to the current 14.3%, 
which is roughly similar to the 
pre-crisis levels (up to 2008).

Largest share of 
NEET aged 18-24 
in Italy, lowest in 
the Netherlands

Last year, one in four 
young people aged 18-24 
was neither in employ-
ment nor in education or 
training in Italy (25.7%) 
and about 1 in 5 in Cyprus 
(22.7%), Greece (21.4%), 
Croatia (20.2%), Roma-
nia (19.3%) and Bulgaria 
(18.6%). A NEET rate above 
15% was also registered in 

Spain (17.1%), followed by 
France (15.6%) and Slova-
kia (15.3%).

In contrast, the low-
est proportion of NEETs 
aged 18-24 was recorded 
in the Netherlands (5.3%), 
ahead of Slovenia (8.0%), 
Austria (8.1%), Luxem-
bourg and Sweden (both 
8.2%), the Czech Republic 

(8.3%), Malta (8.5%), Ger-
many (8.6%) and Denmark 
(9.2%).

At EU level, nearly 5.5 
million young persons aged 
18-24 (14.3%) were in 2017 
neither in employment nor 
in education or training. This 
is the equivalent of the total 
populations of Slovakia or 
Finland.

Young people neither in 
education nor employment

The FINANCIAL – The num-
ber of persons employed in-
creased by 0.4% in both the 
euro area (EA19) and the 
EU28 in the fi rst quarter of 
2018 compared with the pre-
vious quarter, according to 
national accounts estimates 
published by Eurostat, the 
statistical offi  ce of the Eu-
ropean Union. In the fourth 
quarter of 2017, employment 
increased by 0.3% in the euro 
area and by 0.2% in the EU28. 
These fi gures are seasonally 
adjusted.

Compared with the same 
quarter of the previous year, 
employment increased by 
1.4% in both the euro area 
and the EU28 in the fi rst 
quarter of 2018 (after +1.6% 
and +1.5% respectively in the 
fourth quarter of 2017). Euro-
stat estimates that, in the fi rst 
quarter of 2018, 237.9 million 
men and women were em-

ployed in the EU28, of which 
157.2 million were in the euro 
area. These are the highest 
levels ever recorded in both 
areas. These fi gures are sea-
sonally adjusted.

Employment 
growth in 
Member States

Among Member States 
for which data are available 
for the fi rst quarter of 2018, 
Romania (+1.9%), Malta 
(+1.3%), Portugal, Luxem-
bourg and Croatia (all +1.0%) 
recorded the highest increas-
es compared with the previ-
ous quarter. A decrease was 
observed in Estonia (-1.4%) 
and employment remained 
stable in Bulgaria and Lithu-
ania.

Employment up by 
0.4% in both the euro 
area and the EU28
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Most young Georgians
believe in hell and heaven

O ver the last ten 
years, the num-
ber of those who 
remain skeptical 
about a return trip 

to Earth aft er death remains the 
same, roughly seven out of ten. 
However, if we compare those 
who do believe in reincarnation, 
the number has doubled -- from 
9% in 2008 to 18% in 2018. 

Based on the Drake Equation, 
our home galaxy Th e Milky Way 
hosts more than 20 alien civili-
zations. Consider that there are 
well over 100 billion galaxies out 
there, and there numbers will 
only increase as technology and 
telescope science continues to 
advance. 

I am personally not very ea-
ger to return to this planet. It’s 
not because reincarnation con-
tradicts the Christian narrative 
or because I have a cyclical view 
of life. It’s because I am not con-
vinced that things would be bet-
ter in Georgia during the “next 
time” around. I doubt I would 
be able to enjoy watching the 
Georgian national soccer team, 
breath clean air or eat domesti-
cally grown food. It’s unlikely 
that people will be driving and 
walking safer, elevators in apart-
ment buildings will operate free 
or charge, dog owners will pick 
up their pets’ droppings on the 
streets and some international 
organizations will have transpar-
ent and professional procure-
ment practices.    

Belief in reincarnation varies 
country to country and depends 
on history, religion and cultural 
settings. For example, in the 

United States, the number is little 
bit higher than in Georgia and 
it is much higher in India and 
South Korea.  

Based on the same survey, just 
over half of Georgians (56%) be-
lieve in hell. Heaven tops hell, 
with 70% of respondents stating 
they believe in heaven.  Th ese 
numbers are not drastically dif-
ferent if we compare the same 
beliefs among Christian majority 
countries.  

First, it was theorized and later 
proved by numerous research 
studies that women tend to be 
more religious compared with 
men, especially Christian women. 
Th ere are several good explana-
tions for this: such women are less 
socialized and control less money 
and power; gender roles in soci-
ety, historic traditions and some 

also emphasizes possible hor-
monal and neurological diff er-
ences. Th e same diff erences could 
be found among beliefs of the 
younger and older generations, 
with younger people less religious 
compared to their elders.  

While in Georgia women 
are also more religious, when it 
comes to believing in heaven and 
hell, younger people deviate from 
the global trend. Th e younger 
you are in Georgia, the more you 
believe in both heaven and hell.  
However, believing in these two 
promising aft erlife destinations 
does not necessarily defi ne reli-
giosity of a person. We pollsters 
use more complex approaches by 
creating multidimensional ques-
tionnaires covering multiple fac-
tors of personal behaviors such 
as frequency of praying, church 

attendance, belief in hell and 
heaven, ambiguity, Orthodoxy, 
knowledge of religious history, 
doctrines, etc.  

So, why are young Georgians 
diff erent? Is it generational? In 
developed democracies it is not. 

Th is big gap between young 
and old is hard to explain with-
out further statistical analysis of 
data and looking into historic 
surveys. We also need to com-
pare Georgia with other Chris-
tian countries that had been un-
der Soviet control. 

However, at this moment I 
think the “godless” generation of 
elderly people should have had 
some role to play in this. By “god-
less” I mean those who are over 
50 years old and experienced a 
childhood where god was simply 
prohibited. 

Georgians are diff erent com-
pared to their Western peers 
when it comes to believing in 
heaven and hell, but they are in 
step with Westerners in terms of 
data on frequency of praying. As 
Graph 2 shows younger people 
pray less compared to elderly 
respondents. I have two expla-
nations for the latter. First, my 
generation compared to younger 
ones, does not listen too much 
to K-Pop, EDM, R&B and Art 
Punk, so we have better nerves 
and clean brains to pray. Th e sec-
ond is that as you grow you be-
came wiser and realize that you 
could have made a heaven on this 
earth, but something went wrong 
and you missed the train, so you 
start praying. Joking, joking…. 
Again, more analysis is needed 
and preferably a comparative one 

to at least understand the level of 
diverse approach young people 
take to metaphysical matters and 
how the older generation was 
damaged by the godless Soviet 
ideology. 

   
Note: I would like to extend 
special appreciation to Ani 

Lortkipanidze who assisted 
with the analysis and charts 

featured in this article
GORBI is an exclusive mem-

ber of the Gallup Interna-
tional research network and 

has more than two decades of 
experience in survey research 

(gorbi.com)

MERAB PACHULIA, GORBI

Graph 1. Georgians who believe in reincarnation (0%)

Source: GORBI, EVS Georgia survey, 2018  and 2008

Graph 2. How age affects belief in hell and haven and frequency of 
praying.  

Source: GORBI, EVS Georgia survey, 2018  

By several 
measures, young 
adults tend to 
be less religious 
than their elders; 
the opposite is 
rarely true

The FINANCIAL – In the United 
States, religious congregations have been 
graying for decades, and young adults are 
now much less religious than their elders. 
Recent surveys have found that younger 
adults are far less likely than older gener-
ations to identify with a religion, believe 
in God or engage in a variety of religious 
practices.

But this is not solely an American phe-
nomenon: Lower religious observance 
among younger adults is common around 
the world, according to a new analysis of 
Pew Research Center surveys conducted 
in more than 100 countries and territo-
ries over the last decade.

Although the age gap in religious com-
mitment is larger in some nations than in 
others, it occurs in many diff erent eco-
nomic and social contexts – in developing 
countries as well as advanced industrial 
economies, in Muslim-majority nations 
as well as predominantly Christian states, 
and in societies that are, overall, highly 
religious as well as those that are com-
paratively secular.

For example, adults younger than 40 
are less likely than older adults to say 
religion is “very important” in their lives 
not only in wealthy and relatively secu-
lar countries such as Canada, Japan and 

Switzerland, but also in countries that are 
less affl  uent and more religious, such as 
Iran, Poland and Nigeria.

While this pattern is widespread, it is 
not universal. In many countries, there 
is no statistically signifi cant diff erence 
in levels of religious observance between 
younger and older adults. In the places 
where there is a diff erence, however, it is 
almost always in the direction of younger 
adults being less religious than their el-
ders.

Same pattern 
seen over 
multiple 
measures 
of religious 
commitment

Overall, adults ages 18 to 39 are less 
likely than those ages 40 and older to say 
religion is very important to them in 46 
out of 106 countries surveyed by Pew Re-
search Center over the last decade. In 58 
countries, there are no signifi cant diff er-
ences between younger and older adults 
on this question. And just two countries 
– the former Soviet republic of Georgia 
and the West African country of Ghana – 
have younger adults who are, on average, 
more religious than their elders similar 
patterns also are found using three other 
standard measures of religious identifi ca-
tion and commitment: affi  liation with a 
religious group, daily prayer and weekly 
worship attendance.

The Age Gap in Religion 
Around the World

Continued on p. 15
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Jaba TARIMANASHVILI

T he Belt and Road Initiative, 
is a signifi cant development 
strategy launched by the 
Chinese government with 
the intention of promoting 

economic co-operation among coun-
tries along the proposed Belt and 
Road routes. 

The ‘Belt and Road’ initiative 
promises more than US$1 trillion 
of Chinese investment in some 60 
countries. The main aim is socio-
economic development through im-
proving the routes for land and sea 
trade. The initiative will also boost 
science and technology across the 
region, for example through re-
search into artifi cial intelligence, 
nanotechnology, quantum comput-
ing and smart cities. In addition to 
Chinese investment, there are in-
creased interest from trading and 
logistics companies to develop its 
present along the corridors. Conse-
quently, it is important for partici-
pant countries to be actively promot-
ing its potential, in order to attract 
foreign investments and facilitate 
development.  

The fastest way to success is to 
highlight bottlenecks, challenges, 
weaknesses and problems along the 
routes, and convert them through 
business solutions into opportuni-
ties and effi  ciency. 

One of the weaknesses of Trans-
Caspian International Transport 
Route (TITR) that passes through 
China-Kazakhstan-Caspian sea-
Azerbaijan-Georgia-Turkey-EU is 
that there is no common platform 
for transportation business arrange-
ment, and no single responsible op-
erator. Bottleneck could be change of 
gauge or means of transport, printed 
documents arrangement, and no 
regular shore to sea freight connec-
tion from Georgia to Romania. The 
main challenges are transparency, 
online tracking, predictability, on-
line accessibility and booking within 
transport routes. Congestion and de-
lays at border stations, particularly 
at stations with a change of gauge. 
Lengthy procedures for crossing 
borders. Lack of harmonization in 
the documents that are required by 
diff erent countries.  

