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Brits sa
‘we do’ to

buddymoons

The FINANCIAL -- Millennial
couples break tradition, invit-
ing mates along on their mile-
stone celebrations

47 per cent of millennials
have been on, or would con-
sider going on, a ‘buddymoon’
— a honeymoon with friends
and family invited.

Over a quarter of those aged
18-35 have also been involved
in a ‘hag’ and ‘sten’ do, or a
mixed-gender celebration for
the bride and groom before
they get married.

Nearly two-thirds of millen-
nials say they are more likely
to go on a group trip now than
five years ago, and more than
half (52 per cent) say it’s be-
cause they have more fun with
a bigger group.

With a honeymoon costing
an average of £3,630, finan-
cial considerations also come
into play — one in six believes
they save money with a group
booking.

For millennials across the
country, it’s mates before
dates as the trend of friends
joining traditionally two-
person occasions becomes in-
creasingly popular.

Continued on p. 8

Number of
adults over 85
needing 24-
hour care

The FINANCIAL -- The num-
ber of adults aged 85 plus
needing round-the-clock care
in England will almost double
to 446,000 over the next 20
years, according to new re-
search from the LSE-led MO-
DEM study, published in the
Lancet Public Health.

The study also shows the
number of over-65s requir-
ing continuous care will rise
by more than a third to over
1 million in the same time pe-
riod.

The estimates predict an in-
creasing number of people liv-
ing into old age with multiple
long-term conditions, with
the majority (80 per cent) of
older adults with dementia,
and in need of substantial
care in 2035, likely to have
two or more other diseases.

Continued on p. 13
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Georgian Women Marry
Turkish Men the Most,
Interracial Marriage
Statistics Show

ut of the num-
ber of Georgian
women who
marry a for-
eign groom, the
majority choose a Turkish
spouse, according to statistics
of the Public Service Develop-
ment Agency. The Agency’s
latest data also shows that
more Georgian women get
married to foreign men than
Georgian men marry foreign
women. According to the
data of the last three years,
in terms of foreign wives,

Georgian men are marrying
Ukrainians the most [572
Ukrainian women have wed
Georgians so far from 2016-
2018].

A total of 1 092 mixed
marriages were registered in
Georgia in 2016. 1 058 were
registered in 2017 and 758
mixed marriages have already
been registered this year ac-
cording to statistics from the
first half of 2018.

Continued on p. 8

Medication Funding
Programme: Minimal State
Expenses and Minimal Results

Teona ABSANDZE

FactChek

he population’s poor
access to medication
remains one of the
main challenges of
the healthcare sector.
UNICEF’s population welfare
research studies show that
people’s access to medication
has worsened.
In 2017, a state pro-

gramme for providing medi-
cine for chronic diseases was
launched in Georgia. As part
of the programme, medicine
for cardiovascular, lung and
chronic thyroid diseases as
well as for type II diabetes
(not insulin dependent) is
provided. In total, the state
provides 23 types of medi-
cine.

Continued on p. 10

Americansare
changing their attitude
towards Facebook

The FINANCIAL -- Signifi-
cant shares of Facebook users
have taken steps in the past
year to reframe their relation-
ship with the social media
platform.

42% of Facebook users have
taken a break from the site in
the past year, Just over half
of Facebook users ages 18 and
older (54%) say they have ad-
justed their privacy settings in
the past 12 months, according
to a new Pew Research Cen-

ter survey. Around four-in-ten
(42%) say they have taken a
break from checking the plat-
form for a period of several
weeks or more, while around
a quarter (26%) say they have
deleted the Facebook app from
their cellphone. All told, some
74% of Facebook users say they
have taken at least one of these
three actions in the past year.

Continued on p. 6

Joint call for work visa
for international students

The FINANCIAL -- The Uni-
versity, Metro Mayor and busi-
nesses in the Liverpool City
Region are backing calls for a
new visa to allow qualified in-
ternational students to work in
skilled jobs for a period after
graduation.

The visa would allow a wider
range of employers to benefit
from access to skilled graduates
from around the world, mak-
ing Liverpool a more attractive

destination for international
students, while supporting the
local economy and businesses.

According to Universities
UK, the move would allow
the UK to compete with other
popular destinations such as
Australia and Canada who have
more welcoming student visa
policies.

Continued on p. 6
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Seven mindsetsof
international negotiation

i b -

Marc JACOBS ROB MORRIS

London BUSINESS SCHOOL

hen it comes to

negotiating, some

people just want

to win at all costs.

Others are more
interested in working together to
reach an agreement that satisfies
everyone involved. To get the best
possible outcome, you need to un-
derstand who you're dealing with
and what motivates them — but
how?

Negotiation is a
contest

The person sitting across from
you is a ‘competitor’ who has one
objective: to win. Think of it as a
mental wresting match, where
brute force is as important as skill,
or a game of chess that requires a
strategic approach. Any of these
scenarios may be applicable de-
pending on the type of person
you’re negotiating with. But ulti-
mately, your counterpart sees this
is as a competition that ends with
someone winning and the other
person losing. People with this
mindset typically come from An-
glo-Saxon countries including the
UK, Australia and New Zealand.

When dealing with a ‘competi-
tor’, listen carefully to their pri-
orities and the words they use.
You’'ll most likely hear terms such
as challenge, achievement, short-
term success, winning, quick
solution and targets. Asking the
following questions will help you
detect people with this mindset:
why are they interested in our

product or company, what would
convince them to change supplier,
what’s stopping them from work-
ing with us and what do they hope
to achieve from this negotiation?

Negotiation Is a
process

Someone with a process mindset
is an ‘organiser’ — they’re careful
and like to plan. Such people — of-
ten coming from Germanic nations
such as Germany, Austria and
Czech Republic — believe agree-
ing the rules for the negotiation
is equally, if not more, important
than the actual talks. Youre best
approach is to ask them about their
process and the steps they want you
to follow — then do as requested.
Closing the deal will feel like you’ve
reached a predetermined outcome.

An ‘organiser’s’ vocabulary in-
cludes words such as expertise,
structure, information, process,
reliability and predictability. To
establish whether you're dealing
with an ‘organiser’, ask yourself
about their approach to decision-
making, how their competitors
are doing and whether they’re
willing to get one of their experts
in a room with yours.

I\ggotlatlon IS
abdut win-win
Agreeing a deal where both
parties are happy is considered
the holy grail of negotiation. The
chances of achieving that outcome
increase sharply when dealing
with someone who is ‘connected’.

Such people are rare as the ma-
jority of us have different mind-

sets when it comes to negotiation.
Nevertheless, you can find them —
particularly in Scandinavian coun-
tries and the Netherlands. What
makes them so special? They want
to reach an agreement where ev-
eryone is happy with the outcome.
The ‘connected’ negotiator is
generally well informed and has
an extended network. They are
also open and direct and expect
you to be the same, believing that
honesty and being straightfor-
ward are key to agreeing the best
possible terms for all involved.
These people use terms such as
consensus, innovation, coopera-
tive and well-being. You can spot
them by asking yourself if they're
willing to work with you to solve
a problem, questioning what they
really want and whether you can
find a creative solution if you can’t
meet all of their expectations.

Negotiation is
diplomatic bal?et

If in talks with a ‘diplomat’,
you're dealing with someone who
is typically well-educated and has a
sense of humour. While appearing
kind and agreeable, they can also
come across as distant. The upshot
is you'll likely need to arrange mul-
tiple meetings with them — intro-
ducing you and your company in
the first, building a rapport in the
second and demonstrating stamina
while showing respect in the third
— to get the deal done. You're en-
gaging in a diplomatic ballet with a
person who won'’t do business with
just anyone, so they have to see
you as an acceptable counterpart.
Terms such as philosophy, rules,
reliable, honour and logical are

common parlance of the ‘diplo-
mat’. The following questions
will help you understand whether
youre engaging with such a per-
son: do they mind changing sup-
pliers, what would the philosophy
of our relationship be and do they
agree that it makes sense for us to
work together? Nations with the
highest propensity for this mind-
set include Latin countries such as
France, Spain, Northern Italy and
Belgium.