Domestic railway legislation de-
termines the liability of railways, 
but there is a lack of international 
components in terms of this liability. 
At the international level, two legal 
regimes are in force between Europe 
and Asia. The regime defi ned by the 
Intergovernmental Organization 
for International Carriage by Rail 
(OTIF), using the CIM consignment 
note in Western European countries, 
and the regime defi ned by the Orga-
nization for Cooperation between 
Railways (OSJD) in East European 
countries, the Caucasus and some 
Asian countries, using the SMGS 
consignment note, which is not ac-
cepted in Western Europe. 

The existence of two diff erent legal 
regimes causes substantial delays in 
the movement of trains across bor-
ders. Although apparent success was 
achieved with the adaptation and 
introduction of the common CIM/
SMGS consignment note, more work 
is still needed to make OTIF and 
OSJD railway zones more coherent, 
convergent and interoperable. 

The CIM/SMGS consignment 
note frees the parties involved in 
transport operations from rewriting 
carriage documents when crossing 
the border between states of two dif-
ferent legal frameworks. 

Decentralized transport platform 
based on Blockchain - Distributed 
Ledger technology, is a solution to 
present weakness and ineffi  ciencies 
for no common platform and no 
single responsible operator avail-
ability for transport business in 

TITR corridor. 
Smart contracts integration into 

the system, for switching agree-
ments between jurisdiction CIM/
SMGS, and enable issuance of pa-
perless electronic international 
transport documents, could be an-
other potential for effi  cient commer-
cial operations facilitation. 

Algorithms integration is vital for 
system automation, for increasing 
transparency, and decreasing artifi -
cial barriers. Advance system noti-
fi cation for quick customs clearance 
and border crossing. It is essential 
to be able to make online tracking, 
make transport timing predictable 
and precise, and provide online ac-
cessibility with ability to make book-
ings. Visibility of congestions could 
enable effi  cient and fast routing 
planning.

Latest main messages from UIC 
Eurasian rail corridor forum: Digi-
talization and making uniform legal 
environment for rail transport and 
transits is highly important. There 
is no global regulation for railway 
transport, similar to maritime fi eld 
covered by IMO (international mari-
time organization). Single contract is 
required on Euro-Asian connection. 
There is CIM/SMGS consignment 
notes harmonization, despite that, 
two legal contract for carriage of 
goods within geographies of SMGS 
and CIM. While OTIF is developing 
interoperability concept, new ap-
pendix, which is promising.

Under development “New Rail 
Silk Road Economic Belt’”, railway 
expert’s estimate, that all the way 
standard gauge rail line through Chi-
na-Afghanistan-Iran-Turkey–EU 
(~9000 km, 10 days) can be most ef-
fi cient and shortest route, if such is 
developed.

Cyber attack in 2017 on Maersk 
caused IT breakdown. In coopera-
tion with IBM it was decided to ap-
ply Blockchain, improve global 
trade and digitize supply chains. 
Novotrans (railway operator) and 
Universa Blockchain sign memoran-
dum for digitization of the train cars, 
transferring their statutes (loading, 
unloading, location) to blockchain 
and to include all details and specif-
ics of the train maintenance to the 
digital history of railway carriages. If 
all rolling stock processes are trans-
ferred to blockchain, it is impossible 
to fake or change any information 
about the railway carriage and the 
goods carried inside. This informa-
tion can also be accessed by each 
participant of the network or trans-
action at any moment.

Georgian startup MARINE AP-
PLICATIONS LTD. focuses on cre-
ating web-based, mobile friendly 
applications for companies acting 
in marine industry. Company has 
already developed solutions for on-
line D/A (disbursement account), 
SoF (statement of facts), Port line-
ups, Price-list and Catalogue for 
suppliers, and has great potential to 
be present as global marine applica-
tions solutions provider. 

Chinese Proverb says that when 
the winds of change blow, some 
people build walls and others build 
windmills. Present transport sys-
tems and information technologies 
are still in 20th century, and require 
shifting to Data Technologies, to 
be prepared and respond to future 
requirements. It could be break-
through if consortium countries for 
the corridor passing through Geor-
gia, will make diff erence, create new 
technological standards ahead of 
time, and provide success story to 
the world, for multimodal transport 
business arrangement. 

Author: Jaba Tarimanashvili, 
Business Analyst, Maritime services 
and Freight forwarding profes-
sional in Georgia, Director of Trans 
Logistic LLC. 

Digital Silk Road - 
Belt and Road on 
Blockchain

The FINANCIAL – Kaspersky Labs 
isn’t having a particularly good time 
of it. The company’s attempts to de-
feat the US ban on its products have 
been unsuccessful, the UK has banned 
all Russian software from government 
networks that carry traffi  c rated Secret 
or higher, and Kaspersky’s decision 
to move some of its infrastructure to 
Switzerland from Russia hasn’t pre-
vented the Netherlands from plan-
ning to phase out its use of Kaspersky 
products, either.

Now, on top of these moves, the EU 
could adopt a resolution of its own to 
block the use of Kaspersky software. 
While the motion, which was voted on 

today, is non-binding, it follows a se-
ries of actions by various EU member 
and non-member states to restrict (or 
at least recommend restricting) the 
ways that the company’s software is 
deployed.

The text of the resolution name-
checks Kaspersky specifi cally accord-
ing to The Register, stating:

Calls on the EU to perform a com-
prehensive review of software, IT and 
communications equipment and in-
frastructure used in the institutions in 
order to exclude potentially danger-
ous programmes and devices, and to 
ban the ones that have been confi rmed 
as malicious, such as Kaspersky Lab.

Kaspersky Lab would undoubtedly 
argue with the characterization of its 
own software as malicious, but it’s 
not clear how seriously those protests 
should be taken. Last year, evidence 
surfaced of a connection between 
Kaspersky and Russian intelligence, 
after Israel revealed it had been the 
one to detect Russian agents search-
ing US computers and assets for key-
words and code names in real time. 
Those searches were possible because 
of Kaspersky products installed on 
the machines in question. Kaspersky 
counter-attacked the allegations, but 
has off ered no concrete refutation of 
them. 

EU Considers Banning Kaspersky 
Software ‘Confi rmed as Malicious’

Detailed research 
across 39 
countries reveals 
impact of match 
loss for investors

The FINANCIAL 

A poor England perfor-
mance in the FIFA 
World Cup may not only 
depress fans, it may also 
depress the stock mar-

ket. Alex Edmans, Professor of Fi-
nance at London Business School, 
said a loss by the England national 
football team in the Russian tourna-
ment had the potential to wipe £12 
billion off  the England stock market.

“Sport is an emotional topic for 
millions of people, including profes-
sional and personal investors. Their 
trading decisions are aff ected by 
mood, so the performance of a na-
tional team in an international com-
petition can have major fi nancial 
repercussions that reach far beyond 
the playing fi eld,” Professor Edmans 
said.

“A Three Lions elimination from 
the upcoming World Cup could have 
a signifi cantly negative eff ect on fi -
nancial markets.”

Professor Edmans’ observations 
stem from his own research on sport 
sentiment and stock returns. In a 
study carried out with Diego García 
and Øyvind Norli, and published in 
the prestigious Journal of Finance, 
the trio found evidence that billions 
of pounds could disappear from a 
country’s stock market due to the 
emotional turmoil of a loss by a na-
tional team at an international-level 
sporting tournament.

To measure this eff ect, the re-
searchers analysed 1100 football 
matches and stock returns in 39 
countries.

“We found that a loss in an elimi-
nation match of the football World 
Cup triggered a 0.5% fall in the 
country’s national market the next 
day – even after controlling for 
movements in the world markets,” 
Professor Edmans said.

“Applied to the England stock 
market, that’s £12 Billion.

“This year’s market volatility 
tells us that investors are particu-
larly jumpy at the moment and it’s a 
trend that will most likely continue 
as teams fail to progress through the 
World Cup elimination rounds.”

The researchers also discovered 
that a loss by a national sporting 
team had a greater impact on fi nan-
cial markets when the prestige of 
the competition was greater (FIFA 
World Cup versus the UEFA Eu-
ropean Championship). Similarly, 
the eff ect on markets was more 
pronounced when a loss led to the 
side’s immediate elimination from 
a competition. The loss of a match 
also had a greater impact on fi nan-
cial markets in footballing nations 
like England, Germany, France and 
Spain where the sport was particu-
larly popular, according to the study.

The researchers were able to rule 
out related economic factors like loss 
of future merchandise sales as caus-
ing the measured market downturn.

Does a sporting 
win positively 
impact financial 
markets?

“Our analysis also found that a 
win by a national team did not result 

in an improvement in the country’s 
fi nancial market performance. This 
might be because fans overestimate 
their team’s ability and so a win 
comes as less of a surprise than a 
loss,” Professor Edmans said.

“In many cases, the emotional 
consequences of a loss are also 
greater. A win simply sends a side 
through to the next round, but a loss 
can mean the end of the team’s com-
petition.”

The study’s fi ndings, published 
prior to the previous World Cup, 
were confi rmed by the results of 
that 2014 tournament. Two thirds 
of the losses by a country with an ac-
tive stock market were followed by 
the national market underperform-
ing against the world market. For 
example, when England lost 1-0 to 
Italy, the FTSE fell by 0.4% while the 
world market was fl at. When France 
lost to Germany in the “clash of the 
titans” quarterfi nal, the French mar-
ket crashed 1.4%. Spain’s shock 5-1 
defeat to the Netherlands led to its 
market declining by 1%.

“The main anomaly was that after 
host-nation Brazil’s humiliating 7-1 
defeat against Germany in the semi-
fi nals the stock market rose 1.8%,” 
Professor Edmans recalled.

“The defeat was so bad that inves-
tors thought it increased hopes that 
socialist President Dilma Rousseff  
would be ousted in October’s elec-
tions and be replaced by the more 
business-friendly Aecio Neves.

“The economy had been mired in 
stagfl ation under Rousseff ’s presi-
dency. Her popularity was particu-
larly tied to the football team be-
cause she spent billions on stadiums 
for the World Cup instead of keeping 
her pre-election promises to spend 
on schools, hospitals and general in-
frastructure.

“So, for this game also, sports re-
sults aff ected the stock market, but 
for very diff erent reasons.”

World Cup elimination will 
wipe billions from markets
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Dimitri 
Kumsishvili:

Valeri KVARATSKHELIA
FactChek

VERDICT:
Dimitri Kumsishvili’s state-

ment is TRUE.

RESUME: 
On 16 March 2018 the Fitch 

credit rating agency pub-
lished Georgia’s latest credit 
rating assessment. Fitch kept 
Georgia’s BB- credit rating 
unchanged although rating 
outlook did improve and the 
BB- stable was changed to a 
BB- positive which is the best 
result Georgia has achieved 
thus far. The BB- positive as-
sessment was fi rst granted 
to Georgia in October 2014 
although Fitch did lower the 
positive level back to a stable 
level in April 2015. There-
fore, Georgia returned to its 
historical credit ranking peak 
at the beginning of 2018. Of 
note is that BB- is an average 
assessment. Georgia still has 
12 more steps to pass before 
reaching the highest rating 
(AAA).

ANALYSIS
The Deputy Prime Minis-

ter and Minister of Economy 
and Sustainable Development 
of Georgia, Dimitri Kumsish-
vili, whilst speaking about the 
country’s economic situation, 
stated that the Fitch credit 
rating agency improved Geor-
gia’s credit rating outlook 
which indicates the econo-
my’s resilience and buoyancy 
against shocks.

Countries compete in the 
world economy to attract 
foreign capital. Developing 
or less developed nations, 
which have their own limited 
resources, are particularly de-
pendent upon foreign capital. 
In turn, creditors and inves-
tors make their choices by 
taking into account the rate of 
return and stability. In other 
words, they make calcula-
tions vis-à-vis possible profi ts 
and risks. The lower the risks 
(higher reliability), the lower 
the rate of return for the cred-
itor or investor of the capi-
tal. Together with decreased 
risks, interest rates on credit 
resources also decline. 

A country’s credit rating 
gives investors information 
about risk factors associated 
with investments in certain 
countries as well as the relia-
bility of these countries. Doz-

ens of agencies publish credit 
ratings although Standard & 
Poor’s (S&P), Moody’s and 
Fitch are the most infl uen-
tial and famous among them. 
Each credit rating agency 
employs its own methodol-
ogy although basic indica-
tors are the same and include 
economic indicators as well 
as a country’s domestic and 
foreign policies, regional pro-
cesses and the environment. 
Political and economic stabil-
ity is a necessary precondition 
for achieving a positive credit 
rating.

The Fitch credit rating 
agency divides credit rating 
levels using letters of the Latin 
alphabet where D is the low-
est and AAA is the highest.1 
Apart from the rating itself, 
rating outlooks are also im-
portant. A rating outlook can 
be negative, stable or positive 
and indicates the expected di-
rection of change in the rating 
in the nearest future. 

The Fitch credit rating 
agency made its fi rst assess-
ment of Georgia’s credit rat-
ing in July 2007. As a result, 
Georgia was given a BB- rat-
ing with a stable outlook. 
BB- is an average assessment. 
There are 12 more steps be-
tween the BB- and the highest 
level of AAA. 

As a result of the 2008 
Russia-Georgia war, Geor-
gia’s credit rating naturally 
worsened and declined to B+ 
(negative). Georgia returned 
to its pre-crisis position in De-
cember 2011 when Fitch again 
granted Georgia a BB- rating 
with a stable outlook. In Oc-
tober 2014, Georgia’s credit 
rating outlook improved and 
changed to positive although 
lowered to stable in April 
2015. As of the March 2018 
assessment, Georgia’s credit 

rating again returned to its 
best result of 2014 and the 
country was again granted 
a BB- rating with a positive 
outlook. To summarise, it can 
be said that Georgia has not 
advanced in the ratings since 
July 2017 but the rating out-
look was improved from sta-
ble to positive. 

In regard to the assessment 
of other credit rating agencies 
from the “big three” group, 
Standard & Poor’s gave Geor-
gia a B+ rating with a positive 
outlook in December 2005 
whilst in the latest assess-
ment (November 2011), Geor-
gia’s credit rating was given 
a BB- with a stable outlook. 
Since then, Standard & Poor’s 
has not updated Georgia’s 
credit rating. Moody’s credit 
rating agency published its 
fi rst assessment of Georgia’s 
credit rating in October 2010 
and gave the country a Ba3 
rating with a stable outlook 
whilst in the latest assessment 
(September 2017), Georgia’s 
credit rating was improved 
to the Ba2 level with a stable 
outlook. This position cor-
responds to Fitch’s latest as-
sessment and constitutes an 
average indicator. 

1 The rating hierarchy is 
defi ned in the following way:  
1. Alphabetical sequence of 
letters – A is a higher level than 
B or any combination of B (B-, 
B, B+, BB-, BB, BB+, BBB-, 
BBB, BBB+). The same applies 
to other letters. 2. Number of 
letters – more letters indicate a 
higher rating. For instance, BBB 
is a higher level as compared to 
any combination with one or two 
Bs (B-, B, B+, BB-, BB, BB+) and 
the same applies to other letters. 
3. “+” is a higher level than “-.“ 
For instance, B is a lower level 
as compared to B+ and a higher 
level as compared to B-. The 
same applies to another letters.

“Georgia’s credit 
rating improved”

Date Rating Prospect
18.07.2007 BB- Stable

08.08.2008 B+ Negative

07.04.2009 B+ Negative Watch

26.08.2009 B+ Stable

03.03.2011 B+ Positive

15.12.2011 BB- Stable

17.10.2014 BB- Positive

20.04.2015 BB- Stable

16.03.2018 BB- Positive

Source:  https://tradingeconomics.com/georgia/rating

Table 1:  Georgia’s Credit Rating – Fitch Credit Rating 
Agency 
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F ree pre-school education 
is disproportionately 
benefi tting children from 
higher income families 
who least need a head 

start, according to new LSE re-
search funded by the Nuffi  eld 
Foundation.

Researchers found that al-
most one in fi ve children de-
lays taking up a free place in 
pre-school education – most 
of them from low-income 
families. Around one third of 
persistently poor children de-
layed, compared to one sixth of 
their higher-income peers.

Funding for a free, part-time 
early education place for every 
four-year-old in England was 
established in 1998. A key aim 
was to close developmental 
gaps between higher-income 
and low-income children. It 
was rolled out to cover all 
three-year-olds by 2004. In 
2008 the entitlement rose 
from 33 to 38 weeks a year, and 
in 2010 from 12.5 to 15 hours a 
week. In 2013, free places were 
extended to two-year-olds with 
documented disabilities and/
or from low-income families. 
In 2017, there was an addi-
tional expansion to 30 funded 
hours a week for three and 
four-year-olds with working 
parents. The government cur-
rently spends £6 billion a year 
in total on early education and 
childcare.

Using the National Pupil 
Database, Tammy Campbell, 
Ludovica Gambaro and Kitty 
Stewart from LSE’s Centre for 
Analysis of Social Exclusion 
(CASE), examined all autumn-
born four-year-olds attending 

in January 2011 and asked 
whether they started attending 
when fi rst eligible, in January 
2010.  A signifi cant propor-
tion, 18.4 per cent, had not 
done so.

“With over £2,000 now al-
located annually to each eli-
gible child, these places have 
become the central initiative 
aimed at creating a more eq-
uitable start for children in 
England”, the paper says . This 
is especially true given the 
squeeze since 2010 on funding 
for other early childhood ini-
tiatives, including Sure Start 
children’s centres, as well as 
reductions in cash benefi ts for 
families with young children.”

Researchers found that per-
sistently poor children who 
claim free school meals (FSM) 
for all three years of early pri-
mary school are 13 percentage 
points less likely to attend for 
the full fi ve terms of free pre-
school education than children 
from higher-income families 
who never claim FSM. Chil-
dren who speak English as an 
additional language are nearly 
three times more likely not to 
take up their full fi ve terms as 
children who speak English 
at home. There are also large 
variations in take-up accord-
ing to children’s ethnic back-
grounds. However, language 
and ethnicity account for very 
little of the FSM gap. Children 
from persistently poor White 
British households are at least 
as likely to be non-attenders as 
non-poor children who speak 
English as an additional lan-
guage, while within most eth-
nic groups, children who will 
go on to claim FSM are less 
likely to use their full entitle-
ment than children not eligible 

for FSM.
The researchers also ex-

amined whether the type of 
pre-school provision available 
locally makes a diff erence to 
take-up. They found that in 
areas where more children 
take their places in Sure Start 
centres, take-up was highest 
among all children – and the 
gap between low- and higher-
income children much smaller. 
In areas with most provision 
in school nurseries, children 
tend to take up a shorter du-
ration of free pre-school – but 
the gap in access between low 
and higher-income families is 
small. In contrast, areas with 
most pre-school places provid-
ed through the private sector 
have the largest gap in take-
up between low- and higher-
income families.

The paper concludes by say-
ing that recent policy shifts are 
“increasing the extent to which 
subsidies for early education 
are concentrated dispropor-
tionately on children who least 
need a head start. The new 
extension of the free entitle-
ment to 30 hours applies to 
children of working parents 
only, while age eligibility will 
follow the same rules as the 15 
hours. Thus an autumn-born 
child in a higher income work-
ing family will benefi t from fi ve 
terms at 30 hours compared 
to three terms at 15 hours for 
a summer-born children in a 
family whose parents are un-
employed. Without serious 
attention to this issue, the uni-
versal free places, while hailed 
as a great success in the preva-
lent policy discourse, look set 
to play a part in embedding or 
widening inequalities, in direct 
contrast to stated policy aims.”

Higher income families 
benefi t from more free 
pre-school education
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Clothing group H&M Group 
sank 4.31% in Stockholm after 
posting muted growth in Q2 
sales.

Eurozone consumer prices 
increased as estimated in 
May, fi nal data from Eurostat 
revealed Friday. Infl ation rose 
to 1.9% in May from revised 
1.3% in April. A similar high 
rate was last seen in April 
2017. The latest rate matched 
the initial estimate released 
on May 31.

The euro area trade surplus 
declined to a six-month low in 
April on higher imports, fi g-
ures from Eurostat revealed 
Friday. The trade surplus fell 
to a seasonally adjusted EUR 
18.1 billion in April from EUR 
19.8 billion in March. This 
was the lowest since October, 
when the surplus totaled EUR 
17.7 billion.

Germany’s wholesale prices 
increased at the fastest pace 

in six months in May, Des-
tatis showed Friday. Whole-
sale prices advanced 2.9% 
year-on-year in May, faster 
than the 1.4% increase seen 
in April. This was the fast-
est growth since November, 
when prices gained 3.3%.

Growth in New York manu-
facturing activity unexpected-
ly accelerated in the month of 
June, according to a report re-
leased by the Federal Reserve 
Bank of New York on Friday. 
The New York Fed said its 
general business conditions 
index climbed to 25.0 in June 
from 20.1 in May, with a posi-
tive reading indicating growth 
in regional manufacturing ac-
tivity.

The increase by the head-
line index came as a surprise 
to economists, who had ex-
pected the index to edge down 
to 19.0.