Negotiation Is
n-exchange of
avours

This type of negotiator — the ‘re-
ciprocator’ — is more prevalent than
you might think. Rather than buy-
ing a product or a service from just
anyone, they will do business with
someone they have a personal rela-
tionship with and trust. The ‘recipro-
cator’ believes they have done you a
favour when purchasing something
from you, and they expect something
in return. Such deals are about ex-
changing favours rather than goods.

The ‘reciprocator’ commonly
talks about loyalty, trust, long-
term relationships and being
uncomfortable with change. Es-
tablish if your counterpart falls
into this category by asking them
whether they would like to go for
a business lunch or dinner, or
whether their organisation is a
family company. Other questions
include: would you like to visit our
headquarters, or my friend would
like to intern at an organisation
in your country — can you recom-

Continued on p. 11
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Benefits of
play at work

The FINANCIAL -- A first of
its kind pilot experiment in-
vestigates the impact of play
in the workplace. The experi-
ment took place at the LEGO
Group’s London hub, ahead
of the company-wide LEGO
PLAY DAY - an annual event
where all LEGO employees
take time away for one day to
play together and have fun.

In collaboration with re-
searchers at Goldsmiths,
University of London, the
LEGO Group measured the
effect of different kinds of
play on the physical, so-
cial, cognitive, creative and
emotional skills of five par-
ticipant volunteers from a
variety of roles in the LEGO
Group London office took
part in the experiment.

Data was collected over
three days; two of which
were spent working as nor-
mal, with one day of play in
between. Participants wore
a biometrics device which
measured their Cardiac Va-
gal Tone (CVT), a measure
of exertion versus recovery,
which determines mood
and fatigue. In addition, the
five employees self-reported
their skills using a chatbot
throughout the three days.

Rsults of
the play
experiment

Participants self-reported
higher levels of competencies
in all five skills areas when
playing compared to typical
work activities and exhibited
lower average CVT scores at
these times, indicating in-
creased engagement and ex-
hilaration.

J',. MECHANICAL

ELECTRICAL
PLUMBING
SERVICE PROVIDER

Four of the five participants
also registered higher average
CVT scores on the work day fol-
lowing play activities, than the
one before, which offers pre-
liminary evidence that play has
potential for residual benefits in
workers, as they achieved high-
er levels of calm and wellbeing
than before the play activity day.

The preliminary findings
underline the LEGO Group’s
view that play forms an essen-
tial part of life, from develop-
ing the five foundational skills
in childhood, to harnessing
these as an adult.
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Radio
Commersant

Being Familiar
With Business

Advertiser: Radui Commersant. Contact FINANCIAL Ad Dep at marketing@finchannel.com

. +995322 24 1100

f terma.ge
Q Panjikidze str. 10

Advertiser: Terma. Contact FINANCIAL Ad Dep at marketing@finchannel.com



THE FINANCIAL HEADLINE NEWS & ANALYSIS 5

FINCHANNEL.COM | 10 SEPTEMBER, 2018
3hM5hJeNd 6.6
ProCredit Bank

Georgia

erm and Saving deposits |

_4




6

financial news

HEADLINE NEWS & ANALYSIS THE FINANCIAL

10 SEPTEMBER, 2018 | FINCHANNEL.COM

Americans are changing their
attitude towards Facebook

The FINANCIAL -- Significant
shares of Facebook users have tak-
en steps in the past year to reframe
their relationship with the social
media platform.

42% of Facebook users have tak-
en a break from the site in the past
year, Just over half of Facebook us-
ers ages 18 and older (54%) say they
have adjusted their privacy settings
in the past 12 months, according to
a new Pew Research Center survey.
Around four-in-ten (42%) say they
have taken a break from checking
the platform for a period of several
weeks or more, while around a quar-
ter (26%) say they have deleted the
Facebook app from their cellphone.
All told, some 74% of Facebook us-
ers say they have taken at least one
of these three actions in the past
year.

The findings come from a survey

of U.S. adults conducted May 29-
June 11, following revelations that
the former consulting firm Cam-
bridge Analytica had collected data
on tens of millions of Facebook us-
ers without their knowledge.
Facebook has separately faced
scrutiny from conservative lawmak-
ers and pundits over allegations that
it suppresses conservative voices.
The Center found that the vast ma-
jority of Republicans think that
social platforms in general censor
political speech they find objec-
tionable. Despite these concerns,
the poll found that nearly identical
shares of Democrats and Republi-
cans (including political indepen-
dents who lean toward either party)
use Facebook. Republicans are no
more likely than Democrats to have
taken a break from Facebook or de-
leted the app from their phone in the

past year.

Younger Facebook users much
more likely than older users to have
recently adjusted their privacy set-
tings, deleted Facebook app from
their phoneThere are, however, age
differences in the share of Facebook
users who have recently taken some
of these actions. Most notably, 44%
of younger users (those ages 18 to
29) say they have deleted the Face-
book app from their phone in the
past year, nearly four times the share
of users ages 65 and older (12%) who
have done so. Similarly, older users
are much less likely to say they have
adjusted their Facebook privacy set-
tings in the past 12 months: Only a
third of Facebook users 65 and older
have done this, compared with 64%
of younger users. In earlier research,
Pew Research Center has found that
a larger share of younger than older

adults use Facebook. Still, similar
shares of older and younger users
have taken a break from Facebook
for a period of several weeks or
more.

In the wake of the revelations
about Cambridge Analytica, Face-
book updated its privacy settings to
make it easier for users to download
the data the site had collected about
them. The new survey finds that
around one-in-ten Facebook users
(9%) have downloaded the personal
data about them available on Face-
book. But despite their relatively
small size as a share of the Facebook
population, these users are highly
privacy-conscious. Roughly half of
the users who have downloaded their
personal data from Facebook (47%)
have deleted the app from their cell-
phone, while 79% have elected to ad-
just their privacy settings.

Joint call for work visa for international students

The FINANCIAL -- The University,
Metro Mayor and businesses in the
Liverpool City Region are backing
calls for a new visa to allow qualified
international students to work in
skilled jobs for a period after gradu-
ation.

The visa would allow a wider range

of employers to benefit from access
to skilled graduates from around the
world, making Liverpool a more at-
tractive destination for international
students, while supporting the local
economy and businesses.
According to Universities UK, the
move would allow the UK to com-
pete with other popular destinations
such as Australia and Canada who
have more welcoming student visa
policies.

Significant
CO?'I’[I’IbUtIOﬂ

Recent studies have shown the
significant contribution internation-
al students make to towns and cities
across Britain, including Liverpool,

with an annual contribution to the
UK economy of more than £20bn,
an estimated £1.9bn of which is con-
tributed to the North West economy.

Under the new visa proposal,
universities would be able to spon-
sor graduates to search for and
gain work experience in the UK for

up to two years. This would be on
a more flexible basis than currently
permitted, without restrictions on
job level or salary, and without an
employer sponsorship requirement.
This would encourage international
graduates to live and work in cities
where average wages are lower than

London, but where their skills and
continued contribution to the local
economy makes a real difference.

A win-win approach

Steve Rotheram, Metro Mayor of
the Liverpool City Region, said: “Our
higher education institutions and
their graduates make a huge contri-
bution to our city region’s economy
and we need to do all we can to en-
sure we continue to attract the best
talent from around the world.

The proposal has also been sup-
ported by civic and business leaders
in Liverpool. Asif Hamid MBE, Chair
of the Liverpool City Region Local
Enterprise Partnership said: “Liv-
erpool City Region attracts a large
number of international students to
its universities and we have always
stressed the important contribution
that overseas students make to our
local economy. Therefore, it is essen-
tial to our future prosperity that the
City Region has a compelling and at-
tractive offer for these young people
to come and study here which will
ultimately help secure vital inward
investment for local industry and
people.

KfW Business
cle
ompass
Euro Area:
Growth slows
but remains
on a high level

The FINANCIAL

fW Research lowers growth
forecasts for 2018 and 2019
to 2.0% and 1.7% (previous
forecasts: 2.2% and 1.9%).
Growth in first half of 2018
has decreased by nearly half from
2017. Slowdown is not a harbinger
of recession, business cycle remains
strong. The pace of economic growth
in the euro area weakened notice-
ably in the first half-year. Average
quarterly growth rates were just
under 0.4% on the previous quarter
and thus only half as high as in 2017.
While various special effects had
slowed the growth rate at the start
of the year, such as low tempera-
tures that impaired construction
activity, it is now becoming increas-
ingly clear that the slowdown is not
just temporary. Rather, the busi-
ness cycle is set for a prolonged
phase of more moderate growth.
KfW Research has therefore cor-
rected its growth forecasts for the
euro area downward to 2.0% for
2018 (previous forecast: 2.2%) and
1.7% for 2019 (1.9%). Despite the
slowdown, the euro area economy
continues to grow at a rate that is
higher than the long-term average.
“The slowdown is not a harbinger
of a recession!”, emphasised Dr
Jorg Zeuner, Chief Economist of
KfW Group. “The economic indica-
tors still signal a healthy business
cycle.” The conditions for consump-
tion are very good with a view to the
labour market, wages and consumer
confidence. With the economy run-
ning at full capacity the need for
investment is high, and borrowing
conditions remain good despite the
ECB’s gradual exit from its very ex-
pansionary monetary policy. Inter-
national trade is the only area that
is likely to face rough sailing for the
time being. For one thing, the euro
appreciated significantly between
April 2017 and April 2018. The
trend has reversed since then, but
currency appreciations often take a
while to affect growth. For another,
further burdens on trade with the
US through tariffs are off the table
for now, but it is unclear whether
that situation will last. In addition,
the disputes between the US and
other trade partners as well as Iran
and Russia and the crisis in Turkey
threaten to put the brakes on ex-
ports from the euro area. “The econ-
omy within the euro area is gener-
ally so stable that burdens from
external trade will cause no more
than a moderate downturn and
growth rates this year and next will
remain above average”, said Zeuner.
However, current growth forecasts
are subject to a variety of downward
risks which, if they materialise,
may result in significantly weaker
growth, KfIW said. “These include
a possible trade war between the
US and China in particular, which
would slow down growth not just
through reduced trade volumes but
mainly through heightened eco-
nomic uncertainty and investment
restraint”. Tighter borrowing con-
ditions for emerging market econo-
mies, triggered by more stringent
US monetary policy, could lead to
capital outflows and weakening eco-
nomic activity in those countries.
A hard Brexit without a succession
agreement can still not be ruled out
and will probably remain a possibil-
ity into the next year. Finally, within
the euro area itself the danger exists
that, depending on the Italian gov-
ernment’s fiscal policy course, gov-
ernment bond spreads in the euro
area will increase again and have
a dampening effect on economic
growth, company reported.
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To be completed in Noveber 2018 15 Al. Kazbegi Ave., Thilisi

ke

The mixed-use development project will feature a 302-apartment residential complex, and a 152-room
Ramada Encore Thilisi hotel.

MAJOR ADVANTAGES: WELL-EQUIPPED INFRASTRUCTURE:
= Convenient location — Between two central avenues = Multi-sport facilities and children’s playground
= Up to 23% energy efficiency = Kindergarten
= Comfort and Safety — 24-hour security, cleaning = 3-level parking garage
of common areas, maintenance of the green area = Office and commercial spaces
= Fire alarm systems in accordance with international
standards
In addition you get a kitchen with » m? Rent — apartment rent and property
built-in oven, stove and exhaust hood. management service by professional team

of m? brokers

SALES OFFICE ADDRESSES IN TBILISI:
= 35 Vazha-Pshavela Ave. WWW-mZ.ge @ 2 444 111

= 192 Al. Kazbegi Ave.
= 1 P. Kavtaradze Str. (m? Gallery)

Advertiser: m2. Contact FINANCIAL Ad Dep at marketing@finchannel.com
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Brits say ‘we do’ to buddymoons

The FINANCIAL -- Millennial cou-
ples break tradition, inviting mates
along on their milestone celebrations

47 per cent of millennials have
been on, or would consider going on,
a ‘buddymoon’ — a honeymoon with
friends and family invited.

Over a quarter of those aged 18-
35 have also been involved in a ‘hag’
and ‘sten’ do, or a mixed-gender cel-
ebration for the bride and groom be-
fore they get married.

Nearly two-thirds of millennials
say they are more likely to go on a
group trip now than five years ago,
and more than half (52 per cent) say
it’s because they have more fun with
a bigger group.

With a honeymoon costing an av-
erage of £3,630, financial consider-
ations also come into play — one in
six believes they save money with a
group booking.

/S

For millennials across the coun-
try, it’s mates before dates as the
trend of friends joining traditionally
two-person occasions becomes in-
creasingly popular.

Research from Pingit — an app
that allows for fast, easy payments
and bill-splitting with just a mobile
number — reveals that when it comes
to pivotal life moments, sharing has
replaced pairing. Nearly half (47 per
cent)* of millennials have been on
or would consider a ‘buddymoon’
and a further 52 per cent say they
have more fun with a wider group of
friends and family than with th. eir
partner alone.

The millennial mindset of ‘the
more the merrier’ has been a trend
in the making — with almost two-
thirds (64 per cent) stating they are
more likely to holiday with friends
than they were five years ago — and

applies to other cork-popping occa-
sions.

A quarter (25 per cent) have now
been on ‘hag’ and ‘sten’ dos, where
both the hen and stag parties cel-
ebrate together. Group anniver-
sary celebrations (26 per cent) and
‘friendgagements’, where those get-
ting down on one knee invite their
friends along to experience it (17
per cent), have also become popular
with those aged 18-35.

With a honeymoon costing an av-
erage of £3,630, it’s no wonder some
millennials are choosing to splash
out with their squad to stretch every
penny — regardless of the occasion.
A canny one in six (17 per cent) be-
lieves they save money with a group
booking and one in 10 (10 per cent)
thinks bill splitting means they can
order more and the cost is divided
fairly. 14 per cent of those aged 18-35

also recognise that a group celebra-
tion may give them the chance to
experience more expensive activities
like renting a boat for the day.

Pingit released the findings to
highlight the ways the app, with
bill-splitting capabilities for up to
20 people, can help make group
experiences even better, meaning
that fun-seekers can concentrate on
what matters — good times with their
nearest and dearest.

The data revealed, for example,
that letting loose with loved ones
creates a special dynamic: A quarter
(24 per cent) state they have more of
a laugh in a bigger group and nearly
one in five (19 per cent) says the con-
versation flows better than with just
their partner. Almost a fifth (18 per
cent) indicate that group experienc-
es helps keep their relationship fresh
and exciting.

Georgian Women Marry Turkish Men the

Most,

ut of the number of

Georgian women who

marry a foreign groom,

the majority choose

a Turkish spouse, ac-
cording to statistics of the Public
Service Development Agency. The
Agency’s latest data also shows that
more Georgian women get married
to foreign men than Georgian men
marry foreign women. According
to the data of the last three years,
in terms of foreign wives, Georgian
men are marrying Ukrainians the
most [572 Ukrainian women have
wed Georgians so far from 2016-
2018].

A total of 1 092 mixed marriages
were registered in Georgia in 2016. 1
058 were registered in 2017 and 758
mixed marriages have already been
registered this year according to sta-
tistics from the first half of 2018.

A total of 481 Georgian women
were married to foreign men and
277 foreign women to Georgian men
this year.

Georgian men mainly marry
Ukrainians, while Georgian women
mainly marry Turks compared to
other foreign nationals. 237 Geor-
gian women married Turkish men
in 2018 and 146 Georgian men mar-
ried Ukrainian women. Compared
to last year’s data it is obvious that
more and more Georgians are choos-
ing Turks and Ukrainians to be their
spouses. 308 marriages between

Turks and Georgians were regis-
tered in 2017, which is 4.64 percent
lower than the year 2016’s data. 226
marriages between Ukrainians and
Georgians were registered in 2017
which is 13% percent higher than the
year 2016’s data. 237 and 146 mar-
riages have already been registered
between Turks and Georgians and

Ukrainians and Georgians which is
more than half compared to the last
two years.

According to the statistics of 2018,
after Turkey and Ukraine comes Iran
and Germany for the biggest number
of marriages between Georgian men
and foreign women and vice versa.
Already 57 Georgian women have

terracial Marriage Statistics Show

got married to Iranian men and al-
ready 32 Georgian men have got
married to German women this year.