With a drop in manufac-
turing output more than off -
setting jumps in mining and 
utilities output, the Federal 

Reserve released a report on 
Friday unexpectedly show-
ing a modest decrease in US 
industrial production in the 
month of May.

The Fed said industrial 
production edged down by 
0.1% in May after climbing 
by an upwardly revised 0.9% 
in April. The dip came as a 
surprise to economists, had 
expected production to rise by 
0.2% compared to the 0.7% 
increase originally reported 
for the previous month.

A report released by the Uni-
versity of Michigan on Friday 
showed a much bigger than 
expected improvement in US 
consumer sentiment in the 
month of June. The report said 
the preliminary reading on the 
consumer sentiment index for 
June came in at 99.3 compared 
to the fi nal May reading of 
98.0. Economists had expect-
ed the index to inch up to 98.5.

Copyright RTT News/dpa-
AFX

FactCheckFactCheck

Kakha 
Okriashvili:

Levan TEVDORADZE
FactChek

VERDICT: 
Kakha Okriashvili’s state-

ment is FALSE.

RESUME: 
Kakha Okriashvili tries to 

use the comparison in his 
statement to illustrate the 
burden of people’s obliga-
tion toward banks. However, 
Mr Okriashvili’s fact is inac-
curate. As of 2017, the total 
interest rate income of com-
mercial banks reached GEL 
2.8 billion whilst their income 
received from fi nes and com-
missions was GEL 446 mil-
lion which is seven times less 
as compared to the income 
received from interest rates. 

Another part of Kakha 
Okriashvili’s statement where 
he makes emphasis on the to-
tal volume of negative, inac-
tive and overdue loans is also 
incorrect. Grouping together 
or adding up negative, inac-
tive and overdue loans is not 
a proper approach to use. The 
category of negative loans 
encompasses inactive loans. 
In regard to overdue loans, 
this category, as opposed to 
negative and inactive loans, 
is not categorised on the basis 
of loan risks. Therefore, it is 
inappropriate to bring them 
into the discussion together 
with the volume of negative 
and inactive loans. 

If we analyse the volumes 
of the aforementioned loans 
separately in order to see 
whether or not their burden 
upon the population has in-
deed increased, we will see 

that the share of overdue as 
well as negative and inactive 
loans as a part of the total 
amount of loans decreased in 
2017.

ANALYSIS
Georgian Dream member, 

Kakha Okriashvili, MP, in his 
speech before the Parliament 
of Georgia spoke about the ex-
cessive debt owed by the pop-
ulation to commercial banks 
and stated that bank income 
received from fi nes and com-
missions was almost equal to 
bank income from interest 
rates whilst the total volume 
of inactive, overdue and nega-
tive loans constitutes GEL 1.3 
billion.

In his statement Mr Okri-
ashvili refers to commercial 
bank income. This income 
is comprised of interest rate 
and non-interest rate income. 
Funds generated from fi nes, 
penalty interests and service 
commissions are incorporat-
ed into the category of non-
interest rate income. 

In the period of 2012-2017, 
in light of increasing total in-
come, the absolute amount 
of income received from ser-
vice commissions and fi nes 
as well as from interest rates 
also increased. By the end of 
2017, commercial bank inter-
est rate income reached GEL 
2.8 billion whilst funds gener-
ated from fi nes and commis-
sions amounted to GEL 446 
million which is seven times 
less as compared to the in-
terest rate income. For each 
year of the accounting period, 
the amount of funds received 
from fi nes and commissions 
was at least six times less as 
compared to the income from 
interest rates. 

Loan portfolios issued by 
commercial banks are divided 
between standard and nega-
tive risk categories. In turn, 
loans with a negative status 
include inactive loans as one 
of their components. The vol-
ume of loans issued by banks 
reached GEL 22.3 billion in 
2017 which is 2.5 times more 
as compared to 2012. The 
share of loans with a negative 
status in the total loan port-
folio was at its lowest in 2017 
and equalled 11%. The abso-
lute amount of negative loans 
in 2017 constituted GEL 2.45 
billion. Of this amount, the 
share of inactive loans equals 
GEL 1.3 billion.

In his statement, apart 
from negative and inactive 
loans, Kakha Okriashvili also 
speaks about overdue loans. 
Of consideration is that this 
type of grouping is not ap-
propriate because loan cat-
egorisation in terms of having 
a negative or inactive status 
is a part of their classifi cation 
based on risks and refl ects the 
assessment/expectation of 
a borrower’s ability to serve 
his debts. At the same time, 
the amount of overdue loans 
refl ects the situation on the 
ground.

As of April 2018, the total 
amount of overdue loans in 
Georgia equals GEL 378 mil-
lion and constitutes 1.65% of 
the total amount of loans. As 
illustrated in the graph, in 
light of the absolute growth 
in the amount of overdue 
loans (which is natural if we 
take the growth in the total 
amount of loans into account) 
the share of overdue loans as 
a part of the total amount of 
loans has a clear tendency of 
decrease. ]

“Income received from bank fines 
now equals the income received 
from bank interest rates. The total 
volume of negative, inactive and 
overdue loans is GEL 1.3 billion”

Graph 1: Commercial Bank Income in 2012-2017 (GEL million, %)

Graph 2:  Trend of Changes in Overdue Loans

Source:  National Bank of Georgia

Source:  National Bank of Georgia

Peace (2017) discusses quite 
extensively, is the Blue Fund.1 
The idea of the Blue Fund is 
to enable nations to cooper-
ate regarding their shared 
waters. The fund alleviates 
the burden of growing inter-
est rates with increased avail-
ability of loans from MDGs 
and donor agencies. The 
strength of the Blue Fund is 
that it can be fl exible towards 
the current needs of the co-
operating countries, and it 
is revised annually to match 
developing needs. The Fund 
also sponsors costs associated 
with insurance and expenses 
linked to preparatory work. 
What it does not fund is the 
infrastructure project itself, 
which has to be budgeted at 
$100 million or more to meet 
the Fund’s requirements. 
Consequently, transbound-
ary projects need to have a 
so-called investment promise 
from third-parties - MDBs or 
donors - that can take the li-
on’s share of the cost (piloted 
studies as well environmental 
impact assessment reports 
are needed initially). Types 
of fi nancial institutions that 
have the fi nancial means to 
alleviate interest rates on ma-
jor loans can be found in the 
private sector. There is some 
growing interest, albeit slow, 
within the fi nancial sector to 
gravitate towards the ESG-
principles. This is expressed 
by actors such as rating agen-
cies that have integrated the 
principles leading to the in-
vention of green funds (with 
an estimated $100 billion 
raised in recent years). There 
are several signposts that 
demonstrate an increased in-
vestment rate in Blue Funds 
during the past couple of 
years with the initiative of 
The Congo Basin Blue Fund2 
as an example. The major 
advantage of the Blue Fund 
is that it does not require a 
whole new setting for coop-

erating countries to look for 
funding, as it is a fi nancial in-
strument that could be added 
to the conventional tools al-
ready in existence (e.g., loans 
from MDGs or major donor 
organizations). There is, of 
course, no fast track to boost 
the private sector’s willing-
ness to invest, as investments 
are based on risk perception 
(major infrastructural proj-
ects tend to be investment 
intensive in combination with 
an extended repayment term) 
(OECD, 2018). But what 
could perhaps eliminate the 
sector’s hesitancies could be if 
investment were paired with 
multilateral institutions by 
co-investing in projects. Cur-
rently, it seems that Georgia 
would not be eligible for the 
Blue Fund, as it is limited to 
developing countries (Global 
High-level Panel on Water 
and Peace, 2017). Still, high-
lighting this type of fund in 
a transitional country could 
perhaps lead to an expansion 
of eligible countries, or even 
better, a similar fund could 
be established that aims at el-
evating eff orts in major infra-
structural projects specifi cally 
for transitional countries.

There are other instruments 
that are fi lling the existing 
gap of bankable projects. An 
example is the World Bank, 
which with funding partner 
countries has launched the 
Global Infrastructure Facil-
ity (GIF), off ering a common 
ground for the private sector 
and institutional agencies 
to form partnerships within 
their fi nancial capabilities. 
It is a platform for govern-
ments (such as emerging 
economies) to seek support in 
making infrastructural proj-
ects more bankable and avail-
able for interested funding 
partners such as the private 
sector. Georgia’s project, The 
East West Highway Corridor 
(2018), is an example of an 
actual project supported by 
GIF attracting public-private 
partnership.

Finding 
the blue 
money

A fi nal point is that the 
above-mentioned fi nancial 
instruments all aim to fi nance 
capacity and major cross-na-
tional infrastructure projects 
in water management. The 
notable aspect of instruments 
such as GIF and the Blue Fund 
is to increase the involvement 
of the private sector, which 
is much needed in order to 
achieve access to drinking wa-
ter and safe sanitation for all 
by 2030. In the quest to fi nd 
“blue money” the way forward 
could be to screen the infl ow 
of fi nances within water man-
agement in Georgia and to 
detect where the capital could 
best match existing needs. 
Mapping the fi nancial fl ow 
could lead to elevated eff orts 
to improve the situation of the 
heavily polluted Kura River, 
for instance. The OECD and 
the European Commission 
has already initiated the work 
of assessing the fi nancial ca-
pacities within EU-member 
states with fi nancial needs 
(OECD, 2018). Similar work 
has also been undertaken by 
the Roundtable on Financ-
ing Water, which is looking at 
pairing investment needs on 
water security with available 
fi nances. 

1. The Blue Fund is part of the 
Water Panel’s Blue Peace Frame-
work, aimed at using water as a 
means to bring about peace.
2. A pilot project was defi ned 
at the African Summit in 2016, 
where a 3-million-euro fund was 
established for the Congo, direct-
ed at transboundary cooperation, 
including 10 riparian countries. 
Further information can be found 
here: Global High-level Panel 
on Water and Peace (2017, p. 
65) and here: Congo Basin Blue 
Fund.

The Quest of 
Finding Blue Money
Continued from p. 4

Continued from p. 4

EUROPEAN MARKETS DROP ON RENEWED 
US-CHINA TRADE WAR WORRIES
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MR. TADAHARU UEHARA, AMBASSADOR OF JAPAN TO GEORGIA TALKED TO THE FINANCIAL AT TOYOTA CENTER TEGETA 
ABOUT GEORGIA, JAPAN TECHNOLOGIES AND POTENTIALS FOR FUTURE COOPERATION. IN SECOND PART OF THE VIDEO, 

IRAKLI PAPIASHVILI, DIRECTOR OF TOYOTA CENTER TEGETA EXPLAINED POPULARITY OF JAPAN BRAND TOYOTA AND 
INTRODUCED NEW CAR BY TOYOTA.

SCAN QR CODE 
TO WATCH IN 
YOUR MOBILE

By KIM PARKER & GRETCHEN 
LIVINSTON

Pew RESEARCH CENTER.