The statistics of Georgian men’s
marriages to other countries’ citizens
is as follows: 17 marriages to Greek
women; 14 — to Lithuanian women;
13 — to Irish women; 11 — Latvian
women; 6 — Estonian and British
women; 5 — French women; 4 — Bel-
gian, Turkish and Polish women; 3
— Cypriot women; 2 — Swedish and
Hungarian women; 1 — Czech, Finn,
Slovak, Dutch, Irish and Bulgarian
women.

As for Georgian women getting
married to foreign men, after Iran
another of the biggest number of
mixed marriages is between Geor-
gian women and Greek men. 49
Georgian women married Greek
men in 2018; 31 — German men; 21
— Ukrainian men; 17 — British men;
10 — French men; 9 — Italian men;
8 — Lithuanian and Dutch men; 6
— Austrian men; 5 — Belgian men;
4 — Swedish men; 3 — Spanish men;
2 — Bulgarian, Irish, Latvian, Portu-
guese, Romanian and Slovak men; 1
— Czech, Finn, Hungarian and Unit-
ed Arab Emirates men.

Statistics of the Public Service
Development Agency show that in
2018, the number of people that are
registered in Thilisi and still have ac-
tive registration is as follows: 14 229
Georgian citizens and 6 607 foreign-
ers.

Traveler
Numbers
Reach New
Heights

The FINANCIAL — Worldwide an-
nual air passenger numbers exceeded
four billion for the first time, support-
ed by a broad-based improvement in
global economic conditions and lower
average airfares. At the same time,
airlines connected a record number
of cities worldwide, providing regular
services to over 20,000 city pairs in
2017, more than double the level of
1995. Such increases in direct services
improve the industry’s efficiency by
cutting costs and saving time for both
travelers and shippers alike.

“In 2000, the average citizen flew
just once every 43 months. In 2017,
the figure was once every 22 months.
Flying has never been more accessible.
And this is liberating people to explore
more of our planet for work, leisure
and education. Aviation is the business
of freedom,” said Alexandre de Juniac,
IATA’s Director General and CEO.

Highlights of the 2017 airline indus-
try performance:

Passenger

* System-wide, airlines carried 4.1
billion passengers on scheduled ser-
vices, an increase of 7.3% over 2016,
representing an additional 280 million
trips by air.

* Airlines in the Asia-Pacific region
once again carried the largest number
of passengers. The regional rankings
(based on total passengers carried on
scheduled services by airlines regis-
tered in that region) are:

* 1. Asia-Pacific 36.3% market share
(1.5 billion passengers, an increase of
10.6% compared to the region’s pas-
sengers in 2016)

* 2. Europe 26.3% market share (1.1
billion passengers, up 8.2% over 2016)

* 3. North America 23% market
share (941.8 million, up 3.2% over
2016)

* 4. Latin America 7% market share
(286.1 million, up 4.1% over 2016)

* 5. Middle East 5.3% market share
(216.1 million, an increase of 4.6% over
2016)

* 6. Africa 2.2% market share (88.5
million, up 6.6% over 2016).

* The top five airlines ranked by total
scheduled passenger kilometers flown,
were:

* 1. American Airlines (324 million)

* 2, Delta Air Lines (316.3 million)

* g, United Airlines (311 million)

* 4. Emirates Airline (289 million)

* 5. Southwest Airlines (207.7 mil-
lion)

* The top five international/region-
al passenger airport-pairs** were all
within the Asia-Pacific region, again
this year:

* 1. Hong Kong-Taipei Taoyuan (5.4
million, up 1.8% from 2016)

* 2, Jakarta Soekarno-Hatta-Singa-
pore (3.3 million, up 0.8% from 2016)

* 3. Bangkok Suvarnabhumi-Hong
Kong (3.1 million, increase of 3.5%
from 2016)

* 4. Kuala Lumpur—Singapore (2.8
million, down. 0.3% from 2016)

* 5. Hong Kong-Seoul Incheon (2.7
million, down 2.2% from 2016)

* The top five domestic passenger
airport-pairs** were also all in the
Asia-Pacific region:

* 1. Jeju-Seoul Gimpo (13.5 million,
up 14.8% over 2016)

* 2. Melbourne Tullamarine-Sydney
(7.8 million, up 0.4% from 2016)

* 3. Fukuoka-Tokyo Haneda (7.6
million, an increase of 6.1% from 2016)

* 4. Sapporo-Tokyo Haneda (7.4
million, up 4.6% from 2016)

* 5. Beijing Capital-Shanghai Hon-
gqiao (6.4 million, up 1.9% from 2016)
* One of the interesting recent addi-
tions to the WATS report is the rank-
ing of passenger traffic by nationality,
for international and domestic travel.
(Nationality refers to the passenger’s
citizenship as opposed to the country
of residence.)

* 1. United States of America (632
million, representing 18.6% of all pas-
sengers)

* 2. People’s Republic of China (555
million or 16.3% of all passengers)

* 3, India (161.5 million or 4.7% of all
passengers)

* 4. United Kingdom (147 million or
4.3% of all passengers)

* 5. Germany (114.4 million or 3.4%
of all passengers)
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Medication Funding Programme:

Minimal State Expenses and Minimal Results

Teona ABSANDZE
FactChek

he population’s poor

access to medication

remains one of the

main challenges of

the healthcare sector.
UNICEF’s population welfare
research studies show that
people’s access to medication
has worsened.

In 2017, a state programme
for providing medicine for
chronic diseases was launched
in Georgia. As part of the pro-
gramme, medicine for car-
diovascular, lung and chronic
thyroid diseases as well as
for type II diabetes (not in-
sulin dependent) is provided.
In total, the state provides
23 types of medicine. At the
initial stage, the programme
was launched to cover social-
ly vulnerable citizens (with
ranking points not exceeding
100,000) with chronic diseas-
es. In order to be covered by
the programme, a beneficiary
is required to submit form
N100, prove the existence of
a chronic disease, include a
doctor’s prescription for med-
ication and submit a personal
ID number. The programme
beneficiary is able to receive a
three-month supply of medi-
cine for one time. Socially
vulnerable citizens pay a co-
payment of GEL 1.

In accordance with the
calculations of the Minis-

Table 1: Old and New Prices on Medications for Type Il Diabetes

Amaryl 2mg Glimepiride GEL 5.75 GEL 3
Siofor 1000mg Metformin GEL 10 GEL 5.82
Diabeton MR 60mg Gliclazide GEL 18.50 GEL 10
Source: PSP, Aversi

Table 2: Medications for Type Il Diabetes without Funding

Januvia 100mg 28 tablets Sitagliptin GEL 132.43
Insvada 1mg 30 tablets Repaglinide GEL 19.57
Glempid 2mg 30 tablets Glimepiride GEL 17.84
Farxiga 10mg 30 tablets Dapagliflozin GEL 127.72
Edirex 30mg 30 tablets Pioglitazone GEL 64.26
Galvus Met 500/1000 mg Combinationa of Vildagliptin and GEL 64.88

60 tablets

Metformin

Source: http://psponline.ge/ (5 September Prices)

try of Internally Displaced
Persons from the Occupied
Territories, Labour, Health
and Social Affairs of Georgia,
the medication funding pro-
gramme was to cover 150,000
to 200,000 people. However,
as reported by the Ministry
itself, only 13,010 people used
the “state programme for pro-
viding medicine for chronic
diseases” in 2017. It is dif-
ficult to obtain estimates be-
forehand on how many people
would use the programme but
it is true that there is a huge
gap between the actual num-
ber of beneficiaries and the
Ministry’s numbers. In addi-
tion, the programme is new
with the number of beneficia-

ries increasing gradually over
time. If we take a look at its
budget fulfilment figures, we
will see that 2018 has also not
shown a high demand for us-
age.

Thebudget for the state pro-
gramme for providing medi-
cine for chronic diseases in
2018 amounts to GEL 10 mil-
lion. In accordance with the
data for the first six months
of 2018, expenses amount to
GEL 102,000 which is 5% of
the six-month adjusted plan
(GEL 2,044 thousand) and
1% of the annual plan. The
low involvement of the popu-
lation in the programme and
the 5% budget fulfilment rate
attest to its inefficiency.

LAND FOR SALE

600 m2 at 31a Marjanishvili Ave.
Near Marjanishvili Metro, McDonald’s
and front of the Leila Meskhi Tennis

Academy.

Price: 2,5 Million GEL

For more detalls please call:

597 03 03 03

Since 3 September 2018,
the state programme has also
started to cover old age pen-
sioners and disabled people.
However, these beneficiaries
are supposed to make co-
payments which sometimes
amount to 50% of a medica-
tion’s cost. As of 1 August
2018, the retail price for med-
ications on the Georgian mar-
ket was determined to be their
market price.

At the beginning of this
year, the Minister of Inter-
nally Displaced Persons from
the Occupied Territories, La-
bour, Health and Social Sci-
ence, Davit Sergeenko, and
the Chair of the Healthcare
and Social Issues Committee

of Georgia, Akaki Zoidze, stat-
ed that the number of state-
funded medications would
increase from 23 to nearly
45. However, the number of
state-funded medications has
not yet increased.

Social
Responsibility
of Pharmacy
Companies

With the cooperation of the
Ministry of Internally Dis-
placed Persons from the Oc-
cupied Territories, Labour,
Health and Social Science,
the market prices for several
types of medication for treat-
ing type II diabetes have been
almost halved beginning from
13 August 2018. Pharmacy
companies took the decision
to decrease prices for medi-
cations as a part of their so-
cial responsibility (reduced
profits or maybe even at the
expense of actual loss). Social
responsibility in business im-
plies the goodwill to solve a
certain problem. At the same
time, such initiatives have a
positive effect on a company’s
reputation.

An endocrinologist from
one of Georgia’s leading clin-
ics provided us with a list
of the most frequently pre-
scribed medications for treat-

ing type II diabetes mellitus.
These medications are as fol-
lows: Metformin, Glimepiri-
de, Repaglinide, Gliclazide,
Pioglitazone, DPP-4 inhibi-
tors (sitagliptin), SGLT-2 in-
hibitors (dapagliflozin), etc.

Prices within different
pharmacy networks have been
halved only for three medica-
tions: Metformin, Gliclazide
and Glimpiride (brand name:
Siofor, Diabeton, Amaryl).
These medications are fre-
quently used for treating type
1I diabetes mellitus. However,
these aforementioned medi-
cations are not overly expen-
sive. In addition, they are al-
ready provided to vulnerable
groups which are covered by
the state programme.

FactCheck verified the
prices of several medications
for treating type II diabetes
which are not funded as a
part of the state programme
(see Table 2). For clarifica-
tion, we would like to add
that these medications are
in the list of those which are
also frequently prescribed by
endocrinologists for treat-
ing type II medication. If we
take a look at the given prices,
citizens with type II diabetes
may have difficulties afford-
ing the cost of those medica-
tions which are not part of the
state programme or whose
prices have not been reduced
owing to the social responsi-
bility actions of some phar-
macies.

Starbucks, florists and
other warning signs home
prices are about to go up

The FINANCIAL -- Star-
bucks comes by its reputa-
tion as the bellwether of
gentrification honestly: Its
entry into an area really does
predict a measurable change
in demographics.

When the coffee giant colo-
nizes a neighborhood, home
prices tend to jump. The
population tends to get more
educated. And younger. And

whiter, according to HBS.
New research shows that
one new Starbucks predicted
an extra 0.54 percent rise in
local home prices. But the
study also found that’s true
of all cafes.

Harvard economist Ed-
ward Glaeser and his Har-
vard Business School col-
leagues Hyunjin Kim (a
doctoral candidate) and

Michael Luca find it improb-
able that a coffee chain has
direct power over the hous-
ing market. Instead, they
write, it’s plausible “Star-
bucks locations are chosen
by individuals with very
good judgment about where
prices are going to increase.”

There’s no chicken-or-egg

Continued on p. 13
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Clothing

With Soviet Symbols

ithuania is urging U.S. retail

giant Walmart to stop selling

clothing with Soviet hammer-

and-sickle symbols, which it

says insults victims of Soviet-
era persecution.

“You wouldn’t buy Nazi-themed
clothing, would you?” the Baltic
state’s foreign minister, Linas
Linkevicius, tweeted on September
7. “We trust @Walmart’s moral
stance & call to withdraw products
with the symbols of mass murders.”
The hammer-and-sickle symbol is
banned in Lithuania, a nation of 2.9
million that was the first republic to
secede from the Soviet Union as it
began to fall apart in 1990 and has
since become a European Union
member.

.Y

Vilnius estimates that more than
50,000 Lithuanians died in camps,
prisons, and during deportations
between 1944 and 1953, while
another 20,000 were killed in anti-
Soviet guerrilla fighting.

Some politicians in neighboring
Baltic states Estonia and Latvia,
where people also suffered decades
of Soviet occupation, have joined the
call for the world’s biggest retailer
to stop selling Soviet-themed
merchandise, which appears to be
trendy right now.

Lithuanian Ambassador to the
United States Rolandas Krisciunas
told AFP on September 7 that
Walmart has not yet responded to
his letter this week asking the retailer
to withdraw the merchandise.

Walmart has stores in 28 countries
but not in the Baltic states or other
countries that were once dominated
by the Soviet Union.

Still, much of its merchandise is
available online, where Walmart
is selling red-hooded sweatshirts
and T-shirts emblazoned with the
hammer-and-sickle symbol over
the caption “CCCP,” which means
“USSR” in the Cyrillic alphabet.

Hoodies described as “cool” on
Walmart’s website cost $29.95, while
the T-shirts go for $18.

Walmart did not immediately
comment on the matter, but
guidelines posted on its website
prohibit the sale of products related
to “any historical or news event” that
could be considered “offensive.”

In May, German sports gear
maker Adidas agreed to remove a
red tank top with the letters USSR
and emblems of the Soviet Union
from its online store. The item was
being sold ahead of the soccer World
Cup in Russia.

Lithuania was a battleground
between Nazi and Soviet
troops during World War IIL
It was seized by Moscow in 1940
under a secret pact with Adolf
Hitler. Within a decade, some
300,000 Lithuanians had been
deported, mostly to Siberia,
or killed in insurgent fighting.
Lithuania joined both the EU and
NATO in 2004

With reporting by AFP and ABC
News

Seven
mindsets of
international
negotiation

Continued from p. 2

mend someone who can help them?
People with the reciprocator mind-
set are typically found in Eastern
Europe, South America or Africa.

Negotiation is a
marathon

People in this category — known as
‘marathonians’ — prefer to invest time
to build a relationship prior to doing
business with you. Nothing is set un-
til everything is agreed and even then,
your counterpart may constantly re-
visit the terms of the deal. Establish-
ing a strong partnership with you is of
greater importance to the ‘maratho-
nian’ than the agreement itself. For
them, signing the deal is only the be-
ginning; they expect you to be flexible
and willing to make changes to the
contract as circumstances change.
It’s relatively easy to spot ‘maratho-
nians’ when listening to how they
talk. Common words or phrases in-
clude introductions, flexibility, in-
formation and valuing relationships
over executing tasks successfully.
The following questions help you es-
tablish whether you're dealing with a
‘marathonian’: how important is this
project for their company, would it
be easy for them to change supplier
and is having a signed contract vital
to them?

Negotiation is a search
for perfection

Counterparts with this mindset
are ‘craftsmen’ — they believe that
both the big picture and tiny details
of your relationship are equally im-
portant. You have to gain a consid-
erable level of trust, otherwise they
won’t do business with you. They
are perfectionists who scrutinise
every aspect of the agreement in or-
der to achieve a harmonious deal, so
be prepared to answer hundreds of
questions throughout the process.
Asnegotiations go, ‘craftsmen’ have a
different mindset often exhibited by
people in Japan. These people gen-
erally use words such as precision,
expertise, planning, efficiency and
reliability. You can detect someone
with this mindset by asking yourself
about their decision-making process
and who is involved. What budget do
they have and would they be willing
to go for work drinks that evening?

Putin, Armenian Prime Minister Meet
In Moscow, Praise State Of Relations

ussian President Vladimir

Putin and Armenian Prime

Minister Nikol Pashinian

praised the current level of

relations between the two
countries as they met for talks in
Moscow.