F atherhood in America is 
changing. Today, fathers who 
live with their children are 
taking a more active role in 
caring for them and helping 

out around the house. And the ranks 
of stay-at-home and single fathers 
have grown signifi cantly in recent 
decades. At the same time, more and 
more children are growing up with-
out a father in the home.

The changing role of fathers has 
introduced new challenges, as dads 
juggle the competing demands of 
family and work. Here are some key 
fi ndings about fathers from Pew Re-
search Center.

1 - Dads see parenting as cen-
tral to their identity. 

Dads are just as likely as moms to 
say that parenting is extremely im-
portant to their identity. Some 57% 
of fathers said this in a 2015 survey 
by the Center, compared with 58% of 
mothers. Like moms, many dads also 
seem to appreciate the benefi ts of 
parenthood: 54% reported that par-
enting is rewarding all of the time, as 
did 52% of moms. Meanwhile, 46% 
of fathers and 41% of mothers said 
they fi nd parenting enjoyable all of 
the time.

A sizable minority of childless 
men (44% of those 18 to 49) hope to 
become fathers at some point, and 
another 35% are unsure if they want 
to become parents, according to a 
2017 Pew Research Center survey. 
Among childless women in the same 
age group, 50% want to become 
mothers, while 22% are unsure if 
they want to.

2 - Dads are much more in-

volved in child care than they 
were 50 years ago. 

In 2016, fathers reported spend-
ing, on average, eight hours a week 
on child care – about triple the time 
they provided back in 1965. And fa-
thers put in about 10 hours a week on 
household chores in 2016, up from 
four hours in 1965. By comparison, 
mothers spent an average of about 
14 hours a week on child care and 18 
hours a week on housework in 2016.

While fathers are spending more 
time with their children, many feel 

they’re still not doing enough. Most 
(63%) say they spend too little time 
with their kids, compared with 35% 
of mothers who say the same. (For 
both dads and moms who say they 
spend too little time with their kids, 
work obligations are cited most of-
ten as the main reason.)

Dads are also less positive about 
their own parenting abilities than 
are moms. Just 39% of fathers said 
in 2015 that they are doing a “very 
good job” raising their children, 
compared with 51% of mothers.

3 - Work-family balance is a 
challenge for many working fa-
thers. 

Just like mothers, many of today’s 
fathers fi nd it challenging to balance 
work and family life. About half of 
working dads (52%) said in 2015 
that it is very or somewhat diffi  cult 
to do so, a slightly smaller share 
than the 60% of working mothers 
who said the same. And about three-
in-ten working dads (29%) said they 
“always feel rushed,” as did 37% of 

working mothers.
Working fathers were also about 

as likely as working mothers to say 
they would prefer to be home with 
their children, but that they need to 
work because they need the income 
(48% of dads and 52% of moms 
said this, the Center found in 2012). 
Working dads and moms were also 
equally likely to say that even though 
it takes them away from their fami-
lies, they want to keep working (49% 
vs. 42%).

4 - It’s become less common 
for dads to be their family’s 
sole breadwinner. 

About a quarter of couples (27%) 
who live with children younger than 
18 are in families where only the fa-
ther works. This marks a dramatic 
change from 1970, when almost half 
of these couples (47%) were in fami-
lies where only the dad worked. The 
share of couples living in dual-earn-
er families has risen signifi cantly 
and now comprises the majority of 
two-parent families with children.

The public has mixed views about 
these changes. Breadwinning is still 
more often seen as a father’s role 
than a mother’s: About four-in-ten 
Americans (41%) said in 2013 that 
it is extremely important for a father 
to provide income for his children, 
and just 25% said the same of moth-
ers. At the same time, a majority of 
the public (67%) said having more 
women in the workplace has made 
it easier for families to live comfort-
ably, while about three-quarters said 
this has made it harder for parents to 
raise children.

5 - Despite changing gender 
roles, many still perceive moth-
ers as better equipped than fa-

7 facts about American dads

Continued on p. 16
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T he fi nancial results of the 
2016/17 football season are 
the most impressive ever and 
refl ect a new era of improved 
profi tability and fi nancial 

stability for football clubs; The ‘big 
fi ve’ European leagues generated a 
record €14.7bn (£12.6bn) in revenue 
in 2016/17, a 9% increase from the 
previous year; 

The European football market is 
now estimated to be worth €25.5bn 
(£21.9bn). In revenue terms, the Pre-
mier League is 86% larger than its 
nearest competitor, Spain’s La Liga; 
The German Bundesliga remains the 
best attended European league, with 
average crowds of over 44,000; The 
top 92 Premier League and Football 
League clubs generated a record 
£5.5bn in revenue in 2016/17;

Premier League clubs’ revenues 
increased to £4.5bn, an increase of 
25% as the fi rst year of a new broad-
cast rights cycle saw clubs paid be-
tween c.£95m and c.£150m in cen-
tral distributions. No clubs reported 
an operating loss;

Championship clubs generated 
record combined revenues of £720m 
in 2016/17, a 30% increase from the 
2015/16. The three newly relegated 
clubs generated almost one-third of 
this total revenue;

Premier League clubs spent a re-
cord £395m on capital projects, an 
increase of £160m (68%) compared 
with 2015/16;

The 92 Premier League and Foot-
ball League clubs contributed £1.9bn 
to Government in taxes in 2016/17 
(2015/16: £1.6bn).

Euro stars: 
European 
football sees 
record financial 
growth

The European football market is 
now worth a record €25.5 billion 

(£21.9bn), according to the 27th 
Annual Review of Football Finance 
from the Sports Business Group at 
Deloitte. The growth was primar-
ily driven by the ‘big fi ve’ European 
leagues who saw combined revenues 
increase by 9% in 2016/17, with new 
broadcasting arrangements in Eng-
land, Spain and France having a con-
siderable impact. Growth was not 
restricted to those biggest leagues, 
however, with non-big fi ve leagues 
also seeing revenue growth.

Tim Bridge, a Director in the 
Sports Business Group at Deloitte, 
explained: “The fi nancial position of 
European football appears healthier 
than it has been for a long time, re-
fl ecting the global popularity of the 
game, the professionalism of leading 
clubs and the strength of the regula-
tory environment in which they op-
erate. Whilst the Premier League is 

the clear market leader, we expect 
to see continued growth and interest 
across Europe’s leagues in the years 
to come.”

Premier League 
clubs: in a league 
of their own

The 92 Premier League and Foot-
ball League clubs recorded com-
bined revenues in excess of £5.5bn 
for the 2016/17 season. With a new 
broadcast cycle commencing in 
2016/17 for Premier League clubs, 
the 20 clubs generated record rev-
enues of £4.5bn, 25% higher than in 
the previous season and the benefi t 
was felt further down the football 
pyramid, with record revenue for the 

72 Football League clubs of almost 
£1bn.

In previous years, any increase in 
revenue would have been expected 
to lead to a proportional increase in 
wages but in an era of regulatory con-
trols, clear market leadership and 
stronger fi nancial self-discipline, 
wage costs rose only 9% to £2.5bn. 
Whilst this is still a record high, the 
Premier League’s wages/revenue 
ratio fell to just 55%, its lowest level 
since 1997/98 (52%). Most notably, 
no Premier League club reported 
an operating loss, the fi rst time that 
this has ever happened. Following 
their title-winning season, Leicester 
City’s Champions League campaign 
helped them deliver the highest-ever 
pre-tax profi t for a Premier League 
club of £92m.

“The fi nancial results of the class 
of 2016/17 are the most impres-

sive we have ever seen. Just a de-
cade ago, 60% of Premier League 
clubs were making an operating loss 
whereas in the 2016/17 season, all 
clubs were profi table. In addition, 
and for the fi rst time ever, Premier 
League clubs’ revenues have grown 
at a faster rate than wages over a 
ten-year period”, Dan Jones, part-
ner in the Sports Business Group at 
Deloitte, explains.

“The recent announcement that 
the Premier League’s domestic 
rights selling process for 2019/20 
– 2021/22 did not deliver the uplift 
that followers have become accus-
tomed to over recent years should 
not be a cause for concern. The 
fact that the Premier League has 
once again shown its resilience and 
strength by retaining the vast major-
ity of its audience and value has pro-
vided market leading fi nancial secu-
rity to clubs for at least the next four 
years, providing they are not relegat-
ed. Indeed, once the sales process for 
the remaining international rights is 
completed, we expect the league will 
have delivered overall increases in 
television revenue.”

Championship 
sees revenue 
records tumble

In the Championship, revenues 
grew 30% to a record £720m in 
2016/17. However, the trend for al-
most all of any revenue growth to be 
spent on wages has continued, with 
the Championship’s wages/revenue 
ratio of 99%, albeit down from 100% 
last year. There is a greater revenue 
disparity than ever between clubs 
that are receiving parachute pay-
ments and those that do not. Those 
clubs relegated from the Premier 
League in 2015/16 – Newcastle 
United, Aston Villa and Norwich - 
received £41m each, which in itself 
was more than the total revenue of 
all bar one of their competitor clubs 
in the Championship.

League 1 clubs increased revenue 
by 7% to 146m, while League 2 clubs’ 
revenue increase by 6% to £91m.

European football market worth a record 
€25.5 billion (£21.9bn) as Premier League 
leads the way in new era of financial stability

In 41 countries, adults under 40 
are signifi cantly less likely than their 
elders to have a religious affi  liation, 
while in only two countries (Chad 
and Ghana) are younger adults more 
likely to identify with a religious 
group. In 63 countries, there is no 
statistically signifi cant diff erence in 
affi  liation rates.

Younger adults are less likely to 
say they pray daily in 71 of 105 coun-
tries and territories for which Pew 
Research Center survey data are 
available, while they are more likely 
to pray daily in two countries (Chad 
and Liberia). And adults under 40 
are less likely to attend religious ser-
vices on a weekly basis in 53 of 102 
countries; the opposite is true in just 
three countries (Armenia, Liberia 
and Rwanda).

While the number of countries 
with a signifi cant age gap shows how 
widespread this pattern is, it does 
not give a sense of the magnitude of 
the diff erences between older and 
younger adults on these measures.

In many countries, the gaps are 
relatively small. Indeed, the aver-
age gap between younger adults and 

older adults across all the countries 
surveyed is 5 percentage points for 
affi  liation, 6 points for importance 
of religion, 6 points for worship at-
tendance and 9 points for prayer.

But a substantial number of coun-
tries have much bigger diff erences. 
There are gulfs of at least 10 per-
centage points between the shares of 
older and younger adults who iden-
tify with a religious group in more 
than two dozen countries – mostly 
with predominantly Christian popu-
lations in Europe and the Americas. 
For example, the share of U.S. adults 
under age 40 who identify with a re-
ligious group is 17 percentage points 
lower than the share of older adults 
who are religiously affi  liated. The 
gap is even larger in neighboring 
Canada (28 points). And there are 
double-digit age gaps in affi  liation in 
countries as far fl ung as South Korea 
(24 points), Uruguay (18 points) and 
Finland (17 points).

How the 
importance of 
religion varies 

geographically 
among 
Christians and 
Muslims

Christians and Muslims – the 
two largest religious groups in 
the world – have substantial pop-
ulations in several regions, and 
Pew Research Center data permit 
analysis of how religious com-
mitment varies among members 
of these two groups in different 
parts of the world.

Christians in sub-Saharan Af-
rica are most likely to say reli-
gion is very important in their 
lives, while those in Russia and 
Western Europe are least likely 
to say this. Muslims, meanwhile, 
widely rate religion as very im-
portant in their lives in Africa, 
the Middle East and South and 
Southeast Asia; religion is less 
important to Muslims in Eu-
rope and the post-Soviet repub-
lics of Central Asia. U.S. Mus-
lims fall somewhere in between.

Worship atten-
dance low in 
Europe

About four-in-ten adults in the 
average country surveyed say they 
attend religious services at least 
weekly. But this figure varies wide-
ly in different parts of the world, in 
part due to geographic differences 
in religious commitment and in 
part due to religious norms. For 
example, unlike those who prac-
tice Abrahamic faiths, Buddhists 
and Hindus do not observe weekly 
holy days, and weekly communal 
worship services are not necessar-
ily a part of their religious tradi-
tions.

Countries in sub-Saharan Africa 
with predominantly Christian or 
Muslim populations tend to have 
the world’s highest levels of regular 
worship attendance; in the average 
country in that region, 79% of adults 
say they attend services weekly. In 12 
sub-Saharan African countries sur-
veyed, eight-in-ten or more adults 
are weekly attenders; no country 

surveyed in any other region reaches 
this level.

Attendance across Europe is at 
the other end of the spectrum. Aside 
from Poland, where 42% of respon-
dents attend weekly, every other 
European country in this analysis 
has rates of attendance at or below 
25%. Several countries in Scandina-
via and Western Europe are in the 
single digits.

The other major regions fall 
somewhere in between these two 
extremes, with wide variation 
within each region. In the Ameri-
cas, weekly attendance ranges 
from 75% in Guatemala to 14% in 
Uruguay. Slightly more than one-
third of U.S. adults report attend-
ing weekly, compared with 20% of 
Canadians.

In Asia and the Pacifi c, weekly 
attendance is highest in Indonesia 
(72%) and lowest in Uzbekistan, 
Azerbaijan and China, all of which 
have rates of weekly attendance in 
the single digits. (In China, just 1% 
of adults report attending religious 
services weekly.) And in the Middle 
East-North Africa region, most 
Jordanians (64%) and Egyptians 
(62%) attend services weekly, while 
only 30% of Israelis do.

The Age Gap in Religion Around the World
Continued from p. 8
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thers to care for children. 
When it comes to caring for a new 

baby, 53% of Americans said that, 
breast-feeding aside, mothers do a 
better job than fathers; only 1% of 
Americans said fathers do a better 
job than mothers. Another 45% said 
mothers and fathers do about equal-
ly well, a 2016 survey found.

Among the plurality of adults 
(44%) who said the ideal situation 
for a young child with two parents 
is for one parent to stay home, 39% 
said it’s better if that parent is the 
mother, while just 5% said a child 
is better off  if the father stays home. 
More than half (56%) said it doesn’t 
matter which parent stays home.

6 - Most Americans (64%) say 
men and women have diff er-
ent approaches to parenting, 
but fathers and mothers don’t 
agree about the source of those 
diff erences. 

Roughly two-thirds of fathers 
(68%) who see gender diff erences 
in parenting styles say these diff er-
ences are mostly based on biology, 
while 31% say they are based on soci-
etal expectation. For their part, most 
mothers (66%) who see diff erences 
attribute them to society rather than 
biology (34%). Overall, more than 
half (56%) of those who say there is 
a gender diff erence in parenting say 
this diff erence is a good thing.

When it comes to what’s best for 
children’s playtime, fathers and 
mothers have somewhat diff erent 
views. While at least half of both 
dads and moms say it’s a good thing 
for parents to encourage their kids 

to play with toys and participate in 
activities typically associated with 
the other gender, dads are less likely 
than moms to say so: 69% of dads 
say encouraging young girls to par-
ticipate in activities typically associ-
ated with boys is a good thing, com-
pared with 83% of moms. About half 
of dads (53%) say it’s a good thing 
for parents to encourage young boys 
to participate in activities typically 
associated with girls, compared with 
72% of moms. The diff erences in 
views between fathers and mothers 
on this question are similar to what 
the survey found among men and 
women more broadly.

7- Seven-in-ten adults say it’s 
equally important for new ba-
bies to bond with their mother 
and their father. 

In 2016, about a quarter (27%) 
said it’s more important for new ba-
bies to bond with their moms, and 
2% said it’s more important for new 
babies to bond with their fathers. 
Women were slightly more likely 
to say it’s important for new babies 
to bond with both parents (74% vs. 
68% of men).

Among those who took time off  to 
care for a new baby in the past two 
years, fathers took a median of one 
week off  from work for this reason, 
compared with a median of 11 weeks 
for mothers. One factor that might 
contribute to this gender diff erence: 
About half of adults (49%) said em-
ployers put more pressure on fathers 
to return to work quickly after the 
birth or adoption of a new child, 
while 18% said employers put more 
pressure on mothers. A third said 
employers pressure mothers and fa-
thers about equally.

7 facts about 
American dads
Continued from p. 14

Q1 2018
The FINANCIAL 

F oreign direct investments (FDI) in 
Georgia amounted to USD 279.3 
million in Q1 2018 (preliminary 
data) down 32.9 percent from 
the preliminary data of Q1 2017. 

The main reasons for decreasing the 
FDI are transferring of ownership in 
some companies from non-resident to 
a resident units and reduction of debt 
liabilities to non-resident direct investors 
(mostly payment of loans).

 The chart below shows dynamics of FDI 
during 2015-2018.

Foreign Direct Investments
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For Most CEOs, 
the Algorithm 
for Real Success 
in a Rapidly 
Changing 
World Remains 
Elusive. But a 
BCG Research 
Project Has 
Now Identified 
Five Empirical 
Success Factors 
Critical to CEO 
Leadership 
Outcomes

The FINANCIAL

CEOs in the 21st century 
operate in an unprec-
edentedly dynamic con-
text and fi nd it more 
challenging than ever 

to succeed in their role. Some help 
might be at hand at last, thanks to 
research from The Boston Consult-
ing Group (BCG). A new report from 
BCG identifi es fi ve compo nents that 
consistently characterize successful 
CEO tenures. By cultivating these 
success factors and combining them 
fl exibly into a strategic “algorithm,” 
CEOs can now shift the odds in their 
favor. 

The BCG study set out to evaluate 
CEO success along multiple dimen-
sions. It assessed the tenures of more 
than 450 CEOs in the US and Canada 
from the “starting classes” of 2009 
through 2011. It involved the use 
of AI and included in-depth inter-
views with 14 prominent CEOs and 
board directors. Of the CEOs who 
were fully assessed, just 18% eventu-
ally ranked in the top tier, as “more 
successful.” The research team then 
proceeded to isolate and analyze the 
distinctive characteristics of that se-
lect group and eventually identifi ed a 
set of fi ve success factors.

The Components 
of Success

“Success” is a matter of defi nition, 
of course. Gerry Hansell, a BCG se-
nior partner and a coauthor of the 
report, explains, “In our study, the 
criteria for success were grouped 
under three broad headings: Great 
Company, Great Stock, and Great 
Legacy. Great Company relates to 
improved competitive position and 
business economics. And Great 
Stock relates to delivering strong to-
tal shareholder return. Great Legacy 
is more subjective and relates to the 
company’s future prospects. To meet 
all of these criteria is no easy task, 
but CEOs who draw on our fi ve suc-
cess factors consistently and harmo-
niously will certainly improve their 
chances.”

The five success 
factors are:

A grounded and compelling stra-
tegic narrative—fact-based, clearly 
defined and communicated, and 
fervently pursued

A selection of competitively ad-

vantaged strategic moves—enough 
to challenge but not overwhelm the 
workforce

Skillful interactions with stake-
holders—respecting but reshaping 
their expectations

Incessant mobilizing of the orga-
nization—connecting directly with 
the extended leadership team to 
help reinforce company values and 
increase cooperation

Leaving a long-lasting positive 
imprint—enabling the company 
to adapt and rejuvenate in future 
years

These five components gain 
extra potency when closely inte-
grated with one another. Once 
refined and combined, they can 
serve CEOs as a kind of algorithm 
for setting direction and making 
strategic decisions, and they could 
make a successful tenure easier to 
achieve.  

Themes and 
Variations

The report discusses each of 
the five success factors in detail. 
Various common threads emerge: 
the way that CEOs balance tenac-

ity and flexibility, for instance, 
and their prowess at sensing and 
responding to signals—detecting 
megatrends, engaging with ac-
tivist stakeholders, keeping the 
organization focused and moti-
vated, and choosing the right pace 
and sequence when making stra-
tegic moves.

Scattered throughout the report 
is an array of quotations, provid-
ing firsthand perspectives on all 
aspects of the five success factors. 
The quotations record the experi-
ences or reflections of the various 
veteran CEOs and board directors 
who were interviewed for the re-
search project.

The true measure of success 
for CEOs is not just a set of 
short-term results: it is about 
keeping up the momentum 
throughout their tenure, and 
even about what happens to 
the company after their depar-
ture. “The improvements that a 
CEO makes have to be sustain-
able,” says BCG’s own CEO, Rich 
Lesser, another of the report’s 
coauthors. “The complacency 
trap is real, and CEOs need to 
sustain a reinvention mindset 
throughout their tenures and 
build a diverse, high-aspiration, 

and adaptive leadership team. 
We’ve found that the more suc-
cessful CEOs are very concerned 
about their legacy—but not out 
of vanity. The legacy they want 
is a thriving and self-revitalizing 
company long after their time as 
CEO is done.”

A Leadership 
Algorithm for 
Improving the 
Outlook

Don’t expect a magic formu-
la. That’s not how an algorithm 
works. Algorithms involve con-
stant monitoring, iterative learn-
ing, and the adjusting of priorities 
to match changing conditions. In 
BCG’s study sample, the more 
successful CEOs were able to ac-
curately read signals from the 
evolving context and to course-
correct promptly and flexibly. 
By cultivating and constantly 
fine-tuning the algorithm’s five 
components, CEOs can at least 
increase the likelihood of a truly 
successful tenure.