The Kremlin said the negotiations
between the two leaders focused on
“key questions of developing allied
Russian-Armenian relations as well
as cooperation in Eurasian territory,
in particular within the Eurasian
Economic Union and the Collec-
tive Security Treaty Organization
(CSTO).”

The quickly arranged meet-
ing came after reported tension in
Armenian-Russian relations over
a Pashinian government investiga-
tion into events surrounding the
deadly postelection demonstrations
in 2008, including criminal charges
being brought against former Ar-

menian President Robert Kochar-
ian and current CSTO Chairman

Yuri Khatchaturov, actions that the
Kremlin has criticized.

In his remarks before the meeting,
Putin said relations between Mos-
cow and Yerevan “develop steadily
in all directions.”

“This concerns the sphere of po-
litical relations, the military sphere,
and issues of security and economic
cooperation,” he said.

Putin singled out Russian energy
supplies to Armenia, stressing that
Yerevan receives Russian natural
gas “at the lowest prices Gazprom
sells gas in the world -- $150 per
1,000 cubic meters.”

Pashinian, for his part, stressed
the fact that he was having his third
meeting with Putin within the space
of just four months.

“I think that such frequency em-
phasizes the special nature of rela-
tions between our countries, let me
say also the special nature of our
personal relations,” he said.

“Despite certain pessimism that

is present both in the Armenian and
Russian press and in social media, I
think that our relations are develop-
ing in a fairly dynamic way, very nat-
urally,” Pashinian said. “And I think
our top objective is to try to use the
whole potential in developing our
relations.”

Still, Pashinian acknowledged
the existence of “some questions”
that need to be discussed by the two
countries.

“God save us from a situation
where we would have no questions
in our relations, because that would
mean we have no relations at all. T
can say with certainty that we have
no issues in our relations that can’t
be solved and today, of course, we
are going to discuss a wide range of
issues,” he said.

“I am sure that these issues will

Continued on p. 13
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Number of adults over 85
needing 24-hour care

The FINANCIAL -- The number of
adults aged 85 plus needing round-
the-clock care in England will almost
double to 446,000 over the next 20
years, according to new research
from the LSE-led MODEM study,
published in the Lancet Public
Health.

The study also shows the number
of over-65s requiring continuous
care will rise by more than a third to
over 1 million in the same time pe-
riod.

The estimates predict an increas-
ing number of people living into old
age with multiple long-term condi-
tions, with the majority (80 per cent)
of older adults with dementia, and
in need of substantial care in 2035,
likely to have two or more other dis-
eases.

As part of the MODEM study,
funded by the Economic and Social
Research Council and the National
Institute for Health Research, the
findings highlight the importance
of ensuring health and social care
services adapt to the unprecedented
needs of an increasing older popu-
lation with complex care needs.

Commenting, Adelina Comas-
Herrera, an Assistant Professorial
Research Fellow at the Personal So-
cial Services Research Unit at LSE
said: “These projections highlight
the urgency of ensuring we have
health and social services that are
capable of adequately meeting the
needs of more people with complex
needs.

Little research has been done into
how levels of dependency might

change for different generations of
older people and forecasts of future
care needs remain poorly defined
due to limitations of previous mod-
els including limited information
about key socio-demographic and
lifestyle factors and chronic condi-
tions that impact disability and de-
pendency.

Using longitudinal data from
three large nationally representative
studies of adults (aged 35 and older),
the study modelled future trends in
social care needs for the population
aged 65 years and older in England
between 2015 and 2035, accord-
ing to varying levels of dependency.
Estimates suggest the number of
people aged over 65 will increase
by just under 50% from 9.7million
in 2015 to 14.5 million in 2035, and

highlight the very differing future
care needs of men and women.

Life expectancy for men aged 65 is
projected to rise by 3.5 years to 22.2
years and the average number of
years spent independent is expected
to increase by 4.2 years while time
spent living with substantial care
needs is likely to decline.

In contrast, the average life expec-
tancy for women at 65 will increase
by 3 years to 24.1 years and the aver-
age number of years spent indepen-
dent is expected to rise by less than
a year. Women will spend almost
half of their remaining life with low
dependency needs such a help with
activities like washing and shopping,
alongside a small increase in years
requiring 24-hour care (from 2 years
in 2015 to 2.7 years in 2035).

Starbucks, florists and other warning
signs home prices are about to go up

Continued from p. 10

dilemma here. A new Starbucks
strongly predicted a jump in home
prices, but rising home prices
didn’t strongly predict where Star-
bucks is going to open a new loca-
tion, according to their analysis,
released in a new working paper
from the National Bureau of Eco-
nomic Research. Starbucks doesn’t
follow the gentrifiers, it paves the
way for them.

Glaeser, Kim and Luca previ-
ously showed it’s possible to com-
bine hundreds of thousands of
Yelp entries and create measures
that supplement government data.
In certain circumstances, the Yelp
figures may even be better suited to
the task at hand.

Urban gentrification is right in
the Yelp-data sweet spot. The ser-
vice is a stronger economic pre-
dictor for wealthier, denser, more
educated populations, and it’s chal-

lenging to measure the real-time
progress of gentrifiers through
traditional means. It’s the perfect
issue on which to test the limits of
their data and methodology.

The researchers found they could
use the service to predict where
gentrifiers would drive up prices.
It was more than cafes and coffee
shops. Five other businesses, in-
cluding wine bars and convenience
stores, were an even clearer sign of
incoming hipsters.

The researchers began by iden-
tifying the business types most
associated with a future increase
in house prices. They limited their
search to business types that were
present in 100 New York City Zip
codes — plus Starbucks, which was
close to the line.

Laundromats come in on top,
but they’re a bit of an exception —
their numbers are boosted by New
York City, a place notorious for
both out-of-control gentrification
and apartments without washing

machines, according to HBS.

Convenience stores likewise
don’t seem to conform to the hip-
ster stereotypes evoked by fellow
chart-toppers such as barbers,
florists and wine bars, but in their
own way, they show how gentrifi-
cation can transform the fabric of a
neighborhood.

These smaller shops are the first
step on the journey from urban
food desert to gentrified Whole
Foods oasis. They also hint that
newcomers, flush with cash, are
willing to pay extra for the con-
venience of having basic goods
nearby.

Once the authors knew which
businesses predicted an increase
in housing prices, they repeated
the process for the demographics
most associated with gentrifica-
tion: white people, young people
and educated people.

They limited this analysis to
New York and a group of other ma-
jor metro areas for which enough

data were available, and compared
2007 to 2011 with 2012 to 2016.

Grocery stores top the list, again
showing how the money brought
by gentrifiers reshapes former
food deserts. Laundromats also
rank highly, but only in New York.
Elsewhere, they actually have an
inverse relationship with gentrifi-
cation — presumably because gen-
trifiers in other cities can afford
more washing machines than the
folks they displaced.

Education was more strongly as-
sociated with a change in business
composition than youth or white-
ness.

An increase in bars, restaurants
and cafes was associated with a
more-educated population in all
cities. Young people had a par-
ticularly strong association with
florists, bars and barbers, while
a higher concentration of white
folks tended to bring a rise in res-
taurants, wine bars and grocery
stores.

Poland Among Most
Internation

Connected
Countries in Europe

The FINANCIAL — Poland’s in-
ternational connectivity - through
trade, investment, migration,
communications, and transport
- is among the highest in Europe,
which hers the country’s firms
become more productive through
knowledge ané) technology trans-
fers, says a new World Bank re-
port, “Critical Connections: Pro-
moting Economic Growth and
Resilience in Europe and Central
Asia.”

“Our analysis shows that in-
creased international integra-
tion, through a network of con-
nections, facilitates the transfer
of technology and ideas between
countries, s, and people -
which is essential for boostin,
long-term growth and share
prosperity,” says David Gould,
World Bank Lead Economist for
the Europe and Central Asia re-
gion and lead-author of the report.
Poland is listed among the most
connected countries In Eu]ﬁg;e,
mainly because of its strong infra-
structure transport links, which
spur international trade of goods
and services. During its economic
transition, Poland also boosted
its links with Germany, the best
connected country in Europe. Ad-
ditionally, Poland leveraged its
growing ties to Germany to devel-
op connections with that country’s
trading partners and eg;nd trade
to broader markets within Europe
and beyond.