How CEOs Can Improve the 
Odds of a Successful Tenure

The FINANCIAL 

A majority of Americans 
continue to say the 
United States is a better 
place to live as a result 
of its growing racial and 

ethnic diversity.
About six-in-ten U.S. adults 

(58%) say that having an increas-
ing number of people of diff erent 
races, ethnic groups and nationali-
ties in the U.S. makes the country 
a better place to live; just 9% say it 
makes the country a worse place to 
live, while about three-in-ten (31%) 
say it doesn’t make much diff erence 
either way, according to a Pew Re-
search Center survey conducted in 
April and May. These attitudes are 
only modestly changed from last 
year.

There remain wide diff erences in 

these views by party and ideology. 
Seven-in-ten Democrats and Dem-
ocratic-leaning independents say 
growing diversity in the U.S. makes 
it a better place to live, including 
78% of Democrats who describe 
themselves as liberal. A smaller ma-

jority of conservative and moderate 
Democrats (66%) say the same.

By comparison, about half of Re-
publicans and Republican leaners 
(47%) see a positive impact of grow-
ing diversity in the U.S.; 37% say it 
doesn’t make much diff erence, and 

another 14% say it makes the coun-
try a worse place to live. While posi-
tive views among Republicans vary 
little by ideology, negative views 
are somewhat more widespread 
among conservative Republicans 
than moderate and liberal Repub-
licans. About one-in-six conserva-
tive Republicans (17%) say growing 
racial and ethnic diversity makes 
the country worse, while just 7% of 
moderate and liberal Republicans 
agree.

Partisans also diff er in the impor-
tance they give to living in a racially 
and ethnically diverse community: 
Democrats are about twice as likely 
as Republicans (75% to 38%) to say 
this is very or somewhat important 
to them, according to a Pew Re-
search Center survey conducted ear-
lier this year.

Across all age groups, about half 
or more say increasing diversity 

makes the country a better place to 
live. However, 15% of those 65 and 
older say growing ethnic diversity 
makes the U.S. a worse place to live, 
the highest among age groups.

Views vary signifi cantly by educa-
tional attainment, with more highly 
educated adults more likely to em-
brace growing racial and ethnic di-
versity.

About eight-in-ten adults with 
postgraduate degrees (81%) say 
growing diversity makes the coun-
try a better place to live. Smaller, 
though sizable, majorities of col-
lege graduates (70%) and those with 
some college experience (61%) say 
the same. Among those with a high 
school degree or less education, at-
titudes are divided: While 45% say 
growing diversity makes the coun-
try a better place, 42% say it doesn’t 
make much diff erence and 11% say it 
makes the country worse.

Most Americans express positive views of 
country’s growing racial and ethnic diversity
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W E E K L Y  M A R K E T  W A T C H  E X C L U S I V E L Y  P R O V I D E D  T O  T H E  F I N A N C I A L  B Y  G A L T  &  T A G G A R T
Investments (or any short-term transactions) in emerging markets involve signi  -
cant risk and volatility and may not be suitable for everyone. The readers of this 
document must make their own investment decisions as they believe appropri-
ate based on their speci  c objectives and  nancial situation. When doing so, such 
recipients should be sure to make their own assessment of the risks inherent in 
emerging market investments, including potential political and economic instabil-
ity, other political risks including without limitation changes to laws and tari  s, and 
nationalization of assets, and currency exchange risk.
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Weekly Market Watch
WEEKLY MARKET WATCH EXCLUSIVELY PROVIDED TO 

THE FINANCIAL BY GALT & TAGGART

Source: Bloomberg

* Source: Bloomberg
*GWP 12/21 bonds and  GEBGG 06/20 bonds are in Georgian lari
**Coupon rate 3.5% over the NBG’s re  nancing rate

Source: Bloomberg Source: NBG
*Note: As of latest auction. 

Source: NBG
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 Eastern European sovereign 10-year bond performance 

FIXED 
INCOME

Corporate Eurobonds: Bank of 
Georgia Group Eurobonds (GEBGG) 
closed at 6.0% yield, trading at 100.0 
(unchanged w/w). Bank of Georgia 
GEL-denominated Eurobonds (GEB-
GG) were trading at 100.5 (unchanged 
w/w), yielding 10.7%. Georgia Capital 
Eurobonds (GEOCAP) were trading at 
94.8 (unchanged w/w), yielding 7.3%.

GOGC Eurobonds (GEOROG) 
were trading at 101.0 (-0.2% w/w), 
yielding 6.4%. Georgian Railway Euro-
bonds (GRAIL) traded at a premium at 
105.4 (+0.2% w/w), yielding 6.2%. 

Georgian Sovereign Eurobonds 
(GEORG) closed at 106.4 (-0.2% w/w) 
at 4.4% yield to maturity.

EQUITIES

Bank of Georgia Group (BGEO 
LN) shares closed at GBP 19.28/share 
(-3.14% w/w and -14.08% m/m). More 
than 702k shares traded in the range 
of GBP 18.17 – 23.49/share. Average 
daily traded volume was 115k in the 
last 4 weeks. FTSE 250 Index, of which 
BGEO is a constituent, lost 0.50% w/w 

and gained 1.29% m/m. The volume of 
BGEO shares traded was at 1.43% of its 
capitalization.

Georgia Capital (CGEO LN) shares 
closed at GBP 12.22/share (+9.9% 
w/w). More than 4,673k shares traded 
in the range of GBP 9.23 – 12.50/share. 
The volume of CGEO shares traded was 
at 11.88% of its capitalization.

TBC Bank Group (TBCG LN) closed 
the week at GBP 17.18 (+0.82% w/w and 
-1.72% m/m). More than 134k shares 

changed hands in the range of GBP 15.76 
– 17.24 share. Averaged daily traded vol-
ume was 134k in the last 4 weeks.

Georgia Healthcare Group 
(GHG LN) shares closed at GBP 2.70/
share (-3.57% w/w and +2.27% m/m). 
More than 192k shares were traded in 
the range of GBP 2.70 – 3.02/share.  
Average daily traded volume was 25k 
in the last 4 weeks. The volume of GHG 
shares traded was at 0.15% of its capi-
talization.

MONEY MARKET
Re  nancing loans: National Bank of Georgia (NBG) issued 

7-day re  nancing loans of GEL 1,130mn (US$ 458.9mn).
Certi  cates of deposit: NBG sold 91-day, GEL 20mn (US$ 

8.1mn) certi  cates of deposit, with an average yield of 7.29% 
(unchanged from previous issue). 

Ministry of Finance Treasury Notes: 2-year GEL 

40.0mn (US$ 16.2mn) T-Notes of Ministry of Finance 
were sold at the auction held at NBG on June 13, 2018. The 
weighted average yield was fixed at 7.451%. The nearest trea-
sury security auction is scheduled for June 27, 2018, where 
GEL 30.0mn nominal value 5-year Benchmark bonds will be 
sold.

Ministry of Finance Treasury Bills: 182-days GEL 
20.0mn (US$ 8.1mn) T-Bills of Ministry of Finance were sold at 
the auction held at NBG on June 13, 2018. The weighted average 
yield was  xed at 7.329%.

TBC Bank Group (TBCG LN) 

BGEO Group PLC (BGEO LN) 

Georgia Healthcare Group (GHG LN) 

Source: Bloomberg

Source: Bloomberg Source: Bloomberg
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ECONOMY
FDI down 

32.9% y/y
FDI was down 32.9% 

y/y to US$ 279mn (7.6% 
of GDP) in 1Q18, according 
to GeoStat’s preliminary 
 gures. The major reason 

behind this decrease was 
ownership transfer from 
non-resident to resident 
companies (e.g. acquisition 
of Geocell by Silknet) and 
reduction of debt liabilities to 
non-resident direct investors. 
The  nancial sector was 
the largest FDI recipient at 
US$ 110.6mn (+41.6% y/y, 
39.6% of total), followed by 
construction sector at US$ 

69.1mn (+26.9% y/y, 24.7% 
of total), transport at US$ 
56.1mn (-55.0% y/y, 20.1% 
of total) and manufacturing 
at US$ 40.2mn (6.3x higher 
y/y, 14.4% of total). United 
Kingdom topped the list of 
investors with US$ 82.7mn 
(+2.8% y/y), followed by 
Azerbaijan at US$ 51.0mn 
(-47.3% y/y), and China at 
US$ 41.6mn (5.7x higher y/y).

Exports up 
50.2% y/y in 
May 2018

In May 2018, exports 
growth surged 50.2% y/y to 
record high US$ 323.3mn, 
imports were up 25.1% y/y to 
US$ 802.6mn and the trade 

de  cit widened 12.4% y/y 
to US$ 479.3mn, according 
to GeoStat’s preliminary 
 gures. In 5M18, trade de  cit 

was up 20.9% to US$ 2.3bn 
as exports increased 28.0% 
y/y to US$ 1.3bn and imports 
were up 23.3% y/y to US$ 
3.6bn. Detailed foreign trade 

statistics will be available on 
June 19, 2018.

Money 
transfers up 
13.0% y/y in 
May 2018

In May 2018, money 
transfers increased 13.0% 
y/y to US$ 130.4mn, after 
growing 16.9% y/y in 
previous month, according 
to NBG. From major 
remitting countries, money 
transfers were up from 
Italy (+33.9% y/y, 12.0% 
of total), USA (+15.7% y/y, 
10.7% of total), Greece 
(+13.6% y/y, 10.2% of 
total) and Israel (+34.5% 
y/y, 9.7% of total), while 
remittances were down 
from Russia (-1.7% y/y, 
28.5% of total) and Turkey 
(-3.2% y/y, 7.4% of total). 
Overall, in 5M18 money 
transfers were up 19.2% y/y 
to US$ 609.3mn.

NBG keeps 
monetary 
policy rate 

unchanged at 
7.25%

At its meeting on 13 June 
2018, NBG’s monetary 
policy committee decided 
to keep its key rate 
unchanged at 7.25%. 
Inflation was 2.5% in May, 
below the 3.0% target, 
but the decision takes 
into account increased 
risks of transmission of 
inflationary pressures 
from the main trading 
partner countries due 
to higher volatility in 
financial markets. The 
committee also decided 
to reduce the minimum 
reserve requirements on 
local currency funding 
from 7.0% to 5.0%. The 
next committee meeting 
is scheduled for 25 July 
2018.

Georgia sovereign credit ratings  
 
 
 
 
 
 
 
 
 
 
 

Real GDP growth, % 

FDI by sectors, 1Q18 FDI by countries, 1Q18 

Key macro indicators 
5M18 2017 2016 

GDP (% change) 5.5%(1) 5.0% 2.8%

GDP per capita (ppp) … 10,644 10,043

GDP per capita (US$) … 4,079 3,865

Population (mn) 3.7 3.7 3.7

nflation (eop) 2.5% 6.7% 1.8%

Gross reserves (US$ bn) 3.0 3.0 2.8

CAD (% of GDP) … 8.7 12.8%

Fiscal deficit (% of GDP) … 3.9% 4.1%

Total public debt (% of GDP) … 44.7% 44.4%

International ranking, 2017 

Source: O   cial data, IMF
1) As of 4M18

Source: GeoStat
Note: Rapid estimate for 4Q17

Source: Rating agencies Source: World Bank, Heritage 
Foundaition and World Economic 
Forum

Source: GeoStat

Ease of Doing Business       
s# 9(Top 10) 

Economic Freedom Index  
# 16 (mostly free)

Global Competitiveness Index 
# 59 (improving trend)

Nominal Effective Exchange Rate and Real Effective Exchange Rate 

Source: NBG
Note: Index growth means appreciation of exchange rate, 
decline means depreciation of exchange rate.
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Tel.: 293 14 04, Fax: 299 93 11
info@betsyshotel.com
www.betsyshotel.com

Betsy’s Hotel

32-34 Makashvili Street, 
0108, Tbilisi, Georgia

Tel: 251 00 01
Fax: 253 00 44

info@zarapxana.ge
www.zarapxana.ge

15 Lubliana Str.

Hotel
“O. Galogre”

8, Vakhtang Gorgasali Str. Batumi, Georgia
 Tel: +995 422 27 48 45
info@hotelgalogre.com
www.hotelgalogre.com

Tel: +995 422 229000
E-maill: info.batumi@ sheraton.com

www.sheraton.com/batumi

13 Shavteli Str.
Tel: 2439494

info@ambasadori.ge
www.ambasadori.ge

Radisson Blu Iveria Hotel 
Rose Revolution Square 1 

Tel.: 240 22 00; Fax: 240 22 01 
info.tbilisi@radissonblu.com 
radissonblu.com/hotel-tbilisi 

3 Vakhtang Gorgasali St,
(+995) 32 2000245

reservation@tifl ispalace.ge

Hotel
“Tifl is Palace”

6 Marjanishvili Street

Addrr: 26 May Square
Tel: 2300099

E-mail: info@hi-tbilisi.com
www.hi-tbilisi.com

4 Freedom Square,
Tel: +995 32 254 70 30
Fax: +995 32 254 70 40
tbilisi@citadines.com

Because life is about living

№ 1 Kheivani street 12/13; Tbilisi, Georgia
Phone: (+995 32) 2 24 23 21;
Phone: (+995 32) 2 24 23 22

E-mail: reservation@cronpalace.ge

Tel: 31 99 99
hotel@tifi lis.ge

addr:
#9 Grishashvili 

Str.

Divan Suites 
Batumi

Address: 
Jordania/Z. 

Gamsakhurdia 
Str. 8/15

(422)255 522

info.batum@divan.com

Addr: 11, Apakidze str.
Tel.: 2 300 777

 Best 
Western 

Tbilisi

Radisson Blu Hotel Batumi
1, Ninoshvili str., Batumi
Tel/Fax: 422255555

info.batumi@radissonblu.com 
radissonblu.com/hotel-batumi

45a M.Kostava St.,
0179 Tbilisi, 

Georgia;

Tel.:
(+995 32) 219 11 11
www.hotelcoste.ge

Addr: # 14/14 
I.Kurkhuli Str.
Tel : 55 66 55

http://www.laerton-hotel.com/

13, Rustaveli Avenue.; 
Tel.: 2 779 200

www.TbilisiMarriott.com
tbilisi.marriott@marriotthotels.com

4, Freedom Square,
Tel: 2 779 100 

www.CourtyardTbilisi.com
courtyard.tbilisi@marriotthotels.com

P: (+995) 322 555 888
M: (+995) 596 555 885

E: info@vinotel.ge,
reservation@vinotel.ge

W: www.vinotel.ge

CITY AVENUE Hotel
Agmashenebeli Ave.140B; 0112, Tbilisi, 

Georgia; Phone: +995 32 2244 144
Email: info@cityavenue.ge; Web: www.cityavenue.ge

HOTEL SPUTNIK BATUMI 

28, Shervashidze Ascent;  Batumi/Georgia 
Tel: +995 (422)  27 60 66;  +995 577 65 08 08

E mail: sales@hotel-sputnik.com; www.hotel-sputnik.com

For advertising 
please contact:
558 03 03 03

marketing@fi nchannel.com

Hotel River Side
+(995 32) 224 22 44;

Right bank of Mtkvari , Brosse Street Turn
info@riverside.ge

HOTEL
PUSHKIN

Bochorma street N 3
Tel: (+995 32)2 19 23 53
E mail: info@hotelpushkin.ge

GREEN 
BUILDING 

A Class Business 
Center

CASTELLO 
MARE HOTEL & 
WELLNESS RESORT 

D riving along the serpentine road, 
surrounded by subtropical plants 
and little villages, with aquamarine 
Black Sea on your right, you will 
inevitably spot something really 

peculiar. Something a bit out of this world - 
a white tower nesting on a cape among lush 
green plants.

This property is 1 minute walk from the 
beach. The magic of Tsikhisdziri, where Cas-
tello Mare Hotel and Wellness Resort is lo-
cated, is nothing else but captivating. Batumi, 
the summer capital of Georgia, the place to 
party and stay sleepless, is only 17 kilometres 
away, but the resort is embraced by serenity 
and peace. It was a place for summer escapes 
already 100 years ago, and in the Soviet pe-

riod a popular sanatorium was operating on 
that very spot.

Since 2016, Castello Mare welcomes every-
one who is in need of relaxation and switching 
off  from routine. Isolated from the rush of life, 
overlooking the Black Sea, buried in verdure, 
it feels like an offi  cial representation of heav-
en on earth. Three impressive buildings and a 
little pearl of the resort, Villa Aphrodite, can 
accommodate up to 250 guests.

A lovely garden, private pebble beach, fan-
tastic spa facilities, infi nity pool, conference 
halls and meeting rooms, as well as various 

entertainment facilities are there to make your 
vacation or business trip extremely pleasant.

Castello Mare consists of three campuses 
(Victoria, Diana and Alba), and a lovely Vil-
la Aphrodite. In total, the hotel off ers more 
than 100 rooms of 17 categories, and you can 
be sure that each of them is highly comfort-
able and has mesmerizing window or balcony 
view. In our hotel, you treat not just your 
body, but the deepest corners of your soul by 
observing pristine nature and endless sea.

Business travelers and organizers of cor-
porative events are going to enjoy the stay in 
Castello Mare too. It has great facilities for 
meetings and conferences, and of course, for 
leisure and after-conference gala events!

Also, it is a popular destination for wed-
dings and photo shootings.

Modernly furnished, the rooms of Cas-
tello Mare Hotel&Wellness Resort include 
fl at-screen TV, air conditioning and a private 
bathroom. For your comfort, you will fi nd free 
toiletries and a hairdryer. Some rooms also 
off er a private balcony or a terrace.

Satisfi ed with your city’s sports facilities?

PHONE
+995 422 21 28 28
E-MAIL
info@castellomare.com

ADDRESS
Tsikhisdziri, Batumi, Adjara, Georgia
PHONE
+995 422 21 28 28

E-MAIL
info@castellomare.com
ADDRESS
Tsikhisdziri, Batumi, Adjara, Georgia
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BUREGERCLASICO

40, Chavchavadze Ave.   Tel: 229 42 30

24/24

Red Café - 
Bistro & Cafe

# 71 Vazha-
phavela Ave.
Tel: 2201 211

info@redcafe.ge

PREGO

84, Barnovi Str.
Tel: 225 22 58

15, Erekle II.
Tel: 293 14 11

2, MarjaniSvili Str. 
Tel: 2 999 723

41, Gamsakhurdia Str.
Tel: 237 96 88

SIANG-GAN

ENGLISH TEE 
HOUSE

5, Marjanishvili Str. 
Tel: 294 16 20

TWINS - gift 
store. 

Exclusive decor, 
designer Items 

from U.S.

25 Akhvlediani  str. Tbilisi

Tbilisi
13 Taktakishvili Street,

Tel.: (+995 595) 90 71 80
19 Petriashvili Street,

Tel.: (+995 595) 33 82 10
7 Pekini Street,

Tel.: (+995 591) 19 39 68
78 Chavchavadze Avenue (Bagebi),

Tel.: (+995 599) 09 56 70;47
Kote Apkhazi Str (Leselidze),

Tel.: (+995 599) 095670
12 Amaghleba street (Sololaki),

Tel.: (+995 599) 08 34 53
1 Ateni Street,

Tel.: (+995 591) 70 90 22
25 Gagarini street,

Tel.: (+995 591) 19 39 68
24A Pekini street,

Tel.: (+995 591) 96 19 90
7 Mtskheta Str.

Tel.: 599 21 53 83

Book 
Corner

13b, Tarkhnishvili Str.
Tel: 223 24 30

contact@bookcorner.ge

https://www.facebook.com/RespublikaGrillBar/

Respublika Grill Bar

Addr: 3 Vekua Street.
(Trade Center GTC)

Tel.: 2 93 61 38

CAFE 
CINEMA

4, Vashlovani Str.
Tel: 298 90 86

PICASSO

Literary cafe   “MONSIEUR JORDAN”
V. Gorgasali  st.,17
Tel.: 275-02-07

MEPETUBANI

Addr: 3 Erekle II square 
Tel: +995 598 77 09 68

1. 7 Sandro Euli St. Tel.595 99 22 77
hello@stradacafe.ge Each Day 10:00 – 01:00   

2.#5  Marjanishvili Str. 595 99 22 88

19 Pavle Ingorokva str. Tbilisi
+995 555 004151

LE MARAIS

32 Abashidze Str.  Tel: 222 40 83

34, Rustaveli Ave. 
Tel: (+995 32) 2923 592

Phone:
+995 599 27 60 

67 /
(032) 2 15 85 90

Addr:
Erekle II’s 
square 10

PROSPERO’S PROSPERO’S 
BOOKSBOOKS

37 Chavchavadze Ave.
Tel.: 291 30 26; 291 30 76

TEKLA PALACETEKLA PALACE

TIFFANY BAR AND TERRACETIFFANY BAR AND TERRACE

Address: Mari Brose Street, 
Open today · 11:30AM–11PM

Phone: 0322 24 22 44

diningdining|  places we strongly reccommend to visit  |

1 Brother
Kakabadze Str.

Tel: 292 29 45;
Fax: 292 29 46;

tk@mcdonalds.ge
Mrgvali Baghi Square; 7a Pekini Ave.34 Kote 
Afkhazi Str;125 David Aghmashenebeli Ave

Tel: +995 322 380802; info@lucapolare.com
www.lucapolare.com;   LucaPolareOriginal

La Brioche

Addr: Batumi, 
Georgia, Parnavaz 

Mepe №25

Tel.: 260 15 36
info@piazza.ge, www.piazza.ge

4, Besiki Str.

Tel: 2 519 966
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