Putin,
Armenman
Prime
Minister Meet
In Moscow,
Praise State
Of Relations

Continued from p. 11

be solved and we will be guided by
respect of interests in our allied re-
lations, respect for the interests of
our countries, respect for the sov-
ereignty of our countries. and the
principle of noninterference in each
other’s internal affairs,” Pashinian
underscored.

Both Kocharian and Khachaturov
are accused of breaching the consti-
tutional order during a deadly post-
election crackdown in 2008. After
charging Khachaturov, Armenia also
initiated a procedure to recall him
from the top CSTO post.

Russian Foreign Minister Sergei
Lavrov twice publicly denounced the
prosecutions of former officials in
Yerevan, arguing that they ran coun-
ter to the new Armenian leadership’s
earlier pledges not to “persecute its
predecessors for political reasons.”

And on August 31, the Kremlin
reported a phone conversation be-
tween Putin and Kocharian during
which the Russian leader congratu-
lated the former Armenian president
on his birthday -- a rare event in
state diplomacy that some analysts
took as a sign of Moscow’s backing
for Kocharian, who recently an-
nounced he will return to politics.

In his public statements, Pashini-
an downplayed the significance of the
political implications behind Putin’s
congratulations to Kocharian, some-
thing he reportedly had not done
since Kocharian left office in 2008.
RFE/RL’s Armenian Service has
been a consistent and dependable
provider of independent informa-
tion in Armenia for over 50 years.
Today, it is a trusted source of in-
formation and regularly cited and
reprinted by local media.



14 HEADLINE NEWS & ANALYSIS THE FINANCIAL

fi nanCiaI neWS 10 SEPTEMBER, 2018 | FINCHANNEL.COM

{2 ALTAOKAY SAMSUNG

/ FAY 5
1 5 UﬁwI|l IIII"II!_L
up to ¢

GIFT CARD

Advertiser: Alta Okay. Contact FINANCIAL Ad Dep at marketing@finchannel.com

Advertiser: GPH. Contact FINANCIAL Ad Dep at marketing@finchannel.com



THE FINANCIAL HEADLINE NEWS & ANALYSIS

FINCHANNEL.COM | 10 SEPTEMBER, 2018

15

markets

Weekly Market Watch

ECONOMY

Inflation was
3.1% y/y and 0.5%
m/m’in August
2018

Annual CPI inflation was
3.1% in August 2018 up from
2.8% in July 2018, according
to GeoStat. Core inflation
was up to 1.5% from 1.4%
in previous month. Annual
price changes were driven by
price increases in transport
(+7.8% y/y, +1.04ppts), food
and non-alcoholic beverages
(+3.2% y/y, +0.96ppts)
and healthcare (+5.2% y/y,
+0.44ppts) categories. On
a monthly basis, there was

Annual CH inflation (% change, yy)

0.5% inflation in August
2018. Price increase in food
and non-alcoholic beverages
(+1.5% m/m, -0.44ppts) was
the major driver of monthly
inflation dynamics.

Tou rlst arrlvals
in
August 2(3/1%/

Total international visits
to Georgia increased 10.7%
y/y to 1.04mn visitors in
August 2018, according
to the Ministry of Internal
Affairs. A 13.9% y/y growth in
tourist arrivals (0.74mn trips,
70.8% of total) drove the
international visit growth. Out
of top countries by visitors, in
August 2018, international
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Source: Official data, IMF
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2) As of 1Q18

visitors continued to increase
from Russia (+15.8% y/y),
Azerbaijan (+13.3% y/y) and
Turkey (+24.4% vy/y), while
visitors were down from
Armenia (-5.7% y/y) and Iran
(-24.4% y/y).

Monthly CH inflation (% change, mfm)

Fasal GDP growth, %

FEFFeddidg

Source: GeoStat
Note: Rapid estimate for 4Q17

International
reserves
down 0.1%

y/y in August
2018

@GALT & TAGGART
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Georgia sovereign credit ratings
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Gross international
reserves were down 0.1%
y/y and down 0.5% m/m to
US$ 2.9bn in August 2018,
according to NBG. The NBG
purchased US$ 17.5mn on
its auction in August, 2018.

Mominal Effective Exchange Rate and Real Effective Exchange Rate

8%
%
6%
5%
4%
3%
2%
1%
0% |

1%

D e e e e e e e 5 =, £

SEldntd bl gl dmbd Ll Lty
SR8 KRR EeETKESEST

Source: GeoStat

B% A%

%

5% 3%

i 2%

4%

3% 19

2%

1% 0%
| 0%

1% 1%

B o o e e e = R o e B = 5

110

REER, Jan 2013=100

HEER, Jan 2013=100

Source: NBG

Note: Index growth means appreciation of exchange rate,
decline means depreciation of exchange rate.

International ranking, 2017-2018

Ease of Doing Business
s# 9(Top 10)

Economic Freedom Index
# 16 (mostly free)

Global Competitiveness Index
# 59 (improving trend)

Source: World Bank, Heritage
Foundaition and World Economic
Forum

However, the change in
reserves was attributed to
government FX operations
and/or asset revaluation.

NBG keeps
monetary pollc
rate unchange
7.0%

At its meeting on 5
September 2018, NBG's

monetary policy committee
decided to keep its key rate
unchanged at 7.0%. Inflation
was 3.1% in August, slightly
above the 3.0% target. Mainly,
the decision takes into account
the increased macroeconomic
risks due to high volatility on
financial markets in the region.
However, even if the risks are
realized, a significant deviation
of inflation from its targetis not
expected. The next committee
meeting is scheduled for 24
October 2018.

FIXED
INCOME

Corporate Eurobonds: Bank of
Georgia Group Eurobonds (GEBGG)
closed at 6.4% yield, trading at 98.3
(-0.7% w/w). Bank of Georgia GEL-de-
nominated Eurobonds (GEBGG) were
trading at 100.5 (unchanged w/w),

Geaorgia Eurcbonds, YT

ro

EQUITIES

BGEO Group PLC (BGEOLMN)
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yielding 10.7%. Georgia Capital Euro-
bonds (GEOCAP) were trading at 92.1
(-1.0% w/w), yielding 7.9%.

GOGC Eurobonds (GEOROG)
were trading at 103.1 (+1.3% w/w),
yielding 5.5%. Georgian Railway Euro-
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bonds (GRAIL) traded at a premium at

106.0 (+0.9% w/w), yielding 6.0%.

Georgian Sovereign Eurobonds

Source: Bloomberg

(GEORG) closed at 105.3 (-0.3% w/w)

at 4.7% yield to maturity.

Last prce, GEP (LHS)
Source: Bloomberg

Bank of Georgia Group (BGEO
LN) shares closed at GBP 17.03/share
(+3.01% w/w and -5.40% m/m). More
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BGEO shares traded was at 0.41% of its
capitalization.

Georgia Capital (CGEO LN) shares
closed at GBP 10.28/share (+0.12%
w/w and +2.70% m/m). More than
231k shares traded in the range of GBP
9.71 — 10.20/share. Average daily trad-
ed volume was 67k in the last 4 weeks.
The volume of CGEO shares traded was
at 0.60% of its capitalization.

TBC Bank Group (TBCG LN)
closed the week at GBP 15.84 (-1.00%
w/w and -7.91% m/m). More than 119k

”u.i'_'i-" %Eﬁs ”-.._'Hf.z 3 -1-%1?5
m olurme, mn (RHES)
Last price, GBP (LHS)

Source: Bloomberg

shares changed hands in the range
of GBP 15.72 — 16.44/share. Average
daily traded volume was 23Kk in the last
4 weeks. The volume of TBCG shares
traded was at 0.22% of its capitalization.

Georgia Healthcare Group (GHG
LN) shares closed at GBP 2.31/share
(+0.43% w/w and -13.48% m/m). More
than 36k shares were traded in the
range of GBP 2.14 — 2.35/share. Aver-
age daily traded volume was 36k in the
last 4 weeks. The volume of GHG shares
traded was at 0.08% of its capitalization.

GWP MIRE Mikora GLC GEOCAP GEBGG GEOROG GEBGG GEORG GRAIL than 200k shares traded in the range

153 10M%  08H9 OB20 oMM 060 oA TR M oma of GBP 16.72 — 17.45/share. Average
::mnl. Uss W %0 100 100 00 g 250 50 50 500 daily traded volume was 52k in the

) last 4 weeks. FTSE 250 Index, of which

lesue date 1216 1016 08T AT 03-18 08-17 04rg QT 411 oTmz2 BGEO is a constituent. lost 2.61% w/w
Maturity date 221 1019 0819 8720 03-24 06-20 narzt [ipfrE] [ 2rd oz and lost 2.55% m/m. The volume of
Coupon, % 1050 75 80 700 6125% 1.0 6.750 6000 BATS 1750
FilchSARY , , ) E8-/BE-

BE-4- - REs na -B+E2 BB-MBaz BE-B+- BBB2 BB
Moody's /Baz
Mid price, LI5S ma 1025 1013 102,05 %21 1005 103.1 8.3 1053 106.0 MONEY MARKET
Mid yield, % ma  55% 1% G00% T4 L) 5.5 G4 AT 6.0 Reﬁnancing loans: National
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* Source: Bloomberg

*GWP 12/21 bonds and GEBGG 06/20 bonds are in Georgian lari
**Coupon rate 3.5% over the NBG's refinancing rate

Eastern European sovereign 10-year bond w‘h.rrrm;—

(US$ 435.7mn).

Certificates of deposit: NBG sold 91-day, GEL
20mn (US$ 7.6mn) certificates of deposit, with an aver-

T-hills / T-notes, yisld curve

Amount, . Lt 2 1-Yoar F-¥oar -
Issuar LSS mn Coupon, % Maturity date 1Fi=mb Mid yield, % 12%
Gacegia 500 6.675% 12042021 BE-88-/Ba2 47 10%
Azerbajan 1,250 4.750% 18032024 BE+EE+Ba2 47
Builgarca n 5.000% 19072021 ESE-ESeBaal 0 i I :
Crosta 1,250 16755 30052022 BRBEER 06 - — 7
Hungary 3,000 B.375% FUAE BOB-E88-Baad 14
Romania 2250 6.750% 0T  BO6-885-Baad 18 a%
Russia 1,500 5.000% 042020  BEB-BEE-Bal 14 e .
Turizy 2,000 5.625% o0 BB+BEBaZ 86 '

Source: NBG

Source: Bloomberg

*Note: As of latest auction.

Bank of Georgia
(NBG) issued 7-day refinancing loans of GEL 1,140mn

age yield of 7.14% (up 0.01ppts from previous issue).
Ministry of Finance Treasury Bills: 1-year GEL
40.0mn (US$ 15.5mn) T-Bills of Ministry of Finance

were sold at the auction held at NBG on September 5,
2018. The weighted average yield was fixed at 7.115%.

The nearest treasury security auction is scheduled for

September 12, 2018, where GEL 40.0mn nominal value
2-year T-Notes and GEL 20.0mn nominal value 182-

days T-Bills will be sold.

V- o

$i5

EEEE AL

Source: NBG

Ri332a85338583535558838

WEEKLY MARKET WATCH EXCLUSIVELY PROVIDED TO

THE FINANCIAL BY GALT & TAGGART

Investments (or any short-term transactions) in emerging markets involve signifi-
cant risk and volatility and may not be suitable for everyone. The readers of this
document must make their own investment decisions as they believe appropri-
ate based on their specific objectives and financial situation. When doing so, such
recipients should be sure to make their own assessment of the risks inherent in
emerging market investments, including potential political and economic instabil-
ity, other political risks including without limitation changes to laws and tariffs, and

nationalization of assets, and currency exchange risk.

GALT & TAGGART

Address: 79 D. Agmashenebeli Avenue, Thilisi 0102, Georgia
Tel: + (995) 32 2401 111
Email: gt@gt.ge
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| places we strongly reccommend to visit | ClINI ng

4, Besiki Str.

SAKE Tel: 2519 966

SUSHTI BAR

Literary cafe “MONSIEUR JORDAN”
V. Gorgasali st.,17
Tel.: 275-02-07

_ LEMASAFIITRA T LAIEN:
Dental Design Studio

37 Chavchavadze Ave.
Tel.: 291 30 26; 2913076

Red Café -
Bistro & Cafe

. l # 71 Vazha-

% phavela Ave.

Tel: 2201 211
info@redcafe.ge

T — — — — S
i PICASSO PREGO | Strad
0l & ) N b
RES# 4, Barnovi Str. R A e |~ —r————
k| m"‘ .
? 28 Tel: 2252258 =
15, Erekle II. f
: Tel: 29314 11 : 1
19 Pavle Ingorokva str. Thilisi 4, Vashlovani Str. 2, MarjaniSvili Str. 1. 7 Sandro Euli St. Tel.595 99 22 77
+995 555 004151 Tel: 298 90 86 Tel: 2999 723 hello@stradacafe.ge Each Day 10:00 — 01:00
https://www.facebook.com/RespublikaGrillBar/ 2.#5 Marjanishvili Str. 595 99 22 88
— —
_ Book 13P, Tarkhnishvili Str. UL = 13 Toktakamuli Steet,
SIANG-GAN BUREGERCLASICO Tel: 223 24 30 (S e P eashal Srest.
i o el i Tel.: (+995 595) 33 82 10

SiNG-a 4N

41, Gamsakhurdia Str.
Tel: 237 96 88

ENGLISH TEE Bl
HOUSE — WHITTARD

oF CHILSEA

5, Marjanishvili Str.
y Tel:29416 20

contact@bookcorner.ge

Corner

7 Pekini Street,

= Tel.: (+995 591) 19 39 68

H 78 Chavchavadze Avenue (Bagebi),
| Tel.: (+995 599) 09 56 70;47

- Kote Apkhazi Str (Leselidze),
Tel.: (+995 599) 095670

12 Amaghleba street (Sololaki),
Tel.: (+995 599) 08 34 53

1 Ateni Street,
Tel.: (+995 591) 70 90 22
agarini street,
Tel.: (+995 591) 19 39 68
24A Pekini street,
Tel.: (+995 591) 96 19 90
7 Miskheta Str.

CAFE
CINEMA

Addr: 3 Vekua Street.
(Trade Center GTC)
Tel.: 2936138

MEPETUBANI

e

B E = = e ]
Addr: 3 Erekle II square
Tel: +995 598 77 09 68
—
), /2
Wendys

QUALITY IS OUR RECIPE
® WWW.WENDYS.GE @ 995 322 557 557
€ WENDY'S GEORGIA

© 37 CHAVCHAVADZE AVE. & 31 RUSTAVELI AVE.
© 37 TSINTSADZE STR. & 26 MAY SQUARE

& AGMASHENEBELI ALLEY 13TH KM & GORI HIGHWAY
OTBILISIMALL & EAST POINT @ 22 ABUSERIDZE STR. BATUMI
0 5 RUSTAVELI AVE. KUTAIsI
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TWINS - gift
store.
Exclusive decor,

designer Items
from U.S.

25 Akhvlediani str. Thilisi

& SLIO0)) La Brioche
h,.
'(.! i _fD' Addr: Batumi,
a5 (i D

Georgia, Parnavaz
Mepe N225

Tel.: 260 15 36
info@piazza.ge, www.piazza.ge
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NBJJERRACE

Address: Mari Brose Street,
Open today - 11:30AM-11PM
Phone: 0322 24 22 44
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Public discussions with construction industry representatives about urban planning of

the city is particularly important, and has been seriously lacking in Thilisi. Population
should know the pl‘ﬂjECl‘S that will become part of Thilisi in the near future. It is imp-::-rt-
ant to know what role companies will take in developing green spaces and recreational

zones and what kind of environment they are going to offer to Thilisians.

I am pleased to welcome the construction forum that is planned in November, and I am
calling on all interested people to join URBAN Georgia — Forum to provide input in
making Thilisi a City Full of Life.

(More info to be found at: https://urbantbilisizo18_ eventgrid.com/)

Kakha Kaladze
Mayor of Thilisi
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